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Newspapers  Are  Immune  to  the  Forces 
Responsible  for  Reading  Slump 

Necessary  to  Millions,  They  Resist  Modern  Tendencies  to  Substitute  Other  Pleasures  for  Books 
and  Magazines — Only  1  1 ,000,000  Regular  Readers  for  Entertainment 


I  Tj  IS  pretty  well  understood  that  the 
;  1  crisis  in  the  book  and  magazine 

trades  strikes  more  deeply  than  the  cur- 

i  rent  world  de-  - - - 

pression.  Long 
before  the  upset 
of  1929.  publish-  W 
as  read  signs  of 
;  tempest  in  the 
sky.  Relative  to 
sales  movie 
tickets.  radios, 
and  autos,  the 

book  and  maga-  ^ 

:ine  business,  'M 

taken  as  a  whole, 
started  to  lose  _ 
ground  fully  a 

decade  ago,  if  Waltkr  B.  Pitkis 
not  earlier.  The 

Cheney  report  on  books  and  their  read¬ 
ers  brought  no  consolation  but  only 
more  grief.  Matters  were  further  ag¬ 
gravated  by  the  manifest  inroads  of 
radio.  So  some  newspaper  editors  be¬ 
gan  to  wonder  seriously  whether  read¬ 
ing  was  soon  to  become  a  lost  art.  and 
the  daily  paper  a  mere  api»endage  to  the 
demons  of  the  ether. 

In  studying  the  underlying  situation. 
I  was  impressed  by  a  paradox.  Xo 
matter  how  fast  the  American  reading 
public  dwindles — and  it  is  dwindling — 
people  will  buy  and  read  newspapers. 
Books  and  magazines,  as  I  have  been 
sanng  for  more  than  ten  years,  face 
mounting  obstacles :  and  it  is  hard  to 
see  how  they  can  hold  their  own  for 
another  generation.  But  none  of  the 
,  obstacles  seems  to  block  newspaiser 
progress.  Why  not?  The  answer  is 
'  found  in  the  psychology  of  si)ontaneous 
reading,  nowhere  else. 

Ilt  will  startle  many  an  advertising 
research  man  to  learn  that  fewer  than 
one-fourth  of  all  tlie  children  in  our 
country  would  be  interested  in  reading 
I, juvenile  books  or  magazines,  even  if 
*;Uhey  had  the  money  to  buy  them.  And 
^  it  may  daze  him  to  hear  that,  out  of 
.  iiour  immense  population,  there  are  not 
'|jmore  than  ll.OOO.fXK)  j^ople,  young  and 
^jold  combined,  who  enjoy  reading  much 
^liove  the  juvenile  level.  It  has  been 
»the  custom  to  seek  the  size  of  reader 
^  markets  by  manipulating  statistics  on 
,  illiteracy  and  education.  But  such  a 
^'cthod  is  almost  worthless.  At  Ijest, 
may  lead  us  to  some  figure  showing 
^i"w  many  people  could  read  a  given 
.'pe  of  book  or  periodical,  if  tiu’y  had 
"■  That  tells  nothing,  however  as  to 

i'"  many  want  to  read.  Consumers 
’  hy  wish,  not  by  compulsion.  To  in- 
r  reader  trends  from  mere  literacy  is 
m  psychology  and  worse  logic. 

Nobody  likes  to  do  anything  that  is 
tedious,  and  discouraging.  .\nd 
■ust  of  us  get  at  least  a  light  tingle 
|i  plea.sure  out  of  activities  which  we 
■'norm  deftly  and  with  little  effort, 
hy  not  begin  our  inquiry,  then,  with 
<  simple  question  as  to  who  and  how 
of  us  read  easily  enough  to  find 
["'ks  and  magazines  pleasurable?  By 
answer  in 

"d.  _  For  it  happens  that  our  entire 
ucational  system  has  been  organized 
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around  reading ;  promotions  depend  a  stronger  spontaneous  interest.  Many 

largely  upon  skill  in  mastering  matter  other  approaches  lead  to  the  same  fact : 

W  through  the  printed  word ;  and  the  only  the  superior  student  shines  forth 

R  grading  of  students  involves  a  nice  as  a  glad  reader,  hence  as  a  potential 

appraisal  of  their  skill  as  readers.  In  user  of  books  and  magazines  on  a_  large 

fact,  it  would  be  hard  to  devise  a  more  scale,  given  adequate  income.  So  we 

comprehensive  sifting  of  reader  types  come  to  the  next  phase  of  the  question: 

than  that  now  practiced  in  our  public  how  many  superior  students  are  there  ? 

schools  and  colleges.  From  the  fourth  Again  luck  is  with  us.  The  millions  of 

grade  in  the  little  red  schoolhouse  up  class  gradings  over  scores  of  school 

^  to  post-graduate  seminars  at  Harvard,  years  disclose  the  truth  at  once, 

jlfi instructors  relentlessly  assign  reading.  Anybody  who  is  able  to  finish,  with 
I  doubt  whether  any  other  single  ac-  fair  grades,  an  ordinary  American  high 

"  tivity  of  the  mind  undergoes  such  un-  school  reads  easily  and  enjoys  some 

Waltkr  B.  Pitkin  broken  drill  for  as  long  as  twenty  years  kinds  of  reading  matter  more  or  less. 


of  schooling. 


But  only  one  person  out  of  five  has 


Xow,  what  do  we  find?  An  extraor-  proved  able  to  earn  a  gocxl  high  school 
dinary  state  of  affairs!  School  Intel-  diploma.  Hence  our  true  adult  reader 
ligence  (whatever  that  may  bq)  is  class  makes  up  20  per  cent  of  our  total 
more  accurately  and  more  fully  reflected  population  in  age  groups  equal  to  or 
in  reading  skill  and  reading  interests  older  than  high  school  graduates.  And 
than  in  any  other  known  ability  of  stii-  our  true  juvenile  reader  class  about 
dents.  The  findings  here  are  unmis-  equals  20  per  cent  of  the  total  age 
takable :  scores  of  investigators,  work-  groups  between  the  first  “reading 
ing  independently  and  using  various  craze,”  which  comes  around  the  twelfth 
methods,  come  to  the  same  conclusion,  year,  and  the  year  of  graduation  from 
Kase  of  receiving  and  responding  to  the  high  school. 

printed  word  is  the  one  sure  mark  of  The  high  school  age  group  makes  up 
the  youth  who  is  on  his  way  to  aca-  the  14-to-17  year  segment  of  the  popu- 
demic  achievement.  Less  gifted  learn-  lation.  In  1930,  this  included  9.341,000 
ers  can  read,  to  be  sure;  but  they  sel-  young  people.  To  this  I  would  add  the 
dom  read  by  preference.  The  young  13-year  group  because  it  happens  to  read 
reader  who  likes  to  read  is  the  one  more  than  any  other  single  year-group. 


who  travels  fast  and  far. 


according  to  many  investigators.  .\dd 


His  fondness  for  literature  crops  up  this  2,548,(X)0  to  the  previous  group; 
early.  Lehman  and  VVitty  have  care-  then  add  3.2  per  cent  to  the  sum  to 
fully  observed  it  in  some  6,000  children  bring  us  to  the  approximate  number  as 
under  inspection  in  the  Kansas  City  of  1932,  and  we  find  nearly  12,200,000 
schools.  Sorting  out  the  bright  from  in  all.  So  we  take  20  per  cent  of  this 
the  dull,  the  investigators  gathered  rec-  number,  to  get  the  bright  natural  read- 
ords  of  each  individual’s  play  activities ;  ers.  We  find  it  to  contain,  therefore, 
for  it  is  in  what  children  do  spontane-  about  2,440,000  boys  and  girls  within 
ously  with  their  free  time  and  energy  the  secondary  school  age  group  of 
that  we  discover  their  deepest  interests.  13-tol7-years-olds. 

It  came  out  that  all  activities  involving  Please  notice  how  neatly  this  harmon- 
reading  were  much  commoner  among  izes  with  the  annual  outpouring  of  high 
bright  boys  and  girls  than  among  the  school  graduates.  In  1928,  diplomas 
average  and  the  dull.  Dull  girls  had  were  passed  out  to  474.736  boys  and 
no  form  of  play  in  which  any  reading  girls  in  the  public  high  schools.  In 
was  done,  though  a  few  dull  boys  did.  1931,  on  estimate  only,  this  number  had 
In  harmony  with  this  trend,  the  bright  increased  to  583,000,  or  an  average  of 
like  social  activities  and  physically  27,0<X)  a  year.  In  the  private  high 
strenuous  games  much  less  than  do  the  schools  and  academies,  46,000  gradu- 
dull.  ated  in  1928.  But  this  number  has 

.\s  the  average  and  the  dull  students  probably  not  greatly  increased,  due  to 
grow  up,  they  lose  interest  in  reading  the  heavy  expense  of  sending  students 
rapidly ;  for  it  becomes  relatively  harder,  here  when  family  incomes  have  been 
hence  unsuited  as  an  outlet  for  joy.  greatly  cut. 

Were  we  to  study  the  same  6,000  young  Xow.  allowing  for  the  yearly  increase 
I)eople  in  the  Kansas  City  survey  fifteen  in  the  number  of  boys  and  girls  gradu- 
years  after  Lehman  and  Witty,  we  ating  from  both  types  of  high  schools, 
should  surely  find  fewer  average  and  we  find  that  a  five-year  crop  of  truly 
dull  readers  than  these  psychologists  superior  young  people,  as  measured  by 
did.  Probably  also  we  should  find  more  ability  to  earn  the  high  school  diploma, 
voluminous  readers  among  the  bright,  runs  up  to  about  2,6()4,(X)0.  Our  esti- 
For  adults  tend  to  narrow  their  active  mate,  based  only  on  intelligence  and  in¬ 
interests  along  the  lines  of  maximum  terest  tests  made  on  random  groups. 


pleasure  and  benefit. 


points  to  a  total  of  2,440,(XX).  The 


Other  investigators  have  found  that  discrepancy  is  not  at  all  serious,  when 
bright  students  also  read  more  books  you  consider,  for  example,  that  many 
per  month  than  the  less  gifted,  whether  private  high  schools  and  academies  are 
it  be  for  pleasure  or  as  a  matter  of  shockingly  inferior  to  good  public  high 
education.  This  is  partly  the  result  of  schools,  while  many  public  high  schools 
practice,  to  be  sure;  but  it  also  reflects  fall  ^ar  below  par.  In  other  words. 


some  boys  and  girls  get  diplomas  on  the 
basis  of  achievement  inferior  to  that 
set  by  our  own  standards. 

Xext,  look  at  the  adult  reader  group. 
To  the  number  of  Americans  over  17 
years  of  age,  as  recorded  in  the  last 
census,  add  3.2  per  cent  to  bring  it  up 
to  the  probable  number  for  1932;  and 
we  find  around  82,454,0(X)  individuals. 
The  superior  20  per  cent  of  this  multi¬ 
tude  embrace  16,490,000  people  whose 
intelligence  equals  or  surpasses  that  of 
a  high  school  graduate.  Out  of  this 
group,  all  buyers  of  books  and  maga¬ 
zines  are  drawn ;  but  not  all  newspaper 
buyers,  of  course,  for  millions  read 
newspapers  in  spite  of  a  lack  of  interest 
in  reading  for  fun.  The  amount  of 
free  reading  done  varies  according  to 
the  free  money  margin,  the  free  time 
for  reading,  and  the  expenditure  of 
energy  required  either  for  getting  liter¬ 
ature  or  for  devouring  it  when  on  hand. 
So  the  true  potential  maximum  falls 
considerably  below  16,490,0(X).  But  this 
figure  stands  as  the  index  of  “absolute” 
reading  interest  among  adults. 

The  potential  maximum  reader  mar¬ 
ket  for  material  above  the  juvenile  4evel 
we  have  estimated  at  11,000,000.  How 
do  we  arrive  at  this  figure? 

Many  factors  conspire  to  limit  the 
number  of  eager  and  more  or  less  regu¬ 
lar  readers  to  this  approximate  esti¬ 
mate.  Of  the  superior  16,490,000  men 
and  women  older  than  17  years,  about 
5,313,000  are  between  the  ages  of  22 
and  35.  During  these  years,  the  in¬ 
terests  of  most  people  center  about  get¬ 
ting  married,  establishing  a  home,  and 
raising  children.  And  only  the  most 
eager  readers  and  learners  have  the 
inclination  and  find  the  time  to  do  much 
regular  reading  despite  family  interests 
and  demands.  These  are  chiefly  people 
whose  intelligence  is  of  the  college 
graduate  level,  or,  roughly,  the  top  five 
per  cent  of  the  entire  age  group.  Their 
interest  in  serious  reading  tends  to 
persist  through  life,  and  they  devote 
much  time  to  books  and  magazines  in 
spite  of  other  distractions.  The  rest  of 
our  superior  22-to-35-year-olds,  nearly 
4,(XX),0()0  in  all,  are  too  busy  making  a 
living.  They  can  spend  only  a  few 
hours  at  long  intervals  in  reading.  So 
they  cannot  be  considered  as  part  of  a 
substantial  reader  market.  Thus  our 
absolute  maximum  is  reduced  to  12,490,- 
(XX)  men  and  women  seventeen  or  older. 

The  reading  of  these  people  is  enor¬ 
mously  influenced  by  the  competition  of 
other  interests  for  their  time.  Books 
and  magazines  must  fight  to  hold  their 
own  against  the  appeals  of  other  (and 
easier)  joys. 

VV'hat  do  people  of  means  do  with 
their  leisure?  Well,  they  go  automo¬ 
bile  riding,  or  play  bridge,  or  listen  to 
the  radio,  or  go  to  the  movies,  or  talk 
with  friends,  or  attend  club  meetings. 
All  studies  of  leisure  interests  reveal 
the  enormous  competition  of  many  ac¬ 
tivities  for  the  time  of  even  the  most 
superior  people.  And  every  hour  filled 
with  such  favored  interests  reduces  bv 
just  so  much  the  time  spent  in  reading. 

(Continued  on  page  29) 
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WHALEN  OFFERS  BUSINESS-LABOR 
PLAN  TO  FIGHT  DEPRESSION 

President  of  N.  Y.  Advertising  Club,  With  A.F.L.  Indorse¬ 
ment,  Urges  $4,000,000,000  for  Public  Works,  End 
of  Prohibition,  Shorter  Working  Week 


ASEVKX-POIXT  plan  h>r  united 
action  to  meet  the  economic  situ¬ 
ation,  presented  at  a  luncliei.>n  o{  the 
Advertising  Cluh  of  Xew  York  by 
Grover  A.  W  halen,  president  of  the 
club,  on  Aug.  24,  will  be  placed  before 
a  congress  of  industrial,  financial,  and 
labor  leaders  in  October,  according  to 
plans  which  were  set  under  way  imme¬ 
diately  after  the  meeting.  Invitations 
will  go  out  about  the  middle  of  Sep¬ 
tember,  it  is  likely.  The  congress  is  to 
be  held  in  Xew  York  City. 

Mr.  Whalen's  program,  approved  hy 
the  board  of  directors  of  the  club,  and 
concurred  in  by  the  .\mcrican  Federa¬ 
tion  of  I^btir,  was  indorsed  at  the  meet¬ 
ing  by  Matthew  Woll,  vice-president  of 
the  A.  F.  of  L. ;  Lee  H.  Bristol,  presi¬ 
dent  of  the  .\ssociation  of  Xational 
.\dvertisers ;  and  Kdgar  Kobak,  presi¬ 
dent  of  the  .Advertising  Federation  of 
.America.  Charles  E.  Murphy,  former 
president  of  the  club,  presided. 

Mr.  Whalen  sjxike  out  for  revision 
of  the  anti-trust  laws ;  acceptance  of 
the  six-hour  day  and  the  five-day  week ; 
immediate  issuance  of  $4,000,000,000  of 
public  works  bonds ;  widening  of  the 
Federal  tax  base  (with  approving  men¬ 
tion  of  a  Federal  sales  tax)  ;  reduction 
of  the  cost  of  government;  and  aboli¬ 
tion  of  prohibition. 

His  seven  planks,  as  stated  more  fully 
in  his  speech,  were : 

"1.  That  business  and  labor— the 
.American  Federation  of  Labor — join  in 
working  out  a  plan  for  their  common 
problem;  to  wit,  stabilization  for  busi¬ 
ness  and  security  of  employment. 

"2.  A  revision  of  the  anti-trust  laws. 
■*3.  The  question  of  unemployment — 
the  cooperation  of  business  and  labor 
in  advocating  and  securing  wherever 
possible  by  industry  the  six-hour  day 
and  the  five-day  week. 

“4.  .An  aggressive  and  increased  pro¬ 
gram  by  the  Federal,  state,  and  munic¬ 
ipal  governments  for  public  and  semi¬ 
public  works.  These  works,  wherever 
IKJssible,  should  be  primarily  income- 
producing  or  self-liquidating. 

“5.  That  in  the  present  financial 
necessities  of  our  government,  we  ad¬ 
vocate  the  broadening  of  the  base  of 
taxation  to  more  generally  and  fairly 
distribute  the  burden  as  a  means  of 
balancing  the  national  budget. 

“6.  That  the  reduction  of  cost  of  Fed¬ 
eral  government,  state  government,  and 
municipal  government,  be  the  immediate 
concern  of  business  and  labor.  (It  is 
intended  in  outlining  the  approved  plan 
to  accomplish  this  end.  that  it  be 
achieved  not  necessarily  by  salary  and 
wage  cuts,  but  primarily  by  cutting  out 
the  duplication  of  bureau  activities  and 
by  reducing  non-essential  and  duplicated 
non-departmental  activities.) 

"7.  That  we  urge  the  abolition  of 
prohibition  and  the  immediate  liberal¬ 
ization  of  the  Volstead  .Act  as  a  means 
of  securing  additional  employment  for 
the  unemployed  and  raising  additional 


of  the  .American  Federation  of  Labor; 
that  we  as  business  men.  approach  this 
union  of  interest  with  the  purixise  in 
mind  of  making  secure  labor’s  invest¬ 
ment  in  industry ;  that  labor  may  always 
feel  confident  not  only  for  the  present 
but  for  the  future;  that  labor  may  plan 
as  well  as  business  for  the  next  five 
or  ten  years  and  not  be  the  victim 
of  uncertain  employment  such  as  indus¬ 
try  offers  today.  .  .  . 

“We  have  seen  the  success  of  the 
planned  individual  business,  but  we  have 
not  attempted  seriously  to  plan  or  to 
rebuild  our  general  business  structure, 
because-  we  have  been  told  that  this  is 
not  possible.  .Anything  is  jxissible  if 
properly  planned !  Why  not  business  ? 
Ilut  your  critic  will  point  out  that  busi¬ 
ness  cannot  be  planned,  because  any 
concerted  plan  would  run  head  on  and 
be  destroyed  by  the  anti-trust  laws 
created  as  a  guide  for  business  in  1890. 
This  measure  apparently  has  been  the 
cause  of  preventing  business  from  plan¬ 
ning.  But  necessity  has  always  been 
credited  with  being  the  mother  of  in¬ 
vention,  and  now  in  the  minds  of  tired 
and  haggard  business  men  of  today 
there  comes  a  consciousness  of  the  need 
of  the  second  step  in  this  plan  of  action, 
viz.:  A  revision  of  the  anti-trust  laws. 

“There  is  an  economic  war  now  in 
progress  at  the  present  moment,  far 
more  devastating  than  the  World  War, 
that  demands  immediate  action  on  the 
part  of  the  government,  by  an  issuance 
of  public  works  bonds  of  four  billion 
dollars.  Business  and  labor  can  no 
longer  stand  patiently  by  and  endure 
the  arguments  advanced  against  such 
action.  We  must  proceed  quickly  in  the 
direction  of  developing  gainful  employ¬ 
ment.  This  is  one  avenue  that  can  be 
used  at  once  for  this  purpo.se.  It  may 
be  said  that  an  extended  public  works 
program  cannot  be  put  in  operation 
without  wasteful  effect.  This  may  be 
true.  We  undoubtedly  would  experi¬ 
ence  a  percentage  of  waste  in  the  prose¬ 
cution  of  a  public  works  program,  but 
the  time  has  passed  to  worry  about  the 
100  per  cent  efficient  operation  of  any 
program  for  unemployment  relief.  .  .  . 

“Business  and  labor’s  interest  in  the 
mounting  cost  of  government  cannot  be 
denied.  We  have  allowed  this  feature 
of  our  social  and  economic  structure  to 
develop  and  e.xpand  into  such  stagger¬ 
ing  figures  that  it  is  apparently  impos¬ 
sible  to  balance  our  national  budget. 
The  most  recent  figures  available  on 
the  cost  of  government — Federal,  state 
and  municiital — of  the  United  States — 
was  thirteen  billion  dollars  for  the  vear 
1929. 

“Labor  and  business  have  offered,  jier- 
haps.  objections  to  the  most  recent  form 
of  tax  legislation  adopted  by  the  Con¬ 
gress  of  the  United  States.  To  what 
extent  have  we  gone  to  crystallize  and 
unite  the  business  and  labor  interests  of 
the  country  upon  a  plan  of  taxation  that 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  29-Sept.  1  —  Newspaper 
.Assii.  Managers,  annual  meeting. 
Chicago. 

Sept.  3 — Texas  Circulation  Man¬ 
agers'  .Assn.,  annual  convention, 
.Abilene. 

.Sept.  9-10 — New  York  Slate  Pub¬ 
lishers'  .Assn„  fall  meeting.  Hotel 
Sagamore,  Bolton  Landing,  Lake 
George. 

Sept.  9-13 — Massachusetts  Press 
.Assn.,  fall  meeting  and  outing. 
Cape  Codder  Hotel.  Falmouth, 
Mass. 

Sept.  19-20 — Interstate  Circulation 
Managers’  .Assn.,  fall  meeting.  Ho¬ 
tel  Monterey,  .Asbury  Park.  N.  J. 

Sept.  20 — -Central  States  Circu¬ 
lation  Managers’  .Assn.,  meeting. 
Congress  Hotel.  Chicago. 

Sept.  24— Ohio  Editors  Assn.,  an¬ 
nual  banquet.  Columbus. 

Sept.  26-29  —  .Advertising  Spe¬ 
cialty  Manufacturers,  meeting.  New 
York  City. 


in  the  judgment  of  these  two  groups 
would  be  in  the  best  interests  of  our 
country’s  business?  Therefore,  it  is 
urged  and  proposed  that  the  sixth  plank 
in  the  plan  of  action  be  the  following : 
Reduction  of  the  cost  of  government  be 
the  immediate  concern  of  business  and 
labor  and  that  a  program  for  govern¬ 
ment  expenditure  and  taxation  be  pre¬ 
sented  to  the  Congress  of  the  United 
States  for  action.” 

WRESTLER  ASKS  $50,000 

Say*  United  Pres*,  N.  Y.  Sun  and 

World-Telegram  Libeled  Him 

.A  suit  for  $50,000  damages,  alleging 
libel,  was  filed  in  the  Manhattan  Su¬ 
preme  Court  this  week  by  Stanislaus 
Zbyszko.  professional  wrestler,  against 
the  United  Press,  the  Xew  York  Sun 
and  the  Xeze  York  IV orld-Telcgram. 

The  complaint  charged  that  the  de¬ 
fendants  published  stories  on  last  May 
16  to  the  effect  that  the  plaintiff  was 
subject  to  charges  of  participating  in 
a  fake  match  in  St.  John.  X.  B. 

Justice  Samuel  1.  Rosenman  has  di¬ 
rected  the  wrestler  to  amend  his  com¬ 
plaint  so  that  it  will  consist  of  three 
separate  complaints  against  the  de¬ 
fendants.  The  justice  ruled  that  they 
could  not  be  sued  as  a  group. 

NEW  WRIGLEY  CAMPAIGN 


Will  Start  Special  Drive  in  100 
Dailie*  Sept.  1 

(/?.V  teUgraph  to  Editor  &  Publisheh) 
Cnic.yoo,  Aug.  25 — W^illiam  Wrigley, 
Jr.,  Company  has  approved  plans  for  a 
special  advertising  campaign  in  more 
than  1(X)  newspapers,  beginning  early 
in  September,  P.  K.  Wrigley  announced 
today.  The  .schedule  is  being  placed  by 
Xeisser  Meyerhoff,  Milwaukee  agency. 

In  addition  to  this  new  campaign, 
Wrigley  gum  is  being  advertised  in 
Georgia  newspapers  and  a  test  cam¬ 
paign  is  being  conducted  in  Pittsburgh 
papers  by  Klau-VanPietersom-Dunlap 
.As.sociates,  Milwaukee  agency. 


revenue  for  the  government. 

“Conclusion :  The  American  F edera- 
tion  of  Labor  and  the  .Advertising  Club 
of  Xew  A’ork  submit  this  seven-point 
plan  of  action  for  permanent  business 
relief  to  the  country  in  the  hope  that 
in  its  execution  it  will  result  in  hauling 
up  to  the  masthead  of  our  business  ship, 
this  never-to-be-forgotten  motto:  Jobs, 
not  the  dole.” 

“The  first  plank  offered  in  the  plan  of 
action  is  for  the  union  of  labor  and 
business.  These  two  great  factors  in 
our  industrial  life  have  not  in  the  (last 
planned  their  future  together,”  said  Mr. 
Whalen.  “It  is  proposed  that  if  this 
plan  of  action  for  economic  recovery 
is  adopted  that  it  be  the  result  of  care¬ 
ful  consideration  and  planning  on  the 
part  of  not  only  our  business  leaders 
but  also  our  labor  leaders.  In  this 
respect  it  is  suggested  that  labor,  as  far 
as  this  plan  is  concerned,  be  represented 
bv  the  intelligent  and  far  sighted  officers 
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TO  COMPROMISE  DEBT 
TO  BANK  OF  U.  S. 

N.  Y.  State  Bank  Commissioner  Get* 
Permission  to  Settle  $560,550 
Obligations  of  A.  J.  Kobler 
For  $100,000  Cash 


1 


Permissiim  to  settle  claims  aggregat-  | 
iiig  $499,915  plus  interest  and  taxes  of  I 
$60,635  held  by  the  Bank  of  the  United  I 
States  against  A.  J.  Kobler,  publisher  I 
of  the  AVk’  York  Daily  Mirror,  for  | 
$1(X),(XK)  cash  was  granted  by  Supreme  ‘ 
Court  Justice  John  F.  Carew  in  Xew 
York  this  week  to  Xew  York  State 
Superintendent  of  Banks  Joseph 
Broderick,  who  is  liquidating  the  affairs 
of  the^  bank.  The  claims  are  based  on 
Mr.  Kohler’s  note  for  $126,915  and  on 
his  guaranty  on  bonds  of  the  Kobler 
Holding  Corporation  for  $144,000,  on  | 
bonds  of  the  Dinard  Holding  Corpora-  I 
tion  for  $144,000  and  on  bonds  of  the 
Kobler  Holding  Corp.-Dinard  Holdinr  ■ 
Corp.  for  $85,(XI0.  | 

The  compromise  includes  appropria-  I 
tion  of  a  trust  fund  of  $75,000  held  by  > 
the  hank,  retention  of  life  insurance  ! 
policies  totalling  $100,000  and  retention 
for  the  time  being  of  property  at  7,  9 
and  11  East  40th  Street  and  ^  Park 
-Ave.  Fred  W.  Piderit,  Special  Deputy 
Superintendent  of  Banks,  in  submitting 
the  petition  for  a  compromise,  said  the  I 
$126,916  note  of  Kohler’s  was  due  Dec.  ’ 
19.  1930,  eight  days  after  the  bank  of  ) 
United  States  was  closed.  His  petition 
continued : 

“-An  examination  by  me  revealed  that  | 
Kobler  is  the  maker  of  a  note  for  $1  -  f 
300,000  to  William  Randolph  Hears! 
representing  part  of  the  purchase  price 
of  Tabloid  Corporation,  a  publication. 

“He  is  further  liable  on  a  note  of 
$150,000  as  endorser  on  a  note  made 
by  Tabloid  Corp.  to  the  Continental  ( 
Bank  &  Trust  Co.  and  as  endorser  on 
notes  made  by  the  Tabloid  Corp.  in  the 
further  sum  of  $119,000. 

“Kobler  owns  100  per  cent  of  the 
outstanding  stock  of  the  Daily  Mirror  i 
Inc.  " 

“On  July  12,  1932,  the  statement  of 
the  Daily  Mirror  Inc.  shows  that  its 
net  worth  was  $900,000. 

“It  lists  as  an  asset  good-will  valued 
at  $1,000,000.  This  asset  is  of  doubtful 
value. 

“The  Daily  Mirror  Inc.  shows  a  loss 
of  $124,000  from  Dec.  31,  1931,  to  June 
12.  1932. 

“The  week  ending  July  10,  1932,  it 
lo.st  $6,265  as  against  a  profit  of  W.363 
for  the  corresponding  week  in  1931. 

“The  drastic  loss  resulted  by  reason 
of  the  publication  of  a  Sunday  edition 
of  the  paper  which  was  started  in  Janu¬ 
ary.  1932. 

_  “Kobler  bought  the  Mirror  from  Wil- 
liam  Randolph  Hearst  three-and-a-hali  j 
years  ago  at  which  time  he  issued  hh  ’ 
note  for  $1,300,000  and  in  addition  the  * 
corporation  assumed  liabilities  of  about  i 
$1,000,000. 

“Kobler’s  lifelong  hobby  has  been  col-  ' 
lecting  antiques  and  tapestries.  Their  > 
original  value  of  $1,100,000  has  dwin¬ 
dled  to  $100,000. 

“Kobler  has  $425,000  in  life  insurance 
policies,  of  which  his  wife  is  the  bene 
ficiary.  .All  thwe  policies  have  beeii 
used  for  borrowing  purposes  up  to  their 
legal  limit. 

“Kobler  has  drawn  no  money  for 
salary  ou*  of  the  Mirror  beginning  1931  J 

“The  Daily  Mirror  is  losing  mone; 
and  it  cannot  continue  to  e.xist  unless 
changes  for  the  better  occur  in  the 
financial  world.  William  Randolph 
Hearst,  as  previous  owner  and  the 
vendor  of  the  sales  agreement,  undoubt¬ 
edly  would  quickly  get  a  judgment  for 
an  amount  in  excess  of  $1,000,000  and 
levy  against  the  only  free  asset  which 
Kobler  has  in  the  shape  of  life  insurance^ 

“Judgment  on  the  note  for  $126,915 
would  only  precipitate  action  by  Hearst 
on  his  debt  of  $1,300,000  concededly  due 
him  by  Kobler  for  the  purchase  of  the 
Daily  Mirror  Inc.” 

Concerning  the  statement  that  Kobler  . 
has  drawn  no  salary  from  the  Mirror 
this  year,  it  was  said  he  had  drawn 
$lO,O0O  for  “absolute  necessities.” 
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bargain  hunters  clear  store  shelves 


Advertised  Goods  Melt  Away  by  Midday,  Newark  Firm  Announces,  While  Other  Cities  Report 
Record  Sales  Events — Buyers  in  New  York  Wholesale  Market  Reach  Two-Year  Peak 

Recurring  reports  of  unusually  By  ROBERT 

short  stocks  in  retail  stores  and  an 

urecnt  need  of  replacement  buying  most  of  the  time  in  numerous  stores, 
were  emphasized  this  week  when  the  "Dollar  Day  in  Hollywood  lias  be- 
\'fU’  York  Times  reported  that  for  the  come  more  than  the  name  implies.  .\11 
week  ending  Aug.  23  it  had  registered  classes  of  stores  participate,  selling  mer- 
inore  buyers  in  the  New  York  whole-  chandise  for  as  much  as  $50.  Men's 
tale  market  than  for  any  previous  week  stores  have  moved  as  many  as  250  men's 


^  MANN  The  largest  shopping  crowd  in  the 

12-year  history  of  Evanston  “Dollar 
provement  by  the  resixinse  of  the  pub-  Day”  events  was  reported  to  have  pur- 
lic  to  our  annual  August  Sale,  especially  chased  nearly  $250,000  of  merchandise, 
on  Saturday  the  14th,  when  our  volume  In  Oak  Park  the  merchants  said  that 
was  remarkably  good.  We  are  satisfied  last  week's  Dollar  Day  was  by  far  the 
that  business  will  be  consistently  better  largest  day  they  ever  had.  The  response 
right  along  now.”  was  better  than  anticipated  and  it 

showed  that  a  properly  advertised  mer- 
chandising  event  can  be  a  success,  re- 
gardless  of  how  “depressed"  business 
■  JBMm  may  seem  to  be. 

UyVfl  Depending  entirely  upon  newspaper 

a  advertising  and  using  color  in  the  morn- 
ing  field,  the  Home  Store,  one  of  the 
leading  department  stores  in  Dayton, 
Ohio,  on  Aug.  18,  19,  and  20,  staged  a 
three-day  sale  during  which  it  enjoyed 
one  of  the  greatest  volumes  of  business 
of  any  three-day  period  of  the  year. 

The  occasion  was  “Dollar  Days.” 
Herman  Hutzler,  advertising  manager, 
said  that  to  promote  the  event  only 
newspaper  advertising  was  used  and 
that  on  each  of  the  three  days  the  re- 
suits  exceeded  by  far  all  expectations, 
business  on  each  of  the  days  being  10 
times  greater  than  that  of  any  normal 

Hutzler  said  that  store  officials  de- 
cided  against  using  any  handbills  or 
radio  advertising  and  used  25  pages  of 
advertising  in  the  three  Dayton  dailies 
W  on  .August  17,  18  and  19. 

'  The  recent  opening  of  a  department 

store  in  Camden,  N.  J.,  by  the  J.  C. 

- Penny  Company  gave  evidence  of  money 

,  „  ,  „  available  for  purchases  and  of  the  effec- 

at  the  Broadway-Hol  ywood  Department  newspaper  advertising, 

eak  crowds  were  thicker.  Throngs  of  people  were  massed  about 

•  1-u  I  the  entrances  awaiting  the  opening  of 

The  \  an  Sciver  company  is  a  liberal  business.  Mavor  Stewart 

user  of  newspaper  space,  and  recently  ^  delegation  of  the  Chamber  of 

pve  concrete  expression  o  its  optimism  Commerce  took  part  in  the  ceremonies 
by  opening  another  half-milhon-dollar  preceded  the  rush  for  merchandise. 

st(^e  in  1  renton,  N .  J.  ,  .  Leonard  R.  Baker,  president  of  the 

The  lies  Moines  advertisement  cited  chamber  of  Commerce  and  head  of  the 
recent  increases  in  the  Pyce  of  hogs,  delegation,  is  also  the  head  of  a  corn- 
adding  approximately  $30,0(W,000  to  department  store, 

the  potential  income  of  Iowa  farmers.  Merchants  of  Chester,  Pa.,  trying 
and  m  prices  of  cattle,  sheep,  butter,  t^eir  first  “Chester  Day”  recently,  pro- 
and  eggs ,  also  the  increases  in  prices  rnoting  it  with  newspaper  advertising. 
°  bonds.  found  it  such  a  success  that  they  are  re- 

America  s  mutud  l^k  savings  de-  ported  to  be  considering  repeating  it 
jrosits  are  $1,_33,0(W,0(W  higher  than  nionthly.  Some  stores,  according  to  the 
they  were  at  the  peak  of  the  boom  three  Chester  Times,  found  buying  so  brisk 
years  ago,  the  copy  went  on.  There  ^lat  they  had  to  close  their  stores  be- 
are  si.x  or  seven  people  gainfuUy  _em-  tween  1  and  2  o’clock  to  permit  the 
ployed  for  every  ime  person.  Savings  salespeople  to  restock  the  shelves, 
depositors  number  52,000.^0,  or  nearly  of  Wilson- Western  Sporting 

family.  La.st  year  Goods  Company’s  higher  priced  golf 
$16,500,000  worth  of  new'  life  insurance  clubs,  balls,  and  equipment  for  the  cur- 
vvas  written.  Total  m^ra^e  now  car-  ^ent  season  show  a  substantial  gain 
ried  IS  estimated  at  $1W,000,000,000,  or  over  last  year,  according  to  L.  B.  Icelv, 
not  far  short  of  $1,000  for  every  man,  president  of  the  company, 
woman  and  child  in  the  United  States.  Commenting  on  the  sales  results  to 
One  great  need  remains  .  .  -  one  jate  and  the  outlook  for  the  balance  of 
great  challenge  presents  itself  to  all  of  the  season  Mr.  Icely  said  this  week: 
us.  Complete  and  stable  prosperity  on  -We  have  carried  on  a  most  aggressive 
a  long-time  basis  will  be  an  established  merchandising  and  advertising  campaign 


ported  striking  cases  of  eager  buying. 
Under  the  heading,  “Late-Comers,  take 
notice!”  Bamberger  advertised,  on 
.\ug.  18: 

•‘Since  Aug.  2,  we  have  been  holding 
a  series  of  superlative  sales  which  we 
prdicted  would  ‘make  history  for  Bam¬ 
berger’s.’  We  were  too  modest  in  our 
prediction.  In  our  most  optimistic 
moments  we  didn’t  anticipate  such  tre¬ 
mendous  response  to  these  sales.  We 
never  looked  for  crowds  that  would 
find  us  before  noon  gasping  for  more 
merchandise. 

".And  yet  in  many  of  these  .August 
sales,  large  quantities  of  advertised 
merchandise  were  actually  sold  out  be¬ 
fore  noon — before  11  o’clock — before 
10  o’clock — within  twenty  minutes  after 
the  store  opened. 

“For  example  :  800  knit  suits  at  $3.96 
—all  sold  by  1 1 :30. 

"60  dresses  for  larger  women  at  $2.95 
—all  sold  in  ten  minutes. 

“1,700  misses’  dresses  at  $2.95 — all 
sold  by  2:30. 

“7,000  fall  pocketbooks  at  39  cents — 
all  sold  by  3.00  (an  additional  2,000, 
frenziedly  secured  by  mid-afternoon,  all 
sold  by  6:30).  _ 

“200  innerspring  mattresses  at  $9.95 
-all  sold  by  9 :50. 

“12,000  pieces  all-silk  underwear  at 
$1.09— all  sold  in  one  day.” 

Other  Newark  stores,  it  is  reported, 
have  also  been  experiencing  unusual 
trade  activity.  Nor  are  such  reports 
confined  to  the  East.  Pictures  received 
from  Hollywood.  Calif.,  show  crowds 
around  and  in  the  stores  there  on  the 
occasion  of  Hollywood’s  twenty-third 
semi-annual  Dollar  Day,  Aug.  1.  and 
bear  out  the  report  that  this  Dollar 
Day  had  beaten  all  records.  T.  Har¬ 
wood  Young,  advertising  manager  of 
the  Hollywood  Citisen-Nexvs,  which 
sponsored  the  occasion,  described  the 
results  thus : 

"Much  to  the  surprise  of  many  keen- 
minded  merchants,  the  response  on  Mon¬ 
day,  August  1,  1932,  was  the  best  yet 
recorded  in  the  eleven  years  the  event 
has  been  promoted.  Rough  estimates  on 
the  number  of  shoppers  indicated  an 
increase  of  25  per  cent  over  any  pre¬ 
vious  Dollar  Day.  Over  three  hundred 
.Stores  participated. 

"The  best  example  of  results  on  a 
large  scale  was  the  Broadway-Holly- 
wood  Department  Store,  eight  floors 
and  basement,  which  set  a  very  optimis¬ 
tic  quota,  and  exceeded  it  by  25  per 
wnt.  to  the  great  elation  of  the  store 
nianager,  E.  J.  Shurtz.  All  Broadway 
officials  had  figured  the  quota  impos- 
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INDICTMENTS  IN  LOTTERY  RACKET 
RESULT  OF  DAILY’S  INQUIRY 

Information  Uncovered  By  New  York  World-Telegram 
Started  Federal  Investigation  Ending  With  Indict¬ 
ment  of  Senator  Davis  and  Six  Others 


A  COMPLAINT  which  drifted  into  the 
.  office  of  the  AVit’  York  IVorld-Tele- 
gram  last  February  sowed  the  seed  from 
which  sprouted 
the  astonishing 
harvest  of  indict¬ 
ments  for  viola¬ 
tion  and  conspir¬ 
acy  to  violate  the 
lottery  laws 
handed  down  Aug. 

18  by  the  Federal 
Grand  J  ury  in 
Xew  York.  The 
name  of  Senator 
James  J.  Davis 
of  Pennsylvania 
headed  the  list  of 
seven  individuals 
and  a  corporation 
named  in  the  indictments  which  followed 
a  federal  investigation,  based  on  infor¬ 
mation  presented  to  the  United  States 
-Attorney's  office  and  the  United  States 
Bureau  of  Information  by  the  World- 
Telegram. 

Winston  Murrill,  World-Telegram 
reporter  who  did  the  original  investi¬ 
gating  on  the  case,  kept  in  close  touch 
with  the  government  representatives 
during  the  course  of  their  operations. 
Murrill  went  to  work  on  the  story  last 
February  after  Lee  B.  Wood,  executive 
editor  of  the  World-Telegram,  turned 
over  to  him  a  complaint  from  an  out¬ 
side  source  stating  that  a  wide  variation 
existed  between  the  amount  of  money 
collected  in  lotteries  conducted  in  behalf 
of  fraternal  organizations  and  the  sum 
paid  out  in  prizes  to  winning  ticket 
holders. 

“This  tip,”  Murrill  explained  to  Edi¬ 
tor  &  Publisher  this  week,  “indicated 
that  members  of  these  societies  might 
not  be  getting  all  that  was  due  them, 
while  someone  else  was  getting  too 
much.  It  looked  like  the  basis  for  a 
good  story.  We  had  no  idea  of  doing 
an  ex|x>se  on  lotteries  or  anything  of 
the  sort.  What  we  wanted  to  do,  if 
fKissible,  was  to  find  out  where  all  the 
profits  on  these  particular  lotteries  were 
disappearing.” 

In  its  information  on  the  lotteries  the 
World-Telegram  had  the  name  of  Bern¬ 
ard  C.  Maguire  of  .Aurora,  111.,  one  of 
those  named  in  last  week’s  indictments, 
as  promoter  of  lotteries  for  the  Moose, 
Eagles,  Shriners  and  Knights  of  Co¬ 
lumbus,  but  there  was  no  actual  proof 
that  he  was  the  guiding  genius  of 
the  projects.  Murrill  finally  estab¬ 
lished  the  necessary  proof  through  the 
printing  plant  which  manufactured  the 
lottery  tickets.  Several  books  of  unsold 
tickets  had  been  obtained  by  the  World- 
Telegram  from  lodge  members.  Each 
ticket,  of  course,  carried  the  label  of 
the  .Allied  Printing  Trades  Council  for 
the  city  in  which  it  was  printed.  These 
tickets  bore  the  Scranton.  Pa.,  label. 
Visiting,  .Scranton,  Murrill  learned  from 
the  council  offices  there  the  name  of  the 
printing  concern  whose  number  was  on 
the  tickets.  He  next  established  the  fact 
that  those  tickets  actually  were  printed 
there  by  posing,  in  a  telephone  call,  as 
a  jKissible  customer  for  a  similar  order. 
Working  through  a  l(Kal  bank  he  said 
he  obtained  the  information  that 
Maguire  had  ordered  and  paid  for  the 
5fl.0W.0fl0  or  so  tickets  that  had  been 
jirinted  in  the  Scranton  plant. 

Carrying  his  investigation  further 
afield,  Murrill  went  to  Pittsburgh,  head¬ 
quarters  of  Senator  Davis.  He  re¬ 
mained  there  secretly  for  a^few  days 
awaiting  an’  appointment  with  United 
States  District  Attorney  Graham.  In¬ 
formation  gathered  in  this  city,  accord¬ 
ing  to  Murrill,  showed  that  Senator 
Davis  held  a  contract  whereby  he  re¬ 
ceived  all  the  initiation  fees  paid  by 
new  members  of  the  Moose  and  that  he 
sold  this  contract  a  couple  of  years  ago 
to  two  other  Moose  officials  for  the 
rejiutetl  *^1101  of  SfiOO.OOO  on  installments 


plus  interest.  The  present  holders,  Mur¬ 
rill  said.  i>btained  funds  from  the  lot¬ 
tery  campaign  which  were  used  in  mak¬ 
ing  payments  to  Senator  Davis.  The 
Moose  lottery  was  conducted  by  the 
propagation  department  headed  by  Theo¬ 
dore  G.  Miller,  for  many  years  Senator 
Davis'  secretary  in  Mot>se  affairs.  Mr. 
Miller  is  named  in  the  indictments. 

From  Kansas  City  the  World-Tele¬ 
gram  received  confidential  reports  about 
the  o])erations  of  the  Eagle  lottery,  a 
$75.(XK)  drawing.  This  investigation 
brought  out  the  name  of  Conrad  H. 
Mann  of  that  city,  prominent  Republi¬ 
can  (xilitician,  friend  of  President 
Hoover,  president  of  the  Kansas  City 
Chamber  of  Commerce,  a  member  of 
President  Hoover’s  Unemployment 
Commission,  and  a  high  official  of  the 
Eagles.  Mr.  Mann  was  named  in  one 
indictment  on  two  counts  charging 
operation  of  and  conspiracy  to  operate 
the  Eagle  lottery  last  year.  This  lot¬ 
tery,  it  was  found,  was  operated  by 
the  organization  department  of  the 
higgles,  headed  by  Mr.  Mann.  .Assisted 
by  Maguire.  Mann  actually  headed  the 
enterprise,  according  to  Murrill,  and 
was  able  to  stage  it  without  reporting 
details  to  the  officers  of  the  lodges 
because  of  a  contract  he  holds  with  the 
Eagles  for  organization  work.  The 
profits  of  this  contract,  according  to 
Murrill’s  information,  were  divided  be¬ 
tween  him  and  Frank  E.  Herring,  his 
partner,  who  was  also  indicted  last 
week. 

"One  of  the  outstanding  facts  of  this 
whole  case,”  Murrill  pointed  out,  “is 
that  members  of  these  organizations 
knew  scarcely  anything  of  the  ojieration 
of  these  lotteries.  They  were  told  most 
of  the  money  obtained  from  the  sale 
of  tickets  would  go  back  to  charity 
work.  The  tickets  were  sold  in  connec¬ 
tion  with  dances  and  other  .social  events. 
Each  ticket  for  the  dances  bore  a  stub 
which  enabled  the  purchaser  to  (lartic- 
ipate  in  a  drawing  for  large  cash  awards. 
The  prizes  were  called  awards  of  merit.” 

Packages  of  tickets  were  distribute*! 
by  Western  Union  Telegraph  Company, 
Postal  Telegraph  Company  and  .Ameri¬ 
can  Railway  Express  Conijiany.  The 
latter  two  companies  ceased  distribution 
after  a  warning  from  the  U.  S.  .Attorney 
(jeneral’s  office,  but  Western  Union 
continued  distribution,  it  was  said,  and 
was  named  in  last  week's  indictments 
for  violation  and  conspiracy  to  vi*)late 
the  lottery  laws.  M.  J.  Rivise,  com¬ 
mercial  agent  for  the  company,  was 
also  named  in  the  indictment.  The  sev¬ 
enth  individual  indicted  was  Raymond 
Walsh  of  Philadelphia.  Maguire’s  assist¬ 
ant  in  lottery  promotions. 

.All  the  individuals,  e.xcept  Senator 
Davis  and  Mr.  Miller  were  arraigned 
before  Federal  Judge  John  C.  Knox  in 
Xew  York  on  Wednesday  this  week  and 
pleaded  not  guilty.  Senator  Davis  and 
Mr.  Miller  were  attending  the  national 
convention  of  their  order  and  will  be 
arraigned  next  Tuesday,  Mr.  Treadwell 
explained. 

When  Murrill  had  gathered  enough 
informatitm  to  establish  a  basis  for 
g<n-ermnental  investigation  it  was  turned 
over  to  the  office  of  U.  S.  .Attorney 
George  Z.  Medalie,  and  Louis  Mead 
Treadwell,  assistant  to  Mr.  Medalie,  was 
assigned  to  conduct  an  investigation. 
During  the  five  months  of  federal  oper¬ 
ations  many  political  efforts  were  made 
to  stop  the  work,  Murrill  said.  One 
attempt  was  also  made  to  “reach”  Mur¬ 
rill  through  another  World-Telegram 
reporter  who  indignantly  refused  to  have 
anything  to  do  with  it.  .A  young  lady 
with  whom  this  reporter  was  acquainted 
met  a  friend  of  Maguire’s  in  a  Xew 
York  night  club.  Maguire’s  friend  men¬ 
tioned  the  fact  he  would  like  to  know 
a  certain  newspaperman.  The  young 
lady  said  she  knew  one  of  the  gentle¬ 
men  herself.  Then  it  developed  that 


1918  NEWS  STORY  BRINGS 
OUT  1932  POLICE 

441TE.ADLINES  of  Other  Days” 
by  Quin  Ryan  over  WGN, 
Chicago  Tribune  station,  recently 
retold  the  story  of  the  wreck  of  the 
Ilageiiback-Wallace  circus  train 
between  Gary  and  Hammond.  Ind.. 
on  June  23.  1918.  in  which  68 
persons  were  killed  and  17(1  in¬ 
jured.  ^'hen  the  incident  was 
Itroadcast  as  a  “Headlines”  feature, 
police  squads,  ambulances  and 
undertakers  of  Gary  rushed  out 
along  the  right  of  way  of  the 
Michigan  Central  railroad  seeking 
the  wreck.  Those  who  had  heard 
the  broadcast  neglected  to  note  the 
fact  that  the  wreck  occurred  14 
years  ago. 


the  reporter  Maguire’s  friend  wanted  to 
“reach"  was  on  the  World-Telegram. 
So  was  the  young  lady’s  friend. 
Maguire’s  friend  said  it  would  be  quite 
worth  while  for  the  reporter  he  wanted 
to  “reach”  if  he  could  get  in  touch 
with  him.  The  young  lady  agreed  to 
make  the  connection,  but  when  she  called 
her  friend  (at  four  o’clock  one  morn¬ 
ing  )  she  was  told  emphatically  it 
couldn’t  be  done. 

The  case  was  placed  before  the  June 
firand  Jury  which  was  held  over  until 
.Aug.  18  ^fore  the  indictments  were 
handed  down. 

The  estimated  total  amount  of  rnoney 
collected  from  the  sale  of  lotterv  tickets 
was  $5.000.00()  while  only  $225,0(X)  was 
paid  out  in  prizes. 

BIDS  FOR  WEEKLY  TOTAL  $5 


Reporter  Offer*  $1  For  Name  and 
Accounts  of  Defunct  Weekly 

Two  bidders  appeared  at  the  adver¬ 
tised  receiver’s  sale  of  the  Toledo 
Tribune,  former  weekly  newspaper,  in 
Toledo,  last  week. 

The  McManus  Troup  Co.  offered  $4 
for  the  physical  assets,  including  four 
chairs,  two  typewriter  stands  and  two 
drop  desks.  John  Wing,  former  re- 
IKirter,  made  an  offer  of  $1  for  the 
jwper’s  name,  good  will  and  accounts 
receivable,  amounting  to  $1.5(X).  The 
.sale  was  conducted  by  Hyman  Topper, 
receiver,  and  must  be  approved  by  com¬ 
mon  pleas  court. 

Harold  C.  Place,  former  editor  of  the 
Toledo  Xews-Ree,  was  president  and 
editor  of  the  Tribune,  which  suspended 
in  June  after  three  months’  oiieration. 

MADISON  EDITOR  SUED 


Action  Based  on  Linking  of  At¬ 
torney  With  “Benedict  Arnold” 

Papers  have  been  served  in  a  new 
libel  suit  inaugurated  by  Walter  P. 
Melchior,  Xew  London,  Wis.,  attor¬ 
ney  and  Progressive  delegate  to  the 
Republican  national  convention,  against 
William  M.  Dawson,  Jr.,  editor  of  the 
I'ncensored  Xetis,  Madison.  Melchior 
.started  one  suit  against  Dawson  re¬ 
cently  but  dropped  it  to  start  a  new 
action,  suing  Dawson  because  of  an  edi¬ 
torial  in  the  Uncensored  Xews  likening 
Progressive  delegates  to  Benedict  .Ar¬ 
nold  for  their  failure  to  rise  when  tlie 
United  .States  flag  was  unfurled  during 
a  Hoover  demonstration  at  the  Repub¬ 
lican  convention. 


“SHOT”  OWN  CRASH 

John  T.  Houston,  photographer- 
cartoonist  for  the  Charlotte  (N.  C.) 
Observer,  cracked  up  in  airplane 
recently  but  got  a  picture  of  the  wreck. 
He  was  flying  to  .Atlanta  with  .Asso¬ 
ciated  Press  pictures  of  Libby  Holman, 
charged  with  the  murder  of  her  hus¬ 
band,  Smith  Reynolds,  when  the  plane, 
piloted  by  Max  Rappaport.  developed 
engine  trouble.  .A  forced  landing  was 
necessary  in  the  dark,  and  on  the  way 
down  the  plane  hit  a  telephone  pole 
and  was  virtually  demolished.  Both 
passengers  came  out  without  serious 
injuries,  and  Houston,  who  had  brought 
his  camera  along  “just  in  rase,”  got  a 
shot  of  the  wreckage. 


BIG  SIX  UPHOLDS  ITS 5 
WAGE  COMMITTEE  ^ 

New  York  Union  Affirms  Stand  of  ; 

Negotiating  Group  With  Less 
Than  Half  of  1,000  Present 
At  Meeting 

With  not  quite  half  of  those  present, 
voting,  the  membership  of  Xew  York^ 
Typographical  Union  Xo.  6  at  a  meet  ' 
ing  .Aug.  21,  affirrned  the  stand  of  m 
wage  scale  ct)mmittee  in  negotiations 
for  a  new  contract  with  the  Publishers 
.Association  of  Xew  York  City.  .i\|! 
tliough  approximately  1,0(XJ  members 
attended  the  meeting  the  total  vote  was 
only  471  with  336  in  the  affirmative  and 
135  opixising  the  wage  committees 
stand.  a 

The  vote  was  taken  to  determint  ® 
whether  the  union  membership  favored 
the  arbitration  of  a  proposal  for  a  six 
hour  day  together  with  arbitration  oi 
the  differences  between  the  publishers 
and  the  printers  on  the  wage  question 
The  union’s  committee  in  its  last  meet 
ing  with  the  publishers’  scale  committer 
refused  to  consider  arbitration  of  wage- 
without  contemiKiraneous  consideratior 
of  the  six-hour  proposition.  The  pub^ 
Ushers  refuse  to  admit  the  time  question 
into  arbitration.  The  result  of  Sun¬ 
day’s  meeting  leaves  the  negotiation- 
in  the  (leadlfKk  which  has  held  them  for 
several  weeks.  The  union  was  to  notity 
Charles  P.  Howard,  internatismal  presi 
dent,  of  the  outcome  of  the  ballotint 
this  week.  Their  next  step  awaits  hi< 
decision. 

The  publishers’  committee,  meanwbilt. 
held  a  meeting  on  Thursday  this  week 
but.  Editor  &  Publisher  was  infornid 
nothing  of  any  significance  bearing  on 
the  labor  question  was  decided. 

The  fact  that  less  than  half  of  those 
present  at  the  union  meeting  voted  wn  I 
explained  at  union  headquarters  as  beiig 
due  to  the  fact  that  these  members  did 
not  have  their  union  cards  with  them, 
and  consequently  were  disqualified  fm® 
voting  at  that  meeting.  The  opinior  | 
was  advanced  in  other  quarters  that  ik  * 
length  and  number  of  prelimimr 
speeches  delayed  the  balloting  unti 
after  members  working  on  night  shim 
were  forced  to  leave  the  meeting.  The* 
men  were  due  at  their  offices  j!' 
seven  p.m. 

.Austin  Hewson,  president  of  Big  Sis| 
expressed  gratification  with  the  resul  l 
of  the  vote. 

The  publishers’  committee  have  an-i 
nounced  they  will  not  deal  with  official- 1 
of  the  local  union  in  the  future,  but  wiT- 
negotiate  onlv  with  Mr.  Howard  amj 
officials  of  the  international  organiis-i 
tion.  Mr.  Howard  is  at  present  in  tkl 
west.  and.  it  is  expected,  he  will  be  un  i 
able  to  return  to  Xew  Y’ork  before  tkl 
end  of  September.  J 


WILLIAMS  BUYS  “SPECIAL”  ] 

Purchases  Interests  of  Stypei  ui 
Allison  and  Plans  Expansion  . 

S.  H.  Williams,  who  for  the  i»- 
year  has  been  with  Stypes-.Allison.  Inc 
publishers’  representatives,  has  pm 
chased  the  interests  of  .Arthur  V 
Stypes  and  J.  C.  Allison.  The  fir 
will  be  known  hereafter  as  William' ' 
Company.  Inc.,  with  headquarters 
.San  Francisco.  The  personnel  andlncH 
tions  of  the  Los  .Angeles  and  Portli' 
offices  will  be  maintained.  Offices  to’ 
been  opened  in  Chicago  and  Xew  Yor 
and  additional  offices  will  be  establish 
soon  in  other  cities. 

Prior  to  his  connection  with  Styim 
.Allison,  Afr.  Williams  was  co-publisk 
of  the  Xerxida  .^tate  Journal,  at  Rm 
and  has  been  identified  with  Paci‘ 
Coast  advertising  and  publishing  t 
IS  years. 


MORRIS  AT  N.  C.  CAMP 

Mr.  and  Mrs.  George  Morris  to' 
leased  their  home  in  Memphis  and  to' 
gone  to  Camp  Chickasaw,  Brewi 
X’.  C.,  for  an  indefinite  stay.  Morr- 
who  resigned  recently  as  president  t 
editor  of  Memphis  (Tenn. I  Commpo 
,4  OPea!  and  Evening  A ppeal,  owns  Can 
Chickasaw. 
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SLUMP  TESTS  VALUE  OF  PROMOTION  MEN 

Leo  McGivena  Sees  New  Service  Opportunities  Opened  By  Business  Depression — Advocates 
Light  Touch  and  Cartoon  Treatment  in  Office  Copy — Thinks  Good  News  Helps  Salesmen 


Advertisers  sometimes  don’t 

know  how  to  advertise;  salesmen 
don’t  always  know  how  to  sell ;  and 
there  are  times  when  business  men  have 
to  he  given  a  hand  with  their  own 
business.  But  who,  you  may  ask  with  a 
big  interrogation  point,  is  going  to  help 
out  these  distraught  gentlement;  who 


One  of  the  News’  advertisements  de¬ 
signed  to  stop  low-prieed  merchandise 
advertising. 

is  going  to  stretch  forth  the  good  old 
helping  hand?  Ah,  there’s  where  the 
promotion  manager  comes  in — if  he 
wants  to. 

So  reasons  Leo  McGivena,  man¬ 
ager  of  publicity  for  the  Xeiv  York 
Daily  Xezvs.  Mr.  McGivena,  who 
claims  that  handling  promotion  work 
for  a  daily  newspaper  means  a  lot 
more  than  just  writing  office  ads  and 
dashing  off  circular  letters  to  prospec¬ 
tive  advertisers,  is  pretty  sure  that  the 
iHwspaper  promotion  manager  can  do 
a  lot  of  good,  not  only  for  his  boss, 
but  for  his  boss’  customers,  if  he  will 
sweep  his  analytical  telescope  carefully 
over  the  business  scene.  These  are 
limes.  Mr.  McGivena  feels,  when  the 
advertising  salesman  needs  an  encour¬ 
aging  pat  on  the  back  in  the  form  of 
some  solid  good  news  about  business: 
when  some  advertisers  need  a  little  kind 
advice  about  their  merchandising  meth¬ 
ods;  and  when  promotion  copy  needs  its 
face  lifted  into,  at  least,  the  semblance 
of  a  grin.  Not  that  he  advocates  any 
wowser-like  optimistic  .Statements  or 
predictions  of  glory  to  come.  No — he 
just  feels  that  if  there’s  the  slightest 
opportunity  of  passing  along  some  legit¬ 
imate  good  news  (such  as  the  rise  in 
the  price  of  hogs)  the  promotion  man¬ 
ager  ought  to  make  the  best  of  it.  It 
might  help. 

“People  doing  promotion  can  do  one 
of  their  best  jobs  these  days  inside  their 
own  shops,^  on  their  own  salesmen,”  he 
told  the  writer  in  an  interview  this  week. 
“The  newspaper  representative  goes 
around  all  day  gathering  gloom,  accu¬ 
mulating  alibis,  being  wept  on  by  large 
and  small  business  men  alike.  He  picks 
up  lad  news  like  a  blue  suit  picks  up 
i  V"  ^  i^otton  mill.  He  can’t  help  it. 
And  he’s  a  mighty  remarkable  man  if 
he  doesn’t  come  back  to  the  office  nights 
and  want  to  do  a  little  weeping  for 
himself. 

So  one  of  the  best  tools  he  can  have 
nowadays  is  good  news  of  business.  We 
watch  the  business  pages  and  the  trade 
press  more  closely  than  ever  before; 


By  JOHN 

and  every  item  that  is  favorable  in  any 
field  is  passed  along  to  our  sales  force. 
I  don't  mean  statements  from  stuffed 
shirts  or  outpourings  of  cock-eyed  opti¬ 
mism,  or  prognostications  of  economists 
— but  items  about  trade  recovery,  price 
rises,  factories  opening,  or  business 
spurts  in  certain  fields.  The  clothing 
manufacturer  is  comforted  by  the  re- 
IKirts  that  prices  on  plate  glass  and 
scrap  iron  have  stiffened.  A  spurt  in 
retail  business  in  Philadelphia  makes 
the  New  York  merchant  feel  a  little 
better.  The  price  of  hogs  was  front 
page  news  in  New  York,  and  caused 
rejoicing  among  a  lot  of  business  men 
who  never  owned  an  ounce  of  hog. 
Similarly,  rising  prices  and  volume  on 
the  New  York  Stock  Exchange  give  a 
gleam  to  the  merchant  in  Seattle.  The 
whole  business  world  is  hungry  for 
good  news — any  kind  of  good  news. 
And  if  the  news  is  local,  so  much  the 
better. 

“The  salesman’s  morale  is  hurt  by  the 
wet  blankets  he  has  tossed  over  him  all 
the  time.  He  has  to  guard  against  dis¬ 
tributing  and  disseminating  bad  news 
himself.  So  any  effort  that  gives  him 
a  brighter  viewi)oint,  and  helps  him  to 
relieve  the  gloom  is  worthwhile.  And 
it  is  further  important  in  helping  him 
keep  his  eye  on  the  ball — the  same  old 
ball !  That  newspaper  advertising  builds 
and  finds  and  makes  business !” 

Ah,  yes,  if  we  may  interrupt  Mr. 
McGivena  a  moment,  there’s  a  point. 
The  same  old  ball !  Is  it  still  the  same 
old  ball?  It  certainly  is,  thinks  Mr. 
McGivena. 

“The  newspaper’s  stock  in  trade  has 
not  declined  in  quality  one  bit,”  he  said. 
“It  is  just  as  valuable  as  it  ever  was.” 

Newspapers  have  plenty  to  sell  to  the 
advertiser  besides  circulation  volume 
and  linage  supremacy  in  certain  classi¬ 
fications,  Mr.  McGivena  believes.  The 
number  of  papers  sold  is  important, 
surely,  but  what  about  the  people  who 
buy  them?  W’hat  are  their  likes  and 
dislikes?  How  much  money  do  they 
earn?  What  are  they  interested  in 
buying?  What  kind  of  advertising 
copy  appeals  to  them?  The  advertiser 
ought  to  know  abt)ut  all  these  things, 
even  if  he  forgets  to  ask  about  them. 
Mr.  McGivena  is  of  the  opinion  that  the 
promotion  manager  might  do  well  to 
establish  a  personality  for  his  news¬ 
paper  (z’idc  the  “Sell  It  To  Sweeney” 
series  of  advertisements  which  estab¬ 
lished  said  personality  for  the  News). 

“Too  much  newspaper  promotion  has 
been  devoted  to  linage  figures  and 
claims,”  he  declared.  “The  linage 
hounds  are  out  of  luck  lately,  because 
the  linage  arguments  aren’t  there.  They 
never  were  the  best  arguments,  any¬ 
way.  So  this  is  a  good  time  to  get  back 
to  fundamentals,  and  rehearse  funda¬ 
mentals — bring  up  the  functions  of  a 
newspaper,  its  place  in  the  market  and 
the  hearts  of  its  people ;  the  significance 
oi  its  contents  and  feature  departments ; 
the  attractions  that  hold  readers  and 
make  the  paper  a  vehicle  for  advertising. 
.And  it  is  a  time  to  make  identity  for 
your  newspaper,  to  bring  out  its  particu¬ 
lar  and  peculiar  characteristics.  It  is 
appalling  to  talk  to  so  many  national 
advertisers  and  discover  how  little  they 
really  know  about  newspapers  gener¬ 
ally,  aside  from  the  information  they 
get  from  A.  B.  C.  reports  and  Standard 
Rate.  And  many  local  advertisers  know 
little  more.  One  local  advertiser  had  a 
fit  because  his  copy  ran  further  back  in 
the  paper  than  competitive  copy,  on  a 
page  with  what  he  considered  a  very 
frivolous  feature;  and  had  another  fit 
when  the  representative  showed  him 
that  the  frivolous  feature  drew  more 
response  from  women  every  day  than 
his  .store  got  in  a  month ! 

“This  is  a  good  time  to  sell  features. 


F.  ROCHE 

Study  the  Gallup  studies,  and  see  the 
values  his  investigations  established  for 
certain  features ;  and  then  show  your 
advertisers  the  strong  interests  in  your 
paper  that  help  make  readers  for  his 
advertising,  and  which  he  probably 
knows  nothing  about.” 

There  are  other  things,  too,  that  the 
newspaper,  through  its  promotion  can 
do  for  the  advertiser.  They  can  some- 
, times  give  him  some  pretty  sound  ad¬ 
vice  about  his  business  or  help  him  find 
out  things  he  wants  to  know  about  his 
field.  And  now,  thinks  Mr.  McGivena. 
is  the  time  when  this  sort  of  service  can 
be  rendered  better  than  ever  before. 
The  business  man  has  been  shoved 
around  so  much  by  fate,  or  whatever 
other  name  you  want  to  give  the  de- 
piession,  that  he  is  more  than  willing 
to  confide  in  any  sympathetic  being  who 
seems  to  have  a  good  idea  on  hand.  He 
feels  that,  after  all,  maybe  somebody 
else  might  know  as  much  or  more  about 
what  ails  his  business  than  he  does. 
Said  Mr.  McGivena: 

“Business  men  are  not  cocky  as  they 
once  were.  They  will  tell  you  more 
about  their  businesses  and  methods  and 
problems.  And  they  will  listen  atten¬ 
tively  to  anybody  who  promises  to  have 
even  a  remote  idea  that  may  be  of  use 
to  them.  They  will  discuss  practices, 
and  ask  for  and  use  advice  if  you  have 
any  good  advice  to  give.  And  they 
afford  you  an  opportunity  to  learn  their 
businesses  to  your  everlasting  advan¬ 
tage.  Tell  any  man  you  want  to  know 
more  about  his  business  and  his  field, 
and  he  will  spend  good  time  and  lots  of 
it  initiating  you. 

“We  got  a  request  once  from  a  man¬ 
ufacturer  who  was  third  in  his  field,  to 
find  out  for  him  some  of  the  facts 
about  his  chief  competitor,  who  was 
first  in  the  field.  There  was  very  little 
data  available  about  the  Number  One 
company:  it  had  a  close-mouthed  repu¬ 
tation.  We  also  had  a  young  and  very 
green  research  man  in  the  shop;  and 
after  we  had  arrived  nowhere  in  partic¬ 
ular  on  the  investigation,  somebody  told 
him  to  find  out  what  he  could  about  the 
Number  One  company.  He  came  in  the 
next  day  with  a  flock  of  information 
that  would  stagger  any  research  depart¬ 
ment.  He  had  lines,  prices,  territories, 
volumes  of  sales,  plant  capacities,  and 
profits  year  by  year!  .And  how  did  he 
get  it?  By  going  up  in  virgin  inno¬ 
cence  to  the  Number  One  manufac¬ 
turer’s  office,  asking  for  the  first  vice- 
president,  and  telling  him  he  wanted  to 
know  everything  about  the  firm’s  busi¬ 
ness!  But  in  the  six  years  preceding, 
our  best  salesmen  had  never  been  able  to 
even  get  a  word  on  the  phone  from  the 
informative  vice-president !  He  didn’t 
want  to  be  sold  anything,  but  he  had 
plenty  of  time  to  talk  to  anybody  who 
wanted  to  know  about  the  company !” 

Somewhere  farther  back  on  this  page 
mention  was  made  of  taking  the  dower, 
statistical  scowl  off  the  face  of  news¬ 
paper  promotion  copy  and  brightening  it 
up  a  bit.  .A  little  humor  might  do  that. 
The  light  touch,  the  flip  approach.  Mr. 
McGivena  likes  light-heartedness  in 
copy,  even  when  it  has  a  very  serious 
story  to  tell  and  a  straightforward  busi¬ 
ness  message  to  deliver.  He  practices 
what  he  preaches  and  the  News’  pro¬ 
motion  copy  is  replete  with  gay  little 
cartoons,  some  of  them  the  result  of  a 
thrice-sanctified  flight  of  fancy  on  the 
part  of  the  artist.  The  copy  is  in  the 
same  vein,  often  slangy  and  at  times 
eloquently  ungrammatical. 

“We  try  to  carry  this  good  news  and 
cheerfulness  into  our  printed  promotion 
as  much  as  possible,”  the  News’  pub¬ 
licity  manager  explained.  “Next  to  good 
news,  laughs  are  precious  nowadays.  So 
our  copy  has  been  lighter  in  tone,  with 
more  humor  and  slang.  .And  we  have 


been  illustrating  our  copy  largely  with 
cartoons  that  are  humorous  and  amus¬ 
ing.” 

For  instance ;  the  News  recently 
wanted  to  let  the  California  orange 
growers  know  its  readers  eat  oranges, 
and  lots  of  them.  So.  with  a  little  help 
from  the  humorous  poem,  “The  Hermit 
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Flip  rartoon  Ireutiiient  as  used  in  the 
News’  promotion  advertisements. 


of  Shark  Tooth  Shoal.”  a  slightly  un¬ 
usual  advertisement  was  created. 

The  display  line  announced:  “Shark- 
Eye  Bill  has  a  message  for  Mr.  Sun- 
kist.”  The  illustration  showed  an  en¬ 
raged  gentleman  vigorously  socking  a 
waiter  in  the  eye,  and  the  copy  (set 
in  free  verse  style)  explained  in  the 
first  verse; 

“Think  nothing  of  that,  it’s  just  a 
quaint  old  California  custom,  said 
Shark-Eye  Bill,  Pacific  Coast  sales 
manager,  as  he  took  his  fist  out  of  the 
waiter’s  eye,  but  it  kinda  gets  the  goat 
of  a  visiting  Native  Son  to  get  handed 
a  tumbler  of  Florida  orange  juice  as  a 
thirst  quencher.” 

The  advertisement  then  went  on  in 
much  the  same  vein  to  urge  Calitornia 
growers  to  pay  a  little  more  attention  to 
the  New  York  market,  with,  as  you 
might  susiject,  a  recommendation  that 
the  News  be  placed  on  the  advertising 
schedule. 

Recently  the  News  combined  its  sense 
of  humor  and  its  sense  of  indignation  to 
give  New  York’s  retailers  a  bit  of  sound 
advice  about  merchandising,  thereby 
using  two  of  Mr.  McGivena's  principles 
at  once.  The  News  wanted  to  complain 
to  the  retailers  about  their  practice  of 
advertising  bargains  and  pushing  cheap 
goods.  This  was  not,  said  the  News, 
the  sort  of  thing  its  readers  wanted. 
.A  series  of  advertisements  was  run  in 
Retailing,  the  Saturdaj'  issue  of 
Women’s  Wear,  New  York’s  retail  trade 
paper.  The  copy  was  light  in  touch  but 
frank  in  discussion  of  the  problem.  One 
piece  pictured  four  merchants  singing 
dolefully,  “We  don’t  get  reezults  like 
we  usta.”  That  was  the  headline.  The 
first  paragraph  of  the  copy  said: 

“Many  a  merchant  sings  this  dolorous 
ditty  these  days — and  some  of  them  inti¬ 
mate  that  the  newspaper  ain't  doin’  right 
by  Our  Nell,  the  big  retail  advertising 
account.  It  seems  to  be  the  fault  of  the 
medium  if  the  customers  do  not  oblige 
in  their  usual  fashion — and  not  possibly 
the  fault  of  the  merchandise  selection, 
the  appeal  and  the  copy. 

“Frankly  we  do  not  see  how  certain 
(Conliiiiied  on  page  3D) 
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BINGHAM  PROTESTS  “BIAS’’  IN  A.  P. 
REPORTS  OF  POLITICAL  SPEECHES 

Kentucky  Publisher  Objects  to  “Injection  of  Editorial  Com¬ 
ment”  in  Stories — Cooper  Denies  Bias  and  Calls 
Comment  Necessary — Board  to  Discuss  Matter 


OBJECTION'S  to  wliat  he  considers 
“editorial  comments  displaying 
bias”  carried  in  Associated  J’ress  re- 
IKjrts  of  si)eeches  made  by  President 
Hoover  and  (iovernor  Roosevelt  of 
New  York  have  been  made  by  Judge 
Robert  W.  Bingham,  president  and  pub¬ 
lisher  of  the  Louirt'ille  Courier-] aunial 
and  Times.  Judge  Bingham  has  voiced 
his  protests  in  correspondence  with 
Kent  Cooi)er,  general  manager  of  the 
A.P.,  and  has  asked  that  the  matter 
be  taken  up  at  the  next  meeting  of  the 
A.P.  board  of  directors.  Mr.  Coojier 
recently  informed  Judge  Bingham  the 
question  will  be  discussed  by  the  board 
in  New  York,  Oct.  6.  Judge  Bingham 
has  signified  his  intention  to  attend  the 
session,  and,  meanwhile,  has  sent  copies 
of  his  corresjKjndence  to  other  Asso¬ 
ciated  Press  members  asking  them  to 
send  an  expression  of  oi)inion  to  Mr. 
Cooi)er. 

The  first  bit  of  "editorial  comment” 
to  which  Judge  Bingham  objected  ap- 
I)eared,  he  said,  in  tlie  .\.P.  story  on 
Governor  Roosevelt’s  radio  address  of 
July  30.  Judge  Bingham  quoted  this 
story  as  containing  the  line : 

“Mr.  Roosevelt  delayed  outlining 
how  he  could  bring  about  a  redistribu¬ 
tion  of  wealth,  which  he  called  for  in 
a  speech  at  .Atlanta  last  Spring.” 

“On  July  2,  in  reporting  Gov.  Roose¬ 
velt’s  speech  of  acceptance  to  the 
Democratic  convention.”  Judge  Bing¬ 
ham  continued,  “the  following  appeared  : 

“  ‘He  did  not  mention  modification  of 
the  Volstead  .Act  to  allow  beer  and 
wine  as  provided  in  the  platform.’  ” 

.As  a  result  of  this  Judge  Bingham 
said,  he  has  instructed  his  editorial 
staffs  to  scrutinize  .A.P.  copy  carefully 
and  delete  “political  propaganda.” 

Mr.  Coojier,  in  replying,  pointed  out 
that  the  July  30  .A.P.  story,  as  quoted 
by  Judge  Bingham,  was  not  complete, 
and  that  the  Courier- Journal  copy  desk 
must  have  deleted  part  of  the  sentence 
as  sent  by  the  .A.P.  .After  the  words 
“in  a  speech  at  Atlanta  last  spring,” 
Mr.  Coo])er  said,  the  sentence  continued ; 
“with  the  assertion :  ‘Concerning  the 
necessary  revision  of  some  of  our  in¬ 
stitutions,  1  shall  have  more  to  say 
later.’  He  added :  ‘It  must  be  made 
more  difficult  for  a  depression  to  hap¬ 
pen  in  the  future ;  it  must  be  made 
impossible  for  its  indefensible  features 
to  show  themselves  again.’  ” 

Concerning  the  July  2  story,  Mr. 
Cooper  expressed  the  opinion  that  Ed¬ 
ward  Duffy,  the  .A.P.  correspondent 
covering  Governor  Roosevelt’s  accept¬ 
ance  speech,  was  justified  in  stating  that 
the  governor  omitted  comment  on  im¬ 
portant  subjects  when  such  was  theca.se. 

“Further  bear  in  mind,  please,”  he 
continued,  “that  we  had  not  l)een  able 
to  transmit  the  entire  verbatim  si)eech 
of  the  Governor.  This  we  did  later. 
I  submit  that  a  story  of  a  speech,  which 
in  turn  was  the  candidate’s  comment 
upon  the  platform,  such  story  being  ex- 
p^ited  against  edition  time,  necessarily 
had  to  include  the  sentence  to  which 
you  object  or  else  we  would  have  be¬ 
gun  to  have  messages  from  members 
asking  what  the  candidate  said  as  to 
immediate  modification.” 

Judge  Bingham,  continuing  the  corre¬ 
spondence.  told  Mr.  Cooper  that  a  com¬ 
plete  reading  of  the  .A.P.  July  30  story 
convinced  him  that  “it  makes  out  a 
stronger  case  of  bias  against  the  Asso¬ 
ciated  Press  report  than  the  partial 
report  of  the  dispatch  contained  in  the 
Courier-Journal.”  He  also  declared  he 
could  not  agree  with  Mr.  Cooper  that  a 
story  such  as  that  of  July  2  necessarily 
had  to  include  the  sentence  concerning 
Governor  Roosevelt’s  omission  of  com¬ 
ment  on  modification,  or  else  A.P. 
members  would  have  queried  the  New 
York  office  on  the  matter. 

“If  the  Associated  Press  members 
wanted  that  information,”  he  wrote. 


“they  could  have  asked  for  it  and  re¬ 
ceived  it,  and  I  insist  that  this  was  the 
proper  way  for  this  information  to 
reach  the  members.  I  realize,  of  course, 
the  pressure  upon  correspondents  and 
upon  the  facilities  of  the  .Associated 
Press,  especially  in  connection  with  such 
an  event  as  a  national  political  conven¬ 
tion,  but  if  this  information  was  to  go 
out  simultaneously  with  the  news  re¬ 
port,  in  my  opinion  it  should  have  gone 
out  as  a  note  to  editors  and  not  in  the 
body  of  the  report.” 

In  assuring  Judge  Bingham  that  the 
matter  would  be  taken  up  at  the  October 
board  meeting,  Mr.  Cooper  stated  that 
the  entire  .A.P.  staff  is  being  cautioned 
“to  avoid  anything  that  may  justly  be 
criticized  as  biased  reporting  or  the 
writing  of  the  report  in  such  a  way  as 
to  cause  any  one  to  feel  that  editorial 
comment  is  included.” 

Judge  Bingham  followed  this  with 
further  objection  to  .A.P.  political  cov¬ 
erage.  He  submitted  as  another  in¬ 
stance  of  editorial  opinion  in  a  news 
report  the  .A.P.  coverage  of  President 
Hoover’s  acceptance  speech  in  which 
the  following  sentence  appeared : 

“In  going  on  record  in  favor  of  a 
change  in  prohibition  the  President 
went  beyond  the  Republican  platform 
which  was  confined  to  the  proiKisition 
that  the  question  of  such  a  change 
should  be  submitted  to  the  people.” 

“I  believe,”  wrote  Judge  Bingham, 
“that  whether  the  President  went  be¬ 
yond  his  party  platform  in  his  accept¬ 
ance  address  is  a  matter  for  the  .Asso¬ 
ciated  Press  members  to  decide  for 
themselves,  and  that  such  a  statement 
expressing  the  editorial  opinion  of  the 
.A.P.  staff  writer  has  no  proper  place 
in  reporting  the  President’s  address.” 

In  sending  copies  of  the  correspond¬ 
ence  to  other  .A.P.  members.  Judge 
Bingham  said  he  is  now  supporting 
Governor  Roosevelt’s  candidacy  but 
was  not  making  the  protest  because  of 
any  partisan  feeling.  He  and  his  news¬ 
papers,  he  said,  have  always  been  wholly 
independent. 


ATTACKED  REPORTER 


Arkansas  Marshal  Fined  For  Assault 
On  News  Man 

On  the  charge  that  he  knocked  down 
and  kicked  Alfred  Weeks,  reporter  for 
the  Texarkana  (Ark.)  Press,  Bill  Scott, 
town  marshal  of  Garland  City,  was 
arraigned  Aug.  17  in  the  Municipal 
Court  at  Texarkana  and  fined  $35  and 
co.sts.  He  filed  an  appeal  to  tlx*  Circuit 
Court. 

During  the  campaign  prior  to  the 
Democratic  primary  election  Aug.  9, 
Weeks  accompanied  the  Miller  County 
candidates  on  a  speaking  tour  and  in  a 
dispatch  to  his  newspaper  said  that 
Scott  showed  hostility  toward  Sheriff 
R.  W.  Turquette  during  a  speech  at 
Garland  City.  Two  nights  later  Scott 
assaulted  Weeks,  knocking  him  to  the 
ground  and  kicking  him  several  times 
before  bystanders  overpowered  him. 


HITS  “WAGE  CUT”  STORIES 

Labor  Group  Says  Such  Articles  Are 
“Propaganda” 

Salt  Lake  City,  Aug.  21 — In  a  reso¬ 
lution  passed  last  week  by  the  Salt 
Lake  Federation  of  Labor,  the  news¬ 
papers  of  this  city  are  urged  to  “cease 
carrying  .stories  dealing  with  wage  cuts.” 
Such  stories  are  held  to  be  “propaganda 
having  for  its  purpose  the  placing  of 
all  salaried  classes  in  the  frame  of  mind 
which  leads  them  to  believe  wage  cuts 
are  inevitable.” 

The  resolution  attacks  editorials  ad¬ 
vocating  wage  cuts  of  any  kind,  and 
asks  that  the  papers  print  editorials 
advocating  the  maintenance  of  1928 
wage  schedules  and  the  adoption  of  the 
short  work  day  and  week. 


REPORTER  ADOPTS  ORPHAN 
AFTER  PAPER’S  APPEAL 

WILLIAM  B.  MOORHEAD, 

”  veteran  police  reporter  of  the 
Kansas  City  Star,  having  no  chil¬ 
dren  of  his  own,  derided  to  adopt 
a  son.  He  chose  Alvin  Merritt, 
11-year-old  orphan  newspaper  boy, 
who  had  just  recovered  from  an 
attack  of  typhoid  fever  at  the 
General  hospital,  where  he  was 
confined  for  12  weeks. 

Alvin  raptured  the  hearts  of  the 
hospital  attendants.  The  Star  be¬ 
came  interested  in  the  case  and  an 
appeal  for  a  home  for  the  boy  was 
published  by  the  paper.  More 
than  20  families  responded,  includ¬ 
ing  Mr.  and  Mrs.  Moorhead.  Mrs. 
Moorhead  has  a  daughter  by  a 
previous  marriage  attending  the 
University  of  Missouri. 

SAFEWAY  TO  PUSH 
ADVERTISED  BRANDS 

M.  B.  Skaggs,  President  of  Chain, 
Finds  They  Sell  Easier — Firm 
Concentrates  Own  Copy 
in  Newspapers 


(Special  to  Editor  &  Publisher) 

San  Francisco,  Aug.  22 — Decision  to 
lend  major  support  to  the  sale  of  nation¬ 
ally  advertised  brands  is  announced  as 
the  new  policy  of  the  Safeway  Stores 
organization  by  M.  B.  Skaggs,  president 
of  this  chain  grocery  company.  Han¬ 
dling  and  featuring  of  prominent  brands 
is  more  effective  and  satisfactory,  he 
declares.  Preference  will  be  given 
advertisers  in  news|)apers,  he  indicated. 

Declaring  his  company  had  found  that 
“the  buying  public  is  much  less  skepti¬ 
cal  and  better  satisfied  when  offered 
brands  with  which  they  have  become 
thoroughly  familiar  through  reading 
about  them  in  their  own  newspapers,” 
Mr.  Skaggs  said  that  “advertised  brands, 
particularly  those  featured  in  the  local 
papers  in  towns  in  which  we  have 
.stores,  require  little  or  no  selling  effort 
and  there  is  rarely  any  complaint  about 
either  quality  or  price. 

“In  fact,  our  experience  with  the  sale 
of  foods  advertised  by  the  manufacturer 
in  the  same  local  papers  in  which  we 
advertise  has  been  so  satisfactory  that 
we  plan  to  lend  our  major  support  to 
such  items.” 

Safeway  Stores  was  one  of  the  few 
major  organizations  of  the  nation  to 
show  increased  profits  for  1931  over 
those  of  1930.  .A  previous  PmiTOR  & 
Publisher  article  told  of  this  com¬ 
pany’s  reliance  on  newspaper  copy.  In 
revealing  the  company’s  intention  to 
feature  nationally-known  brands,  Mr. 
Skaggs  reiterated  his  belief  in  the  sell¬ 
ing  ability  of  newspaper  advertising  as 
the  most  effective  and  economical 
medium  for  reaching  the  public.  He 
said  that  the  company  is  eliminating 
practically  all  other  forms  of  printed 
advertising. 

CORPORATION  BANKRUPT 


Former  Owner*  of  Brooklyn  Stand¬ 
ard-Union  File  Voluntary  Petition 

The  Union  Publishing  Company,  pub¬ 
lisher  of  the  Brooklyn  Standard-Union 
before  its  purchase  by  the  Brooklyn 
Daily  Tones  to  form  the  Brooklyn 
Times-Union,  filed  a  voluntary  petition 
in  bankruptcy  in  Federal  Court,  Brook¬ 
lyn,  Aug.  23.  Liabilities  were  listed  at 
$1,345,509.38,  and  the  assets  itemized 
arc  $1,000  in  cash,  ^0,000  in  accounts 
receivable,  $80,000  in  notes  receivable 
and  $100,000  worth  of  equipment. 

The  chief  creditor  is  given  as  the 
Paul  Corporation  of  247  Park  Ave., 
New  York,  which  loaned  the  Union 
Publishing  Company  $1,268,743.37. 
Paul  Block,  president  and  a  director  of 
the  Brooklyn  Standard  Union  before  its 
merger  with  tlie  Daily  Times,  is  also 
president  of  the  Paul  Corporation. 

Another  large  creditor  is  the  New¬ 
foundland  Export  Shipping  Company 
to  which  $51,799.80  is  owed  for  news¬ 
print  and  on  notes. 


CHICAGO  JOB  SCALE  f 
CUT  15  PER  CENT  » 

Employers  Announce  New  Hour 

Rate*  of  $1.10-$1.20 — Union 
Meet*  Sunday — New  Offer 
To  Newspaper* 

(By  telegraph  to  Editor  &  Puhlisiibe) 

Chicago,  .August  25 — In  accordance 
with  action  taken  by  book  and  job  em-  f 
ployers  last  week,  the  joint  committee  ^ 
today  ordered  notices  to  be  posted  in 
closed  shops  that  effective  Sept.  1  the 
basic  wage  scale  for  union  printers  will 
be  reduced  approximately  15  per  cent, 
the  rate  being  $1.10  an  hour  days  and 
$1.20  nights.  The  plan  will  accept  the 
five-day  week.  This  action  has  the  re¬ 
quired  support  of  the  employers  of  75  | 
l)er  cent  of  the  men  affected,  the  Frank-  * 
lin  -Association  stated.  Members  of 
Chicago  Typographical  Union  No.  16 
\vill  meet  on  Sunday,  .August  28,  to  con¬ 
sider  the  report  of  the  job  scale  com¬ 
mittee. 

William  Hedger,  president  of  the  i 
local  union,  outlined  to  Editor  & 
Publisher  the  proposal  upon  which  he 
is  authorized  to  negotiate  with  Chicago 
Local,  .A.N.P.A.,  in  its  efforts  to  ob¬ 
tain  a  lower  wage  scale  for  newspaper 
printers. 

The  proiMLsal,  drafted  by  an  adviso^ 
committee  of  which  Charles  Howard, 
president  of  I.T.U.,  was  chairman,  but 
yet  to  be  voted  upon  by  the  local  union, 
provides  for  the  organization  of  news- 
paiier  offices  on  a  five-day  week  at  the 
present  hourly  rate,  with  provisions  for 
variable  working  hours.  It  provides, 
however,  that  the  foremen  and  other 
composing  room  executives  who  do  not 
put  on  a  substitute  when  absent  are 
exempt  from  the  five-day  week.  The 
proposal  also  gives  the  newspaper  office 
the  right  to  designate  the  days  employes 
shall  work  and  further  provides  that 
the  newspaper  shall  have  the  right  to 
work  the  composing  room  force  a  mini- 
nnim  of  seven  hours  and  a  maximum  of 
eight  hours  before  the  overtime  rate  * 
applies.  ) 

Just  what  action  the  publishers  are 
prepared  to  take  on  this  proposal  re¬ 
mains  an  uncertainty  at  the  present 
time.  The  publishers’  scale  committee 
had  previously  offered  the  union  a  new 
wage  contract,  embracing  an  approx¬ 
imate  10  per  cent  reduction.  This  pro¬ 
posal  was  rejected  by  the  union. 

“The  present  high  wage  scale  is  strang¬ 
ling  an  industry  which  in  normal  times 
has  an  annual  pay  roll  of  $20,000,000," 
declared  Harry  G.  Cantrell,  secretary  of 
the  Franklin  Association. 

“The  employers  have  been  hesitant  to 
take  an  arbitrary  stand.  We  realize 
there  is  a  contract  and  we  have  no 
wish  to  violate  a  contract,  but  this  is  a 
case  of  self-preservation.  Unwilling  to 
take  unconsidered  action,  we  have 
sought  for  20  months  to  negotiate  a 
revision. 

“The  immediate  background  for  the 
committee’s  decision  and  recommenda¬ 
tion  was  a  meeting  with  President 
Howard  of  the  International  Typo¬ 
graphical  Union  on  July  15.  After  five 
hours  of  discussion  the  employers’  com¬ 
mittee  proposed  to  accept  the  five-day 
week  at  $1.17  an  hour.  Although  he 
did  not  approve  the  rate,  he  agreed  to 
report  to  a  special  committee  of  the  t 
union  and  meet  again  with  the  employ-  ' 
ers.  Repeated  efforts  to  get  in  touch 
with  him  for  a  second  meeting  were 
unavailing.” 


DOWD  NAMED  EDITOR 


Succeed*  Dr.  Julian  Miller, on  Char¬ 
lotte  (N.  C.)  NeW* 

James  Edward  Dowd,  brother  of  W. 
Carey  Dowd,  Jr.,  publisher  of  the  Clijf- 
lotte  (N.  C.)  News,  will  become  editor 
of  the  News  on  Aug.  27.  He  is  a  grad¬ 
uate  of  the  University  of  North  Caro¬ 
lina  and  for  two  years  has  been  asso¬ 
ciate  editor  of  the  Charlotte  newspaper. 

Dr.  Julian  Miller,  for  16  years  editor 
of  the  News,  has  resigned  to  become  , 
director  of  public  relations  for  the  i 
state’s  unemployment  relief  program,  1 
with  headquarters  in  Raleigh.  I 
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5  WRITERS  HOOVER’S 
RAPIDAN  "GUESTS” 

Invited  Becni  te  of  Their  Previous 

Courteey,  They  Were  Given  No 
News  Breaks  Which  Went 
To  the  Camera  Men 

(Special  to  Editor  &  Publisher) 

Washington,  Aug.  24 — .-\s  a  “re¬ 
ward”  for  having  bowed  in  part  to 
presidential  wishes  during  the  recent 
Hoover  fishing  trip,  a  handful  of  Wash¬ 
ington  correspondents  regularly  assigned 
to  cover  the  U’hite  House  last  week  end 
were  “guests”  of  President  Hoover  at 
his  Rapidan,  V’a.,  fishing  camp. 

Although  given  an  informal  invitation 
to  spend  the  week  end  with  the  presi¬ 
dential  party,  the  members  of  the  local 
press  corp  who  made  the  trip  actually 
spent  but  a  few  hours  at  the  Rapidan 
estate  and  received  no  opportunities  to 
mingle  with  the  White  House  party. 

The  “week-end  visit”  actually  con¬ 
sisted  of  a  photographer’s  field  day 
when  the  usual  White  House  ban  on 
photographic  activities  was  lifted  for 
a  brief  space,  and  the  five  men  on  the 
W  hite  House  news  beat  played  a  weak 
“second  fiddle”  to  the  score  of  camera 
men  who  made  the  most  of  their  oppor¬ 
tunity.  It  usually  is  the  custom  to 
open  the  regularly-guarded  camp  to 
photographers  once  each  summer. 

The  five  White  House  correspondents, 
representing  the  newspapers  and  press 
associations  which  had  covered  the 
Hoover  fishing  party  down  Chesapeake 
Bay  earlier  in  the  week,  reached  the 
camp  at  10  Saturday  morning,  loafed 
around  inspecting  the  President’s  vaca¬ 
tion  hide-away  for  a  couple  of  hours 
while  the  Chief  Executive  posed  for  the 
camera  men,  were  served  lunche^^i  by 
themselves,  and  left  the  Rapidan  to  take 
up  their  regular  Sunday  posts  some 
miles  away. 

Since  the  present  administration  came 
into  office,  contacts  between  the  VV’ash- 
ington  press  corps  and  the  Chief  Ex¬ 
ecutive  have  been  exceptionally  rare, 
especially  when  the  President  is  touring 
or  on  vacation.  The  general  newspaper 
practice  in  covering  the  week-end  trips 
to  the  Rapidan  is  for  representatives 
of  the  press  associations  which  regu¬ 
larly  cover  the  White  House  to  establish 
temporary  quarters  at  Orange  or  Sky- 
land,  Va.,  several  miles  distant,  and  rely 
on  telephone  reports  of  activities  at 
the  camp. 

The  invitation  to  “accompany”  the 
President  on  his  week  end  jaunt  in 
order  that  human  interest  material  might 
be  collected  for  future — probably  cam¬ 
paign — use  was  not  issued  generally  to 
the  several  score  of  reporters  who  usu¬ 
ally  drop  in  at  the  White  House  for 
daily  conferences  with  one  of  the  secre¬ 
tarial  staff  or  attend  the  semi-weekly 
conferences  with  Mr.  Hoover,  when 
they  are  not  postponed.  There  was.  on 
the  contrary,  a  general  understanding 
that  the  opportunity  to  inspect  the  Rapi¬ 
dan  camp  would  be  restricted  and  that 
feature  writers  and  others  not  regularly 
assigned  to  the  White  House  would  not 
be  welcome. 

The  newspapermen  comprising  the 
Rapidan  party  were  Albert  L.  Warner. 
New  York  Herald  Tribune;  W.  Turner 
Catledge,  Nero  York  Times;  George  E. 
Dumo.  International  News  Service; 
John  F.  Chester,  Associated  Press ;  and 
Joseph  H.  Baird,  United  Press. 

DR.  J.  S.  MILLER  RESIGNS 

Dr.  Julian  S.  Miller,  editor  of  the 
Charlotte  (N.  C.)  Neivs  for  the  past 
15  years,  has  resigned  to  become  direc¬ 
tor  of  public  relations  in  the  State 
organization  for  relief  work,  with  head¬ 
quarters  in  Raleigh.  The  appointment 
was  made  by  Governor  O.  Max  Gardner. 
W.  Carey  Dowd,  Jr.,  publisher  of  the 
^ews,  said  that  no  successor  to  Mr. 
Miller  had  been  decided  upon. 

CHANGES  ASSOCIATION  OFFICE 

The  Califomia  Newspaper  Publishers’ 
Association,  835  Pacific  Electric  Build¬ 
ing,  Los  Angeles,  has  moved  to  larger 
quarters  in  the  same  building.  Edith 
.^llan  is  manager  of  the  Los  Angeles 
office. 


AL  SMITH  TO  BE  “NEW  OUTLOOK”  EDITOR 


Former  Governor  Alfred  E.  Smith,  of  New  York,  signing  the  contract  whereby  he 
became  editor  of  The  New  Outlook,  while  Frank  E.  Tichenor,  publisher  of  the 
new  magazine,  looks  on. 


Alfred  E.  smith,  former  Gov- 
.  ernor  of  New  York  and  Democratic 
presidential  candidate  in  1928,  this  week 
became  editor  of  The  .Veru  Outlook,  a 
monthly  magazine  which,  with  an  Octo¬ 
ber  issue,  will  succeed  The  Outlook  and 
hidcl>CHdctit  purchased  at  auction  last 
July  by  Frank  E.  Tichenor,  publisher 
of  The  St>ur,  Aero  Digest,  Sportsman 
Pilot  and  Port.  The  announcement 
was  made  in  Mr.  Smith’s  office  at  head¬ 
quarters  of  The  New  Outlook  in  New 
York,  while  Mr.  Tichenor  sat  by  and 
told  reporters  he  had  “worked  like  hell” 
to  obtain  Mr.  Smith’s  services. 

Mr.  Smith  told  reporters  his  editor¬ 
ship  will  not  interfere  with  any  political 
interests  he  might  hold  because  the 
magazine  is  to  be  independent  politically. 
It  will  not  he  “related  to  Hoover  or 
Governor  Roosevelt  or  Norman 
Thomas,”  he  said. 

Francis  D.  Walton,  formerly  of  the 
New  York  Herald  Tribune,  has  been 
appointed  managing  editor  of  The  New 
Outlook. 

In  talking  with  the  reporters  this 
week,  Mr.  Smith  revealed  that  the 
greater  percentage  of  his  reading  time 
is  devoted  to  newspapers.  When  Ed¬ 
ward  .Angly  of  the  Herald  Tribune 
asked  what  books  the  former  governor 
read,  who  were  his  favorite  authors  and 
what  magazines  he  preferred,  he  re¬ 
plied  frankly. 

“I  don’t  read  books,”  he  said.  “Every¬ 


body  knows  that  for  a  fact,  and  now 
that  I’ve  become  an  editor  I  don’t  want 
to  change  my  position  and  pose  as  a 
heavy  reader.  I  listen.  I  learn  that 
way.  .As  for  magazines  I  read  only 
articles  that  I’m  interested  in;  I  don’t 
read  magazines  in  a  general  .sort  of 
way.” 

“How  about  newspapers?”  .Angly 
asked. 

“I  read  newsjiapers  plenty,”  said  Mr. 
Smith. 

Mr.  Smith  is  continuing  his  weekly 
articles  for  the  McNaught  Syndicate. 
These  articles,  he  told  reporters,  re¬ 
vealed  to  him  that  he  could  do  something 
worthwhile  in  writing  without  much 
effort. 

*T’ve  always  had  an  urge  for  writing.” 
he  said,  talking  with  a  group  of  men 
who  make  their  livings  by  stringing 
words  together.  “I  was  always  afraid 
that  I  wouldn’t  have  time.  Then  I  got 
to  doing  a  weekly  series  of  newspaper 
articles,  and  I  found  that  I  could  do 
something  worthwhile  in  writing  with¬ 
out  much  labor.  Why,  I  just  dictate 
the  articles  and  after  that  I  run  over 
them  and  make  a  few  corrections,  and 
the  result  is  just  as  good  as  though  I’d 
made  a  speech. 

“I  began  to  get  letters  from  all  over, 
and  this  correspondence  convinced  me 
that  I  was  reaching  an  audience  by 
writing,  just  as  I  might  by  siJeaking. 
Rut  I  still  like  the  rad-dio.” 


PICTURE  SERVICE  PLANNED 

Tennetzee  Publishers  To  Distribute 
Prints  at  Net  Cost 

The  Tennessee  Press  Association  has 
voted  for  the  appointment  of  a  commit¬ 
tee  of  publishers  which  is  to  arrange  a 
news  picture  service  for  members  of 
the  organiaztion.  The  service  is  to  be 
supplied  at  actual  net  cost  of  manufac¬ 
ture  and  distribution,  according  to 
Hampton  Maxey,  business  manager  of 
the  association. 

The  Tennessee  Press  Association  cen¬ 
tral  office  has  been  authorized  to  accept 
political  advertising  during  the  current 
campaign  on  a  cash  basis  for  any  or  all 
newspapers  of  the  state,  the  newspapers 
receiving  the  copy  to  pay  the  associa¬ 
tion  office  15  per  cent  for  handling  the 
schedules  and  copy,  checking  and  pay¬ 
ing  the  newspapers ;  advertisers  to  send 
one  check  for  the  full  .schedule  to  the 
central  office. 


CHANGES  TO  A.  M.  FIELD 

The  Hatre  (Mont.)  Daily  News  has 
changed  from  evening  publication  six 
times  a  week  to  morning  publication 
with  five  editions  a  week,  and  no  issues 
on  Sunday  or  Monday. 


ASSAULT  CHARGE  FILED 

Col.  Ira  C.  Copley,  the  Santa  Monica 
(Cal.)  Evening  Outlook,  and  several 
employes  of  the  paper  face  an  assault 
and  battery  damage  action  for  a  total 
of  $358, 1(X),  filed  last  week  in  Los  An¬ 
geles  Superior  Court  by  M.  J.  Don¬ 
nelly.  The  complaint  charges  that  on 
March  4,  1932,  the  defendants  beat  the 
plaintiff  to  insensibility,  at  the  Outlook 
office.  Donnelly’s  attorney,  R.  C.  W. 
Friday,  declined  to  give  details  of  the 
encounter,  or  identify  the  plaintiff, 
whose  name  does  not  appear  in  Los 
.Angeles  or  Santa  Monica  city  direc¬ 
tories. 


CRIMINAL  LIBEL  CHARGED 

.A  charge  of  criminal  libel  has  been 
brought  against  Harry  H.  Fast,  editor 
of  the  Kerman  (Cal.)  News  by  J.  A. 
Johnson,  president  of  the  Kerman  Na¬ 
tional  Rank.  The  charge  is  the  result 
of  an  article  in  the  News  concerning 
the  closing  of  the  Kerman  National 
Bank.  Trial  has  been  set  for  Sept.  3. 

ROGERS  IN  CANADA 

George  M.  Rogers,  vice-president  and 
general  manager  of  the  Cleveland  Plain 
Dealer,  is  on  vacation  in  Canada. 


70%  OF  KELLOGG  FUND 
IN  NEWSPAPERS 


President  of  Cereal  Company  Tells 
Editor  &  Publisher  of  Dailies’ 
Effectiveness — Making 
Plant  Additions 


•Approximately  75  per  cent  of  the 
Kellogg  Company’s  entire  advertising 
appropriation  is  being  expended  in 
newspapers  this  year,  W.  K.  Kellogg, 
founder  and  president  of  the  Battle 
Creek,  Mich.,  cereal  manufacturing 
company,  told  FIditor  &  Publisher  this 
week. 

Mr.  Kellogg  paid  glowing  tribute  to 
the  effectiveness  of  newspaper  adver¬ 
tising  in  boosting  his  company’s  1932 
sales  and  commented  upon  the  proposed 
immediate  construction  of  a  major  ad¬ 
dition  to  the  Battle  Creek  plants  to 
take  care  of  increased  business. 

“Much  of  the  credit  for  our  increased 
business  during  1932  is  due  to  the  tre¬ 
mendous  advertising  and  selling  cam¬ 
paign  which  has  been  in  effect  since 
the  first  of  the  year,”  said  Mr.  Kellogg 
in  discussing  the  new  $250,000  plant 
with  a  representative  of  Editor  & . 
Publisher. 

“The  Kellogg  Company’s  advertising 
appropriation  has  been  steadily  increased 
from  year  to  year  with  1932  being  the 
greatest  in  our  history,”  he  remarked. 
“Because  of  the  confidence  we  have  in 
newsj:«pers,  especially  in  view  of  the 
flexibility  permitted  by  this  medium, 
which  may  be  used  generally  or  concen¬ 
trated  in  certain  sections,  nearly  70  per 
cent  of  our  entire  advertising  appro¬ 
priation  is  going  into  this  medium.  We 
have  long  depended  upon  newspapers 
as  the  backbone  of  our  advertising  pro¬ 
gram  and  the  Kellogg  Company’s  quar¬ 
ter  century  of  increased  business  can 
largely  be  attributed  to  the  effective 
use  of  newspapers.” 

Expressing  implicit  confidence  in  the 
soundness  of  this  country  and  the  return 
to  prosperity,  Mr.  Kellogg  explained 
that  work  was  being  started  at  once  on 
the  new  plant  additions  in  order  to  help 
the  present  situation  and  to  prepare  for 
“the  brighter  future  that  is  sure  to 
come.” 

“Our  plans,”  he  continued  “all  through 
this  period  have  been  laid  primarily  to 
keep  all  of  our  people  busy  and  to 
stimulate  an  active  flow  of  our  products 
through  the  trade  by  the  expenditure 
of  larger  sums  of  money  in  newspaper 
advertising  and  sales  promotion  than 
ever  before. 

“The  results  have  been  very  satis¬ 
factory  and  convince  us  that  once  the 
tide  turns  we  will  need  a  greater  capac¬ 
ity  than  we  have  at  present  to  take  care 
of  the  business.” 

The  Kellogg  Company  is  now  oper¬ 
ating  under  a  six-hour  day  system,  with 
four  shifts  working  daily. 


SHOPPING  NEWS  PLANS  MADE 

Details  of  Proposed  Chicago  Pub¬ 
lication  To  Be  Discussed 

Complete  details  concerning  the  pro¬ 
posed  new  Chicago  Shopping  Neivs  will 
be  submitted  for  approval  of  the  board 
of  directors  of  Shopping  News,  Inc.,  by 
Flint  Grinnell,  general  manager,  at  a 
meeting  next  week,  Editor  &  Pub¬ 
lisher  learned  this  week. 

Members  of  the  board  having  charge 
of  shopping  guide  for  Chicago  loop  de¬ 
partment  stores  are: 

John  Pirie,  Carson,  Pirie,  Scott  & 
Co.,  president ;  Fred  Corley,  Marshall 
Field  &  Co.,  vice-president :  D.  F. 
Kelly,  Fair  Store:  Leon  Mandel,  Man- 
del  Brothers;  H.  G.  Hart.  Boston 
Store :  Paul  Fleer,  Davis  (Tompany ; 
and  Bruce  McLeish,  Carson,  Pirie, 
Scott  &  Co. 

It  was  reported  this  week  that  the 
first  issue  of  Shopping  News  would 
probably  be  Monday,  ^pt.  12.  How¬ 
ever,  this  could  not  be  confirmed  at  Mr. 
Grinnell’s  office.  Details  concerning  the 
size,  number  of  advertisers,  plan  of 
distribution  and  advertising  rates  are 
yet  to  be  approved  by  the  board.  Mr. 
Grinnell  .said.  The  printing  contract  has 
been  awarded. 
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REVERSED  MAKE-UP  WOULD  QUICKEN 
VALUE  OF  LEFT-HAND  PAGES 


EDITOR  IN  BERMUDA 


Custom  of  Building  From  Lower  Right-Hand  Corner  Tends 
to  Bury  Big  Advertisements,  Says  Consultant — 
Other  Reforms  in  Arrangement  Suggested 

By  HOMER  S.  CURTIS 
Newspaper  Analyst  and  Retail  Sales  Consultant 


(This  is  th-e  fifth  and  lust  of  <i  series 
of  articles  by  Mr.  Curtis.) 

ALOXG  with  all  of  the  other  repeal 
.  ideas  that  are  being  urged,  1 
huinblv  present  a  plank  for  the  repeal 
of  the  present  style  of  advertisement 
make-up  on  newspai)ers.  I  have  Ijeen 
worrying  along  with  the  present  style 
for  years  and  if  I  had  not  been  bald- 
headed  already.  I  would  have  been  grey¬ 
headed  long  ago. 

In  the  first  place,  it  hurts  my  clients 
— both  of  them — the  same  being  the 
iK’wspaper  publisher  and  the  depart¬ 
ment  store  advertiser.  Both  exi)ect  me 
to  do  a  good  job  when  I  have  only 
half  a  newspai)er  to  work  with.  How 
is  a  fellow  to  make  a  whole  meal  on 
half  a  loaf  of  bread?  I  ask  you? 

In  the  good  old  days  advertisement 
make-up  was  from  the  top  downward 
instead  of  from  the  lower  right-hand 
corner  upward.  Space  regulations  were 
not  so  stringent  as  they  are  now  and  it 
was  possible  for  an  advertiser  to  take 
a  narrow  space  across  the  top  of  the 
page  and  kill  off  all  that  came  below. 
That  brought  a  protest  from  the  small 
adverti.ser  and  a  wail  from  the  editor. 
Well,  that  style  wasn’t  so  good  from 
the  standiKiint  of  anyone  except  the  big 
department  store  and  national  adver¬ 
tiser.  Something  had  to  be  done. 

So,  what  did  the  publishers  do? 
They  didn’t  know  how  to  take  a  sun¬ 
bath  without  getting  a  sunburn.  .\nd 
they  went  the  limit  by  turning  the  whole 
make-up  upside  down.  They  buried 
the  big  advertiser  at  the  bottom  of  the 
page  or  made  him  take  a  whole  page 
so  that  his  customers  wouldn’t  have  too 
much  trouble  in  finding  him.  They  gave 
the  little  advertisers  preferred  position 
next  to  pure  reading  matter  without 
extra  charge  and  tickled  the  head-writer 
into  brilliancies  he  hadn’t  the  heart  for 
before. 

The  new  style  had  its  good  jioints  and 
its  bad  ones.  The  worst  was  that  it 
wasn’t  long  before  all  the  newspapers 
were  right-handed  instead  of  ambidex¬ 
trous  as  they  had  been.  Which  pre- 
jiares  you  for  my  sad  story. 

If  you  will  pick  up  any  metropolitan 
daily  you  will  find  that  the  advertise¬ 
ment  make-up  has  converted  all  left- 
hand  pages  into  right-hand  pages  and 
that  a  reader  wouldn’t  lie  able  to  tell 
one  from  the  other  if  it  were  not  for 
the  page  numliers.  This  has  not  only 
affected  the  selling  of  space  in  the  pajier 
(ask  any  solicitor  how  hard  it  is  to 
sell  a  left-hand  page  if  you  don’t  be¬ 
lieve  me )  hut  it  has  also  decreased  tlie 
drawing  power  of  left-hand  pages. 
Furthermore,  it  has  given  i)ai>ers  a 
badly  unbalanced  appearance  and  a 
deadly  monotony  of  style.  Spread  the 
advertising  pages  of  a  paj)er  out  before 
you  if  you  don't  know  what  I  mean. 

.\s  nearly  as  I  am  able  to  judge  from 
my  experience  over  a  long  term  of 
years  the  pulling  iH)wer  of  a  left-hand 
page  should  not  differ  by  15  i)er  cent 
from  that  of  a  right-hand  page.  It 
held  pretty  close  to  that  figure  as  long 
as  i)eople  and  advertisers  had  so  much 
money  to  spend  that  they  didn’t  know 
what  to  do  with  it.  Rut  since  merchants 
have  been  forced  to  curtail  their  linage, 
and  their  budgets  do  not  allow  them  to 
use  dominant  si>ace  as  much  as  formerly, 
the  drawing  power  of  the  lett-hand 
page  shows  such  a  varying  differential 
that  I  am  not  at  present  attempting  to 
measure  it.  One  reason  for  the  con¬ 
dition  has  to  do  with  the  reading  habits 
of  subscribers. 

Some  years  ago  a  test  was  made  on 
street  cars,  elevateds,  subways  and  com¬ 
muting  trains,  which  were  the  only 
places  where  the  same  i)eople  could  be 
observed  day  after  day  without  their 
knowledge,  as  to  the  number  of  people 


who  read  their  lepers  from  the  front 
to  the  back  or  vice  versa.  The  ratio 
of  those  starting  at  the  front  was  about 
two  to  one.  with  eleven  per  cent  show¬ 
ing  no  fixed  reading  habit.  Those  who 
have  regularly  used  such  modes  of 
transiH)rtation  know  that  a  pai)er  is  not 
usually  spread  wide,  as  might  be  the 
case  when  it  is  being  read  in  the  home. 
Therefore,  it  is  easy  to  see  how  the 
advertiser  on  the  left-hand  page  loses 
out  in  the  present  style  of  make-up. 
If  his  ad  is  less  than  half  a  page  in 
height  it  is  not  readily  seen,  or  if  it  is 
a  long,  narrow  ad  running  even  the  full 
length  of  the  page  it  is  still  lost  to  the 
scanning  and  casual  type  of  reader. 
Compare  that  with  the  break  the  ad¬ 
vertiser  gets  on  a  right-hand  page. 

Even  in  the  case  of  those  who  do 
all  of  their  reading  at  home,  we  hazard 
the  guess  that  neither  do  they  sit  with 
a  pai)er  spread  out  at  arm’s  length  when 
reading.  It  would  be  a  physical  in¬ 
convenience  and,  certainly,  tiresome  to 
the  eyes  as  well  as  the  arms.  So  they 
fold  the  spread  at  least  twice  and  con¬ 
centrate  on  what  is  at  the  top  of  the 
page.  The  ads  at  the  bottom  have  no 
chance  to  invite  attention  no  matter 
how  loudly  they  clamor  or  what  good 
news  is  contained  within  their  borders. 
Assuredly,  that’s  tough  on  the  ad¬ 
vertiser. 

But  let  us  say  “The  advertiser  be 
damned’’  for  a  minute — of  course,  no 
polite  publisher  would  think  of  doing 
such  a  thing — and  see  what  the  present 
make-up  has  done  to  our  papers. 

As  publishers,  we  are  trying  to  make 
a  paper  that  is  pleasing  to  the  public 
and  easy  to  read.  In  the  present  style 
no  particular  brains  is  required  from 
the  man  who  makes  up  the  advertise¬ 
ment  columns.  .\1I  that  is  necessary 
is  to  be  sure  that  all  advertisers  pay¬ 
ing  for  preferred  positions  get  them, 
and  make  up  one  page  just  like  all  of 
the  others.  Simple,  isn’t  it  ? 

Now,  what  happens  when  that  is 
dontf?  W’e  open  the  paper  and  glance 
through  page  after  page  of  mechanical 
ennui.  We  see  that  one  page  looks 
just  like  another.  We  wonder  if  some¬ 
body  didn’t  pi  the  make-up  and  leave 
out  a  few  left-hand  pages.  We  find 
that  there  is  nothing  at  all  exciting 
about  the  paper’s  appearance  and  noth¬ 
ing  to  cajole  the  reader  into  reading 
something  that  he  wouldn’t  stumble 
across  otherwise.  We  realize  that  the 
paper  does  not  look  exactly  right  but 
we  don’t  seem  to  know  what  is  the 
matter. 

The  trouble  is  easy  to  explain.  There 
is  no  real  excuse  for  the  condition  out¬ 
side  of  the  fact  that  we  have  forgotten 
to  apply  a  few  simple  rules  of  good 
composition  to  our  page  layouts.  Even 
an  exhibition  of  paintings  by  an  Old 
Master  would  soon  lose  its  fascination 
if  it  were  not  for  his  different  inter¬ 
pretations.  So,  in  ignoring  those  few 
simple  rules  we  not  only  lose  in  reader 
attractiveness,  diversity  of  interest  and 
advertisement  reactions,  but  we  also 
lose  in  our  pocketbooks.  Gosh,  how 
that  hurts ! 

If  you  have  really  studied  newspaper 
comi)osition  and  advertisement  lavout, 
you  know  that  it  makes  all  the  differ¬ 
ence  in  the  world  how  a  page  is  laid  out. 
To  be  most  effective,  it  must  f)e  de¬ 
signed  for  either  a  right-hand  or  a  left- 
hand  position.  Most  advertisers  do  not 
know  that  difference.  Xeither  do  thev 
realize  that  an  ad  laid  out  for  a  right- 
hand  page  will  not  draw  as  well  on  a 
left-hand  page — leaving  out  the  natural 
difference  in  drawing  power  from  our 
considerations.  The  reverse  of  the  case 
is  also  true. 

On  the  back  i)age  of  a  section  another 
type  of  layout  should  be  brought  into 
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play.  To  carry  the  idea  still  further, 
suppose  we  notice  how  a  good  double 
truck  is  laid  out,  how  it  appeals  to  the 
eye,  how  it  is  balanced.  Balance !  That’s 
the  thing !  .\nd  lack  of  balance  is  one 
of  the  main  reasons  why  so  many  of 
our  papers  are  so  devoid  of  charm  and 
barren  of  “come-hither”  when  they  are 
spread  out  before  the  reader. 

If  you  are  still  befuddled  as  to  what 
I  am  talking  about,  try  this;  Take  any 
good,  representative,  advertising  page 
from  your  paper — preferably  one  that 
contains  a  quarter  to  a  third  of  read¬ 
ing  matter — and  have  your  printers  pull 
two  proofs  of  it.  Then  have  a  com¬ 
positor  reverse  the  advertising  layout 
of  the  page,  left  and  right,  and  pull  a 
proof  of  that.  Now  lay  one  of  tlie 
first  proofs  alongside  the  second  proof 
and  under  these  two  lay  the  other  first 
proof  and  a  regular  left-hand  page 
from  your  paper.  What  a  difference! 
Or,  better  still,  paste  the  reversed  proof 
into  the  middle  of  your  paper  on  a  left- 
hand  page.  Then,  starting  at  the  be¬ 
ginning,  open  the  pajwr  wide  as  you 
turn  through  it  and  see  what  a  shock 
you  will  get  when  you  come  to  the 
proof  page.  Need  1  argue  further? 

You  may  now  well  ask,  “What  is  the 
good  of  all  this?’’  To  start  with,  re¬ 
versing  the  make-up  will  be  giving  the 
left-hand  page  advertiser  a  better  break 
and  will  at  once  increa.se  the  pulling 
power  and  effectiveness  of  th.at  half  of 
your  pai)er  which  is  now  more  or  less 
of  an  orphan  from  an  advertising  iwint 
of  view.  The  new  style  w'ill  help 
make  the  left-hand  pages  easier  to  sell. 
It  will  help  drive  the  reader  through 
the  paper,  .^nd  it  won’t  hurt  editorial 
handling  in  the  least. 

In  England,  as  well  as  on  the  Con¬ 
tinent.  there  is  a  great  deal  of  island 
make-up — the  ultimate  of  the  preferred- 
position  advertiser’s  dream.  And  in 
one  of  our  largest  .■Xtlantic  Coast  cities 
there  is  a  big  paper  which  will  go  so 
far  as  to  give  the  same  store  an  ad 
in  each  of  the  four  corners  of  a  page, 
leaving  the  intervening  space  for  news, 
made  up  in  such  a  manner  that  the 
page  reminds  one  of  a  Maltese  cross. 
F?ven  in  my  enthusiasm  for  a  changed 
make-up,  I  think  that  is  going  too  far. 
•And  I  certainly  would  not  want  to  see 
papers  go  back  to  the  make-up  of  yore 
referred  to  in  an  earlier  part  of  this 
article. 

So.  here  is  enough  to  start  you  think¬ 
ing.  I  am  not  telling  you  what  to  do. 
I  am  just  suggesting  that  you  do  some¬ 


thing.  .^nd  while  you  are  cogitating  on 
the  advertising  make-up  of  your  paper 
you  might  also  give  a  thought  to  the' 
make-up  of  your  sections  and  features 
as  they  are  related  to  easier  reading 
and  the  production  of  advertising 
results. 

At  this  juncture  we  are  confronted 
with  the  problem  of  bringing  back  to 
popularity  the  left-hand  page.  When 
a  manufacturer  has  idle  machines  he 
tries  to  find  new  ways  of  putting  them 
to  work.  When  a  store  has  an  un¬ 
profitable  department  it  puts  more  pres¬ 
sure  l)ehind  it  and  devises  means  of 
making  it  more  attractive.  .\nd  when  a 
farmer  finds  some  of  his  acreage  un¬ 
suitable  for  certain  crops  he  plants  it 
with  different  seeds. 

There  is  one  way  the  movement 
toward  the  unproductive  parts  of  the 
paper  may  be  started,  as  follows : 

I  notice  that  the  rate  cards  of  most 
papers  are  full  of  differentials.  There 
are  differentials  for  the  amount  of  space 
used  and  differentials  for  preferred 
positions.  So,  I  have  the  temerity  to 
suggest  a  differential  for  the  least- 
desired  page  of  the  paper — the  left-hand 
page.  That  might  be  an  out  in  these 
times  of  rate  agitation.  Of  course,  you 
would  be  admitting  that  you  don't  think 
the  left-hand  page  is  as  good  as  the 
right-hand  page.  Rut  the  advertiser 
knows  that  that  is  true  and  you  are 
only  kidding  yourself  when  you  refuse 
to  admit  it. 

That  new  business  would  be  brought 
into  the  paper  by  a  new  style  of  make¬ 
up,  combined  with  this  differential, 
seems  to  me  to  admit  of  no  argument. 
Against  present  loss  is  opposed  future 
profit.  There  is  still  another  considera¬ 
tion — the  effect  on  both  the  reader  and 
the  advertiser.  Human  beings  are  great 
creatures  of  habit.  Once  a  routine  is 
established  it  will  be  adhered  to  until 
something  better  calls  to  other  things. 
Hence,  when  regular  advertisement 
readers  once  learn  that  the  left-hand 
page  is  the  place  to  look  for  major 
advertised  offerings,  it  will  be  as  eagerly 
read  as  is  the  right-hand  page  at  the 
present  time.  This  means  that  the 
advertising  on  the  left-hand  pages  will 
constantly  increase  in  drawing  power 
and  that  it  will  be  but  a  comparatively 
short  time  until  the  left-hand  page  is 
back  within  striking  distance  of  its 
relative  old-time  response  production. 
Add  the  fact  that  the  new  position  of 
news  content  would  force  others  than 
regular  advertisement  readers  into  at 
least  a  cursory  glance  at  advertising 
columns,  and  you  can  easily  see  how 
both  the  paper  and  the  advertiser  will 
gain  by  the  change. 

Although  this  whole  article  has  been 
si)ent  on  page  make-up  I  want  to  drop 
a  thought  about  the  make-up  of  the 
whole  paper.  If,  as  department  store 
advertisers  claim,  department  store  ad¬ 
vertising  is  news,  it  must  follow  that 
it  would  be  sought  in  other  parts  of  the 
paper  than  the  first  .section  where  it  is 
now  crowded.  To  scatter  it  through¬ 
out  the  paper  would  give  a  better-bal¬ 
anced  paper  and  direct  more  attention  to 
each  advertisement  of  that  sort.  And 
the  argument  that  department  store  ad¬ 
vertising  will  not  pull  as  well  anywhere 
else  in  the  paper  does  not  always  hold 
water. 

An  experience  I  had  in  the  mat¬ 
ter  of  position  .some  years  ago  in  a 
middle-western  city  of  about  25O,0M 
keeps  coming  back  to  mind.  It  will 
interest  you. 

A  specialty  shop  suddenly  blossomed 
out  into  the  largest  department  store 
in  the  city.  Prior  to  that  time  it  had 
never  used  large  space  in  the  papers, 
but  the  new  institution  demanded  a 
page-a-day  schedule.  The  other  depart¬ 
ment  stores  occupied  the  best  positions 
in  the  paper  and  had  done  so  for  so 
many  years  that  it  would  not  have 
been  fair  to  move  them.  We  had  to 
have  a  definite  place  in  the  paper  every 
day.  Without  going  into  the  obstacles 
encountered,  and  the  reasons  for  the 
final  decision,  we  selected  the  last  page 
of  the  want-ad  section.  Did  the  _  ads 
pull?  Well,  they  kept  that  position 
for  a  good  many  years  and  for  all  I 
know  may  have  it  yet.  That  seems  to 
be  the  answer. 


J 
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WALKER  FILE  PARED 
AS  “TRIAL”  DRAGS 


New  York  Dailies  Give  Less  Space 
To  Testimony  of  Witnesses — 
Large  Staffs  Kept 
at  Albany 

(Sprcial  to  Kditor  &  Publisher) 

Albany.  X.  Y..  Aug.  25— After  bear¬ 
ing  the  expense  of  2,000,000  words  filed 
bv  wire  in  the  first  week,  most  of  the 
Xew  York  city  newsi)apers  retrenclied 
when  hearings  in  the  “trial"  of  Mayor 
Walker  resumed  Monday  before  Gov. 
Roosevelt.  Reporters  from  the  metro¬ 
politan  dailies  were  instructed  to  file 
only  salient  excerpts  from  testimony, 
reducing  telegraph  tolls  about  50  per 
cent. 

The  belief  prevailed  generally  m 
newspaper  circles  that  reader  interest 
had  reached  a  saturation  point  after  the 
direct  examination  of  the  Mayor  was 
completed  by  Gov.  Roosevelt  last  Fri¬ 
day.  This  week  the  hearings  were  fea¬ 
ture  by  witnesses  for  the  Mayor,  most 
of  whose  stories  had  previously  been 
reported  in  detail. 

The  Timfs,  alone,  continued  to  publish 
the  full  transcript  of  testimony,  carry¬ 
ing  an  average  of  40,000  words  daily 
bv  telegraph  direct  from  the  Capitol. 
Others  jwred  down  the  transcript  but 
did  not  deny  space  to  running  stories. 
The  staff  of  reiK)rters  was  not  dimin¬ 
ished  although  some  cameramen  were 
recalled.  . 

Xew  York  City  dailies  have  assignetl 
to  Albany  the  staff  men  who  covered 
the  original  Hoftstadter  inquiry  hear¬ 
ings  beginning  nearly  two  years  ago. 
They  have  either  assisted  the  Capitol 
writers  or  have  taken  command  of  the 
story  here  so  the  legislative  correspond¬ 
ents  could  devote  their  attention  to  Mr. 
RcHisevelt’s  routine  activities  a.s  gov- 
ern<»r  and  presidential  candidate.  Stories 
of  the  Walker  hearings  dare  not  link 
presidential  jxditics.  under  threat  «>f 
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Contempt  proceedings  by  the  Governor. 

.\  majority  of  the  Capitol  writers 
accompanied  Gov.  Roosevelt  to  Colum¬ 
bus,  ()..  last  Saturday  and  Sunday.  They 
returned  to  Albany  in  time  to  help 
cover  the  court  proceeding  in  which 
Mayor  Walker’s  counsel  sought  to  re¬ 
strain  the  Governor  from  deciding  the 
removal  action. 

Xo  curtailment  has  been  made  by 
press  wire  services  covering  the  “trial" 
but  .Albany  newspapers  have  cut  to  the 
bone  on  testimony,  since  so  much  of  it 
this  week  has  been  a  repetition  of  the 
Xew  York  hearings  last  winter  and 
spring.  One  of  the  principal  witnesses 
was  Paul  Block,  publisher,  who  was 
questioned  by  Gov.  Roosevelt  on  the 
record  that  he  had  made  a  profit  of 
$246,000  in  a  stock  pool  for  Mayor 
\Valker  without  the  latter  having  put 
u|)  a  dollar. 

His  conduct  of  the  “trial”  led  the 
AVtc  York  If’orld-Tclei/ram  on  Mon¬ 
day  to  give  praise  “without  grudge  or 
stint”  to  (iovernor  Roosevelt  in  a  page 
one  editorial.  “The  World-Telegram,” 
.said  the  editorial,  “has  disagreed  with 
some  of  his  jiolicies.  We  have  dis¬ 
approved  of  his  hesitancies.  We  have 
deplored  his  delays.  But  in  the  VV’alker 
removal  proceeding  we  think  the  Gov¬ 
ernor  has  shown,  so  far,  commendable 
vigor  and  firmness.  We  hope  he  will 
go  on  displaying  the  same  qualities,  not 


only  as  Governor  of  the  State,  but  as 
candidate  for  the  Presidency.” 

On  the  heels  of  vigorous  complaint 
by  churchgoers  against  pictures  that 
were  made  of  Mayor  Walker  on  .As¬ 
sumption  Day,  newspaper  cameras 
caused  the  Mayor  some  immediate  dis¬ 
comfort  this  week  when  a  photographer 
went  to  work  in  a  barber  shop.  His 
flashlight  bcKiin  so  frightened  the  barber 
that  his  razor  nicked  the  Mayor’s  ear. 
the  picture  got  a  good  play  in  many 
newspapers. 

Public  reaction  to  the  church  episode 
in  which  15  cameramen  made  flashes 
from  the  choir  loft  has  been  severe  in 
■Albany.  One  letter  to  the  Knicker¬ 
bocker  Pre.ts  prompted  editorial  reply. 
The  letter  said : 

“If  there  is  one  place  in  all  the  world 
where  a  iierson  should  be  permitted  the 
privacy  to  which  he  is  entitled  as  an 
■American  citizen,  it  is  within  the  .sacred 
walls  of  a  house  of  worship.  For  crass 
ignorance  and  asinine  stupidity,  the 
gentlemen  of  the  press  certainly  out¬ 
shone  themselves  on  the  (Kcasion  of 
Mayor  Walker’s  attendance  at  Mass. 
I  have  seen  many  exhibitions  of  brazen 
effrontery  on  the  part  of  newspaper 
photographers  but  the  most  unseemly  of 
all  was  this  deliberate  attempt  to  destroy 
the  solemnity  and  dignity  of  the  services 
being  held  on  this  occasion.” 

The  editorial  declared  the  letter  a 


“just  reprimand”  to  the  photographers 
■Although  one  of  its  own  caincraineii 
had  turned  in  a  picture  of  the  Mavor 
in  church,  the  Knickerbocker  Press  did 
not  publish  it. 


MORE  ADDED  TO  STAFF 


Former  Time*  Employees  Join  New 
Bedford  Standard-Times 

Further  additions  of  former 
Bedford  (Mass.)  rixwj  employes  to  the 
staff  of  the  .Wti’  Bedford  Standard- 
Times,  formed  recently  by  the  merger 
of  the  two  dailies,  were  announced  this 
week  by  Basil  Brewer,  publisher. 

Thomas  V.  Brennan,  James  T.  Mosher 
and  Gladys  Driesen  have  been  added  to 
the  display  advertising  department  and 
Jean  Mackay  in  classified.  The  circula¬ 
tion  staff  was  increased  by  24.  Thev 
are  Del  Porior,  Frank  Murphy.  Joseph 
Barry,  William  Craig,  James  .Armerod, 
James  Jennings,  Helen  Praisner,  ^fan 
Harden,  Mary  Alansfield,  Alice  Melleti. 
Fred  Johnson.  Patrick  Tighe,  Chester 
Xorwood,  Lucien  Martel,  Gilbm 
Sousa,  John  Francis.  Laurence  Rossiter. 
Oren  York.  C.  Bolton,  J.  Sadowski' 
X.  Barton.  J.  Heys,  C.  Wilson,  I 
Hayes. 

Max  Kramer  continues  as  circulation 
director.  Eugene  F.  Sweeney  become 
composing  room  foreman,  and  Wes 
Xoble  is  doing  cartoons. 


C  U  L  T  I  V  A  TE  RHODE  ISLAND  IN  1932 


Old  Colony  House,  Providence, 
where  Rhode  Island  declared 
her  independence.  May  4,  1776 


These  Independent 
Rhode  Islanders! 


Journal-Bulletin 
FAMILIES 
In  Rhode  Island 

2  OUT  O 

OF  *3 

AvcTHKe  for  Statf 
HM  tt  H'holf* 

In  Providence 

.  19  20 

.Y.B.C.  City 


PROVIDENCE  exists  because  Roger  Williams  refused 
to  be  a  “yes”  man  in  Puritan  Massachusetts.  Rhode 
Island  was  first  of  the  colonies  to  declare  independence 
of  Britain,  and  last  to  accept  the  authority  emboflied  in 
the  federal  constitution. 

The  18th  Amendment  has  yet  to  be  ratified  here;  and 
only  a  few  weeks  ago  in  Chicago  a  group  of  Rhode 
Islanders  stood  conspicuously  aloof  from  the  scramble 
of  other  state  delegations  to  the  winning  Roosevelt 
bandwagon. 

Statistics  prove  that  these  Rhode  Islanders  constitute 
a  major  market — compact,  self-contained,  above  aver¬ 
age  in  normal,  present  and  prospective  buying  power. 
You  need  them.  But  they’re  seldom  stampede<l  from  the 
outside. 

The  Providence  Journal,  since  1829,  anti  The  Eve¬ 
ning  Bulletin,  since  1863,  have  been  part  of  everyday  life 
in  this  state.  Through  their  home  newspapers  you  may 
meet  local  retailer  and  local  consumer  on  home  ground. 
You’re  naturalized.  You  “belong”.  And  that  pays,  in 
Rhofle  Island. 


PROVIDENCE 

JOURNMVBULLETIN 


^  ^  NewLnglands  Second Laiyest  Market 


CHAS.  H.  EDDY  CO.  Representatires  R.  J.  BIDWELL  CO. 

BoMon  New  York  Ckirago  San  FraneiBro  Los  Angeles  Seattle 


When  you  begin  to  feel  that  the  dress 
of  your  newspaper  is  not  quite  up-to-date, 
change  to  IDEAL  News — the  real  read¬ 
able  and  easy-to-print  news  face.  You  owe 
this  change  to  your  Readers,  to  your 
Advertisers  and  to  your  Employees.  Your 
Readers  will  know  by  the  change  that  you 
are  trying  to  help  them  enjoy  your  paper. 
Your  Advertisers  will  appreciate  any  help 
that  will  make  the  reader  read  your  paper 
more  carefully.  Your  employees  will  take 
additional  interest  in  a  better-looking  and 
easier-to-print  newspaper. 

Intertype  IDEAL  News  Face  is  the 
natural,  perfectly  proportioned,  and  per¬ 
fectly  spaced  news  face  that  prints  easily 


on  presses  of  all  speeds.  This  face  that 
was  first  used  on  the  New  York  Times, 
and  is  now  used  by  hundreds  of  progres¬ 
sive  newspapers,  has  been  called  The  Illu¬ 
minated  News  Face  because  of  its  high 
degree  of  legibility. 

Intertype  IDEAL  News  Face  is  the 
only  news  face  that  is  made  on  the  Modern 
Intertype  Wide  Tooth  Matrices  that  Re¬ 
duce  Distributor  Stops  to  a  Minimum, 
Cost  No  More,  Last  Long,  and  Run  In 
Other  Line  Composing  Machines. 

INTERTYPE  CORPORATION 

360  FURMAN  STREET,  BROOKLYN,  NEW  YORK 
Branch  Offices  in  Chicago,  New  Orleans,  San  Francisco, 
Los  Angeles,  Boston.  Distributors  Throughout  the  World 


Set  iB  Bodoni  Bold  and  Ideal  News 


The  News  Face  in  Use 
on  Many  Newspapers 
is  as  much  out-of-date 
as  the  clothes  of  one 
of  these  men. 
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Circulation 

175,000  ATTRACTED  BY 
CHICAGO  EVENTS 

Mammoth  Crowd*  Attend  Trib¬ 
une’*  Mu*ic  Fe*tival  and  Daily 
New*’  Po*t-Olympic*  at 
Soldier*’  Field 

(Special  to  Editok  &  I’tslishek) 
Chicago,  Aug.  22 — Two  huge  news¬ 
paper  proinotion  events,  the  Po.-i- 
( )1\  inpics  and  the  third  annual  Chicago- 
land  Music  Festival  held  here  last  week, 
drew  upwards  of  175,(KK)  people  to 
Soldiers'  Field. 

crowd  of  50,000  spectators  filled 
more  than  half  of  the  stadium  .\ug.  18 
to  see  the  leading  athletes  of  a  dozen 
nations  compete  in  the  Post-Olympic 
games,  sponsored  by  the  Chicago  Daily 
Xeu-s  in  cooperation  with  the  Inter¬ 
national  .\mateur  .Athletic  Federation 
and  the  Amateur  .Athletic  .Association. 

On  Saturday  night  a  record  throng 
of  125,000  people  attended  the  music 
festival  staged  by  the  Chicago  Tribune 
and  associated  middle-western  news¬ 
papers.  This  vast  assemblage  filled 
every  seat  in  the  concrete  stands  and 
spilled  over  onto  the  field  inside  the 
horseshoe-shaiied  arena. 

Both  shows  were  spectacles  that 
offered  an  abundance  of  color  as  each 
event  or  number  was  held  under  the 
brilliant  lights  of  the  Grant  Park  sta¬ 
dium.  Proceeds  from  the  Post-Olympics 
were  divided  among  the  competing 
Olympic  teams  and  the  Daily  Xews 
Fresh  .Air  Fund.  The  music  festival 
was  unique  in  that  there  were  no  re¬ 
served  seats  and  general  admission  tick¬ 
ets  sold  for  25  cents  each. 

The  Daily  Xews  event  was  handled 
with  great  efficiency  and  there  were  no 
lapses  in  the  sjiectacle  such  as  were 
necessary  in  the  prolonged  program  of 
the  Olympic  games.  The  Olympic  cham¬ 
pions  on  the  field  and  the  performances 
of  the  athletes  furnished  many  thrills 
for  spectactors.  Details  were  handled 
by  the  promotion  department,  assisted 
by  the  sports  department.  Covering 
the  meet  were  Ralph  Cannon.  John  P. 
Carmichael.  Bob  Starrett  and  Ted 
Damata  of  the  sports  staff  and  Charles 
Schwarz  and  Sterling  Xorth  of  the 
news  staff. 

The  Tribune’s  music  festival,  under 
the  direction  of  Phil  Maxwell,  who 
presided  at  the  microphone  and  kept  the 
crowd  informed  through  a  specially- 
constructed  amplifying  system,  was  a 
program  of  music  and  pageantry. 
Twenty-eight  bands  and  33  drum  corps 
participated  in  the  opening  procession. 
Community  singing,  a  song  battle  be¬ 
tween  male  choruses  of  Kiwanians  and 
Lions,  negro  spirituals,  a  Grecian  dance  - 
fiageant  performed  by  600  girls,  a  dra¬ 
matic  presentation  of  Tschaikowsky’s 
“1812”  overture  by  the  festival  band, 
augmented  by  cannon,  fireworks  and 
carillon  bells  and  massed  bands  playing 
Sousa  marches,  all  helped  to  make  the 
program  interesting  from  start  to  finish.  i 
.A  new  coiDposition.  “Headlines.”  by  ( 
Carleton  Colbv,  with  band  arrangement 


by  F'red  K.  Huffer,  depicting  in  music 
the  story  of  a  newspaper,  its  news¬ 
gathering,  its  printing  and  its  distribu¬ 
tion.  was  presented,  and  was  accom¬ 
panied  by  a  fireworks  display  of  the 
Tribune  Tower.  Westbrook  Pcgler 
wrote  the  running  story  of  the  festival, 
with  Ivdward  Moore,  music  critic,  and 
Kathleen  McLaughlin  writing  side 
••tories  on  the  event. 

CiHiperating  with  the  Tribune  were 
the  following  pajiers : 

Auburn  (111.)  Citizen;  Berne  (Ind. ) 

East  St.  Louis  (Ill.)  Journal; 
If’auhon  (la.)  Republican-Standard ; 
Rockford  (Ill.)  Register-Republic; 
Racine  (Wis. )  Journal-Times;  DeKalb 
(Ill.)  Chronicle;  Lincoln  (Ill.)  Cou¬ 
rier;  Momence  (Ill.)  Press-Reporter 
and  I'rogress;  Monticello  (Ind.)  Her¬ 
ald  and  Journal;  and  LaPorte  (Ind.) 
Herald- Argus. 

Forty  Boy*  on  Lake  Trip 

Forty  Eremont  (O.)  Daily  Xezes 
newspaper  boys  enjoyed  an  outing  at 
Cedar  Point.  Lake  Erie,  .Aug.  21,  guests 
of  the  publishers,  in  reward  for  a  suc¬ 
cessful  six-weeks’  sales  campaign.  In 
the  drive  the  boys  were  organized  into 
four  teams  named  from  comic-strips  in 
the  paper:  the  “Worry  Warts,”  “Boots' 
Buddies.”  “Sam’s  Salesmen”  and  the 
“Wash  Tubbs.”  Individual,  team  and 
total  quotas  were  set.  .A  thermometer, 
graduated  one  point  for  each  new  sub¬ 
scriber,  and  a  team  scoreboard  were  kept. 

Donating  Aviation  Trophic* 

Special  trophies,  donated  by  the 
Chicago  Tribune,  Chicago  Daily  Xexes 
and  Chicago  Daily  Times,  will  be 
awarded  the  winners  in  the  .American 
Legion  air  meet  to  be  held  at  Sky  Har¬ 
bor,  Ill.,  on  Sept.  11.  This  event  is 
a  benefit  meet,  proceeds  of  which  will 
be  given  to  unemployed  war  veterans. 

Adopt  “Little  Merchant’’  Plan 

The  Fargo  (X.  D.)  Forum  recently 
changed  its  plan  of  handling  city  sub¬ 
scriptions  from  “office  collect"  to  the 
Little  Merchant  plan.  Under  the  new 
plan,  the  boy  pays  for  his  papers  and 
delivers  them  to  the  subscribers  at  regu¬ 
lar  subscription  prices  and  his  profit 
is  the  difference  between  what  he  pays 
and  what  he  collects. 

Flagpole  Dedicated 

The  new  flagpole  on  Chicago  Tribune 
Tower  was  dedicated  recently  in  cere¬ 
monies  held  during  the  noon  hour.  The 
program  was  broadcast  over  WGX. 
Tribune  radio  station,  and  was  amplified 
by  ten  loud  speakers  placed  around  the 
building  for  the  benefit  of  crowds  on 
Michigan  avenue.  Senator  Otis  F. 
Glenn  of  Illinois  spoke  on  the  meaning 
of  the  flag. 

400  in  Golf  Tournament 

More  than  400  players  participated  in 
the  sixth  annual  Will  County  public 
golf  tournament  conducted  by  the 
Joliet  (Ill.)  Herald-Xeu’s  last  week 
over  two  Park  Board  courses.  The 
champion  was  presented  with  a  silver 
trophy  donated  by  the  Herald-Xews. 


Morley  Mats 

are  uniform  in  gauge  and  shrink. 

They  scorch  faster  and  require  less  packing 
than  ordinary  mats. 

They  mold  well  at  low  pressures. 

Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 


SIX  BOYS  WIN  TRIP 

Hunt*ville  Time*  Carrier*  Tour 
Birmingham  After  Conte*t 

Si.x  of  the  Huntsville  (.Ala.)  Times' 
newspaper  boys  recently  won  a  free  trip 
to  Birmingham  for  having  obtained  the 
largest  number  of  new  subscribers  dur¬ 
ing  July.  They  are  Grady  Jean,  Marvin 
Berry.  Lloyd  Wilkinson,  Phillip  Bent¬ 
ley.  .Allen  Lacy  and  Fred  Phillips. 

In  Birmingham,  these  boys  toured  the 
industrial  .section  of  the  city,  visited 
the  Birmingham  Xezes  And- Age-Herald 
plant,  swam  at  Cascade  Plunge,  the 
city’s  finest  swimming  pool,  attended  the 
Birmingham-Xashville  baseball  game 
during  the  afternoon  and  the  .Alabama 
theater  that  night. 

They  now  are  working  on  a  second 
circulation  contest,  winners  of  w’hich 
will  be  taken  in  September  on  an  educa¬ 
tional  trip  to  Muscle  Shoals,  where  a 
barbecue  will  be  held  for  carrier  boys 
from  all  over  .Alabama  and  Mississippi. 

Aid*  Sectional  Program 

.As  an  aid  to  the  program  designed  by 
civic  clubs  for  promoting  closer  cooper¬ 
ation  between  communities  of  western 
X'orth  Carolina,  the  Asheville  (X.  C. ) 
Citizen-Times  has  announced  that  a 
series  of  nage  advertisements  devoted 
to  each  of  the  18  counties  of  the  sec¬ 
tion  will  be  donated.  The  advertise¬ 
ments  will  outline  advantages  offered 
by  each  county. 

2,000  Boy*  on  Picnic 

Over  2.000  Chicago  newspaper  boys 
were  guests  of  the  Chicago  Daily  Xru's 
at  the  annual  picnic  held  at  White  City 
amusement  park  .Aug.  23. 


WEST  TEXAS  GROUP  MEETS 

Ralph  Shuffler  Named  Pre*ident  of 
New*paper  A**n. 

(Special  to  Editor  &  Publi.siier) 

Big  Spring.  Tex..  .Aug.  21— Th« 
West  Texas  Press  .Association  in  con¬ 
vention  Saturday  denounced  illegal  vot¬ 
ing  and  resolved  to  assist  in  prevent¬ 
ing  such  irregularity  in  Texas  elections 
hereafter. 

It  was  agreed  that  the  best  interests 
of  West  Texas  would  be  served  bv 
merging  the  West  Texas,  Heart  o’ 
Texas  and  Panhandle  Plains  Press 
.Associations. 

Ralph  Shuffler,  publisher  of  the  ^ 
Odessa  Xeios-Times,  was  elected  presi¬ 
dent  of  the  association.  Ma.x  Bentley 
managing  editor  of  t\ic  Abilene  Reporter 
and  Xews,  was  elected  vice-president. 
Miss  Trena  Miller  of  Rotan  was  re-  i 
elected  secretary-treasurer. 

Wendell  Bedichek,  managing  editor 
of  the  Big  Spring  Daily  Herald,  was  ; 
appointed  chairman  of  the  board  of 
directors.  Charles  .A.  Guy,  editor  and 
publisher  of  the  Lubbock  Avalanche 
and  Journal,  the  retiring  president, 
automatically  became  a  member  of  the 
board  for  a  one-year  term. 

SPONSORED  NORWOOD  DAY  - 

The  Xorii’ood  (Mass.)  Messenger  | 
recently  devoted  a  20-page  issue  to  a  ' 
special  bargain  merchandising  day.  Lo¬ 
cal  merchants  co-operated  in  arranging 
sT>ecial  sales  and  advertising  them  in 
the  Messenger.  Features  of  the  day 
were  free  transportation  for  out-of- 
town  shoppers  and  unrestricted  parking 
privileges. 


Worcester,  Massachusetts 


RETAIL  SALES  IN  WORCESTER 
ARE  37%  BETTER  THAN  THE 
NATIONAL  AVERAGE  ' 

The  ample  buying  piower  of  the  Worcester  Market  is  again  indicated 
by  the  complete  analysis  of  the  major  retail  markets  of  the  United 
States  as  recently  compiled  by  Erwin,  Wasey  &  Company  from  the  j 
official  census  of  retail  sales  made  by  the  United  States  Government  ' 
in  connection  with  the  census  of  1930. 

Average  Retail  Sales  As  Shown  By  Census 
United  States  100 — Massachusetts  119 

Worcester,  Massachusetts,  137  [ 

The  analysis  of  per  capita  retail  sales  again  demonstrates  the  strong  , 
position  of  Massachusetts  as  compared  to  the  national  average,  and  | 
of  Worcester  as  compared  to  the  Massachusetts  average.  f 

Per  Capita  Retail  Sales  As  Shown  By  Census  | 

United  States  $408  —  Massachusetts  $484 

Worcester,  Massachusetts,  $559 

Retail  Sales  in  the  City  of  Worcester  in  1930  Were 

$109,000,000 

This  rich,  responsive  market  in  the  heart  of  industrial  New  England . 
is  adequately,  economically  cultivated  through  advertising  in  thest) 
newspapers  ALONE.  Average  net  paid  circulation  for  more  thani 
four  years  —  | 

OVER  100,000  DAILY  OVER  53,000  SUNDAY! 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
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ANNO  UNCEMENT 

TT17E  are  now  prepared  to  take  the 
’  ^  next  step  in  the  general  distribu¬ 
tion  of  the  Autopaster,  which  has  dem¬ 
onstrated  its  economic  worth  in  replen¬ 
ishing  paper  rolls  automatically  at  the 
full  running  speed  of  Wood  Presses. 
Autopasters  are  at  work  nightly  in  the 
plant  of  The  New  York  Times. 

For  publishers  who  wish  to  take  advan¬ 
tage  of  Automatic  Pasting,  whose  needs 
do  not  call  for  pasting  at  full  press  speed, 
we  offer 

A  3ietlium-Speetl  AuUunatie  Paster 

at  a  moderate  price. 

This  device  may  be  applied  to  Kohler, 

Cline,  Scott,  Hoe  or  Wood  Reels 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 
501  Fifth  Avenue,  New  York 


A  QUARTER  CEIVTURYW 


.  .  .  and  OF  UNPAlA 


'^To  stop  advertising  would  stop 
buying  and  civilization  would 
begin  to  decay. 


WILLIAM  ALLEN  WHITE. 


The  last  twenty-five  years  have  seen  the  expansion  of 
the  metropolitan  newspaper  from  sixteen  to  sixty-four 
pages.  And  during  that  period  ideas  persistently  pre¬ 
sented  in  the  advertising  columns  of  the  daily  news¬ 
papers  have  been  adopted  by  the  whole  nation. 


^  e  owe  it  largely  to  the  newspapers  that  we,  “the 
melting  pot,”  have  become  the  most  homogeneous  of 
the  western  nations  as  well  as  the  most  progressive. 

The  newspaper  is  close  to  the  daily  lives  of  all  the 
people.  Men  and  women  alike  read  the  newspaper 
whether  they  find  time  to  read  anything  else  or  not. 
They  depend  upon  it  to  keep  them  abreast  of  everything 
of  interest  to  them.  They  are  never  more  receptive  of 
the  news  of  things  they  would  like  to  adopt  into  their 
own  daily  lives  than  when  reading  the  newspaper. 

Back  in  1893,  F.  Wayland  Ayer  wrote  that  “the  con¬ 
tinued  existence  of  any  industry  depends  upon  ad¬ 
vertising.” 


Certainly  th^  new  era  in  advertising  that  began  about 
1905  ushered  in  the  “golden  age”  of  the  history  of 
civilization. 


Based  on  an  interview  with  FRANK  PRKSBREY  1 

There  is  no  refinement  in  modern  American  life  that 
newspaper  advertising  has  not  helped  to  spread,  for  ad* 
vertising  educates  as  well  as  sells. 

Advertising  probably  is  our  greatest  agency  for 
spreading  an  understanding  and  love  of  beauty  in  all 
things. 

The  newest  crusade  for  universal  attention  to  matters 
of  personal  habit  has  set  millions  to  thinking  more  it 
about  the  niceties  of  life.  I 

F|  Cl 

^  here  the  advertiser’s  product  has  social  value,  the  .j 
idea  on  w'hich  it  is  sold,  such  as  the  mouth  sanitation  : 
idea  in  dentifrice  advertising,  has  thus  been  speedily  j  tl 
imparted  to  a  vast  number  of  people.  j 


hem<e^^cw$papers^nsur^^es^T^^ervien 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telecram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


Dallas  Journal 
Detroit  News 
Gannett  Newspapers 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier-Journal 
Louisville  Times  ) 

Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury  j 

New  Bedford  Standard-TimesII 


'A'  Talks  with  Famous  Advertising  Men  on 

THE  PRIMACY  OF  NEWSPAPER  ADVERTISING 


i'E^^PAPER  ADVERTISING 

tlTill^ED  NATIONAL  GROWTH 


Our  twentieth-century  diversity  in  diet  among  all  tlie 
people  owes  its  wide  diffusion  to  advertising.  The 
food  manufacturers’  advertising  is  helping  to  turn  a 
proverbial  nation  of  dyspeptics  into  a  people  of  better 
eating  habits. 

Good  for  the  soul,  directly  and  indirectly,  are  the 
vacuum  cleaner,  the  kitchen  cabinet,  iceless  refrigera¬ 
tion  and  the  many  other  labor  saving  or  convenience 
devices  which  newspaper  advertising  has  brought  into 
the  homes  of  people  of  ordinary  means.  On  the  one 
item  of  porcelain  hath  tubs  alone,  advertising  has 
earned  place  as  a  powerful  instrument  for  raising  the 
common  level  of  refinement. 

Of  all  the  happifying  influences  due  to  advertising, 
the  wide  ownership  of  automobiles  stands  first.  In  this 
‘iand  of  advertising”  in  1928  there  was  a  motor  vehicle 


for  every  .S  persons,  while  in  the  United  Kingdom  there 
is  but  one  for  37. 

In  mental  broadening  due  to  travel,  we  have  another 
stimulus  in  advertising  which  has  given  hundreds  of 
thousands  of  people  the  determination  to  get  a  first-hand 
knowledge  of  other  parts  of  the  world. 

By  reason  of  its  universality  of  appeal,  newspaper  ad¬ 
vertising  possesses  peculiar  power  as  an  educative  force. 
An  extension  of  this  power,  into  fields  now  scarcely 
dreamed  of,  is  not  improbable.  When  it  comes  to  that 
big,  all-comprehensive  job  of  achieving  an  ideal  social 
state,  newspaper  advertising  will  at  least  be  one  of  the 
agencies  through  which  it  w  ill  be  accomplished. 


most  complete  coverage  of  their  communities 

New  York  Daily  News  Salt  Lake  City  Trii 

New  York  Herald  Tribune  Spokane  Spokesma:' 

New  York  Sun  Spokane  Daily  Chri 

New  York  Times  St.  Paul  Dispatch 

New  York  World-Telegram  St.  Paul  Pioneer  Pr 

Omaha  World-Herald  Trenton  Times  New 

Pittsburgh  Press  Westchester  Newsi 

Providence  Journal  (8  Dailies) 

Providence  Bulletin  Waterbury  A  meric/ 

Richmond  (Va.)  News  Leader  Waterbury  Republi 

Salt  Lake  City  Telegram  Youngstown  Vindic 
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PLUS  SIGNS 

CLCISK  insiK'ction  of  what  economic  experts 
like  to  call  basic  indices  as  yet  reveals  small 
foundation  for  the  optimistic  tone  that  has 
buoyed  Wall  Street  for  six  weeks  and  relaxed  a 
little  the  thoiiits  bindiiiR  business  in  Reneral.  Accord¬ 
ing  to  these  "basic  indices”  we  are  still  siibmerge<l 
with  no  prosjiect  of  coming  up  for  air — and  accord¬ 
ing  to  these  same  indices,  the  economic  prophets 
in  192‘>  declared  that  the  present  condition  of  the 
world  could  never  happen.  Our  trouble  is  that  busi¬ 
ness  is  not  guided  so  much  by  indices  as  by  emo¬ 
tion.  the  “feel  in  the  air." 

Reliance  on  these  guides  can  blind  the  observer 
to  entirely  new  structures  that  are  rising  to  support 
recovery.  A  new  level  of  values  has  lieen  created, 
related  to  1914.  1920.  and  1929,  but  different  in  some 
essentials  from  any  previous  standards.  Develop¬ 
ment  to  date  has  not  progressed  sufficiently  to  per¬ 
mit  their  description  and  evaluation,  but  their  pres¬ 
ence  is  sensed  if  not  seen.  Our  economic  history 
repeats  again  and  again  that  with  tlie  destruction  of 
fictitious  boom  values,  genuine  worth  is  also  de¬ 
stroyed  and  must  l>e  replaced  and  enlarged  in  the 
process  of  recovery.  Every  depression,  with  its 
immense  devastation  of  wealth,  has  been  quickly  fol¬ 
lowed  by  creation  of  new  real  wealth  that  in  a  decade 
overtopiied  the  creature  of  inflation. 

Something  like  that  is  now  happening.  Unseen  by 
the  indices,  new  wealth  is  beginning  to  flow  into 
investment.  Bank  failures  are  at  this  writing  neg¬ 
ligible.  There  are  indications  that  credit  will  be 
available  for  business  which  can  use  it  advantage¬ 
ously.  Increased  employment  will  come  gradually 
as  the  new  life  works  into  the  capillaries  of  trade 
and  non-existent  or  frozen  buying  power  comes  into 
play.  At  this  stage  of  the  cycle,  we  seem  still  to 
be  in  the  grip  of  what  we  called  six  months  ago 
the  vicious  spiral,  except  that  the  spiral  is  now 
turning  upward. 

It’s  wholly  illogical,  we’ll  admit,  but  who  can  find 
any  logic  in  the  business  course  of  1923-1929,  or 
that  of  1930-1932?  We  went  up  insanely,  we  came 
down  out  of  control,  and  now  without  much  direc¬ 
tion  or  general  knowledge  of  what  it’s  all  about, 
we  appear  to  be  seeking  a  new  and  higher  ledge. 

The  same  instinctive  process  guided  newspapers 
and  advertisers  who  early  this  summer  struck  the 
first  blows  at  the  descending  spiral  by  assuming 
public  buying  power  for  proven  values.  The  idea  of 
going  after  hoarded  sums  and  bringing  them  to  light 
by  vigorous  newspaper  merchandise  advertising  has 
gone  from  coast  to  coast,  with  generally  helpful 
effect.  It  has  radically  altered  public  psychology 
from  that  of  last  March,  when  there  seemed  no 
end  of  trouble.  It  has  routed  defeatism  on  the  lower 
and  middle  trade  levels — tlie  first  step  toward  restor¬ 
ing  normal  commerce.  It  can  do  more. 

Printed  entertaininent,  Prof.  Pitkin  finds,  has 
a  limited  market,  but  the  demand  for  printed 
nezi'S  is  unwersal  and  eontinuous. 

THE  ADVERTISING  PYRAMID 

IT  HAS  probably  been  a  long  time  with  most 
publishers  since  they  seriously  questioned  their 
plan  of  advertising  make-up.  The  pyramid 
style  generally  used  gives  opportunity  to  start  sev¬ 
eral  stories  at  top  of  column,  with  fair  depth  for 
the  leading  story,  and  with  the  news  compactly 
bunched.  Xo  one  would  want  to  return  to  any 
plan  which  put  the  biggest  advertisements  top- 
heavily  above  smaller  ones,  or  which  scattered  the 
news  around  “island”  ixisitions.  or  which  made  it 
necessary  to  start  iwws  stories  lieneath  advertising. 

Yet  this  may  be  a  good  time  to  pause  and  con¬ 
sider  whether  advertisers  may  not  have  legitimate 
ground  for  complaint  when  they  object  to  being  at 
the  bottom  of  the  pyramid  on  a  left-hand  page. 
The  publishers’  stock  reply  has  been  that  “we  can’t 
make  up  a  pajier  of  all  right-hand  pages.”  Yet 
that,  as  Homer  S.  Curtis  ixiintsXiut  this  week  in 
the  concluding  article  of  a  series  in  Editor  &  Pre- 
LISHFR.  is  exactly  what  the  publishers  have  been 
trying  to  do.  Consciously  or  not.  the  right-hand 
jiage  has  been  the  model  on  which  advertising  make¬ 
up  has  been  planned. 

The  convenience  of  the  reader,  of  course,  must  bt 
the  guide  in  make-up.  But  granting  that,  isn’t 
there  still  room  for  experiment? 


Faith  is  the  substance  of  things  hoped  for, 
the  evidence  of  things  not  seen. — Hebrews, 
XI;  1. 


GOOD  JOURNALISM 

Memories  of  strikes  at  Gastonia  and 
Marion  a  few  years  ago  linger  unpleasantly 
in  the  minds  of  X’orth  Carolinians,  and 
when  the  news  dispatches  recently  bore  word  that 
6,000  hosiery  mill  strikers  in  High  Point  had  been 
joined  by  some  6,000  or  7,000  furniture  workers  in 
the  city  and  vicinity,  fears  of  a  major  disturbance 
were  general.  That  these  were  not  at  all  realized, 
and  that  peace  reigns  again  in  High  Point  industry 
with  no  dark  bruises  or  memories  is  due  to  the 
prompt  and  tactful  intervention  of  the  Point 

Daily  Enterprise  and  its  editor,  Capus  Waynick. 

The  disturbance  started  simply  enough  with  a 
walkout  of  250  hosiery  mill  operatives,  protesting 
against  a  25  per  cent  wage  cut,  but  it  spread  quickly 
until  the  entire  industrial  population  was  involved. 
There  was  some  disorder,  fomented  hy  fishers  in 
troubled  waters,  but  the  newspaper  kept  its  head. 

“The  employers  and  workers  here  have  some¬ 
thing  to  talk  over,”  the  editor  wrote.  “Let  them 
proceed  to  talk  it  over  without  delay.”  His  office 
became  the  clearing  house  for  conversations  between 
employers  and  strikers.  The  newspaper  was  the 
impartial  channel  of  communication  between  both 
and  the  public.  News  of  the  strike  was  reported 
fully  and  without  bias.  Editor  Waynick  insisted 
that  order  could  be  preserved  without  dangerous 
use  of  force  if  the  real  strikers  were  allowed  to 
prove  their  freedom  from  alliance  with  rioters,  and 
the  strikers’  leadership  took  the  hint.  Detachments 
of  the  State  Highway  Police,  ordered  to  the  city, 
provoked  resentment,  but  the  editor  calmly  continued 
his  conciliatory  efforts  over  a  fortnight. 

The  furniture  strikers  returned  to  work  with  little 
delay,  for  their  grievance  was  sympatlietic  rather 
than  direct,  but  the  6,000  hosiery  workers  still  out 
presented  a  civic  problem  of  first  magnitude.  The 
Enterprise  editorially  clarified  the  points  at  issue, 
counselled  coolness  and  avoidance  of  the  thought¬ 
less  act,  and  concluded ; 

“Men  who  quit  work  under  present  conditions, 
when  they  know  that  many  others  are  vainly  looking 
for  work,  and  more  particularly  when  they  walk  out 
without  the  inducement  of  unionism,  have  given  the 
public  reason  to  believe  they  have  a  case  that  calls 
for  friendly  and  fair  consideration.” 

The  public  reply  of  the  strikers,  printed  on  Page 
One,  was  carefully  phrased  and  one  might  suspect 
that  the  editor’s  advice  had  been  sought  and  given 
in  its  preparation.  Working  with  the  employers, 
the  editor  obtained  a  compromise  offer  which  the 
strikers’  executive  committee  accepted  but  the  main 
body  rejected.  For  ten  days  the  deadlock  seesawed, 
the  strikers  finally  authorizing  their  executive  group 
to  settle  the  differences.  The  psychological  moment 
had  come  and  Mr.  Waynick  seized  it.  Late  Satur¬ 
day  afternoon,  he  telephoned  Governor  Gardner, 
asking  him  to  come  to  the  city  at  once  so  that  the 
strike  would  not  enter  another  week.  The  Governor 
covered  the  100  miles  between  Raleigh  and  High 
Point  in  two  hours,  met  a  joint  committee  of  strikers 
and  mill-owners  and  quickly  effected  a  50-50  com¬ 
promise.  The  Enterprise  had  its  Sunday  morning 
story.  The  wage  situation  will  probably  improve 
with  better  business,  for  the  social  aspect  of  payrolls 
has  been  presented  to  the  employers  in  a  new  light. 

High  Point  can  be  proud  of  its  editor.  It  already- 
had  accorded  him  political  honor  in  both  houses  of 
the  state  legislature,  and  it  can  no  doubt  find  wider 
fields  for  his  public  service.  It  is  real  journalism 
that  can  keep  tolerance  uppermost  in  a  dispute  in¬ 
volving  the  entire  population  of  an  industrial  city, 
printing  the  facts  and  guiding  events  so  that  justice 
and  not  economic  might  or  prejudice  prevails. 


MODERNIZATION 

Newspapers,  in  common  with  every  other 
industry,  are  turning  to  the  hofieful  future 
and  considering  it  in  terms  of  equipment  and 
personnel.  Like  all  manufacturing  enterprises,  the 
newspaper  today  has  abundant  machinery  for  the 
work  in  hand ;  many  could  handle  50  per  cent  and 
a  few  100  per  cent  more  volume  than  is  now  offered 
if  mere  units  of  mechanism  were  the  only  consid¬ 
eration.  Xever  have  newspapers  had  such  ample 
re.serve  equipment  for  sudden  expansion,  yet  there 
is  a  distinct  impression  of  uneasiness  that  it  may  not 
be  adequate  for  the  demands  of  the  not  distant 
future. 

Probably  not  more  than  40  per  cent  of  the  total 
mechanical  equipment  of  daily  newspapers  is  less 
than  10  years  old.  It  was  well  built  and  is  usually 
not  inordinately  expensive  to  maintain.  In  capable 
hands,  it  can  do  a  presentable  job,  putting  on  the 
active  brain  of  the  sujierintendent  and  the  strong 
backs  and  arms  of  the  working  force  many  burdens 
that  later  scientific  developments  have  transferred 
to  steel  muscles.  Rut  the  fact  is  that  much  equip¬ 
ment  produced  prior  to  1920  is  outdated  by  its  limi¬ 
tations.  and  newspapers  which  rely  upon  it  to  carry 
them  into  the  expected  era  of  recovery  and  expan¬ 
sion  face  mortal  competition  with  publications  that 
have  adopted  more  modern  devices. 

The  idea  of  making  the  present  era  of  slackened 
production  an  opixirtunity  for  study  and  planning 
to  meet  future  demands  has  been  frequently  advo¬ 
cated  in  these  columns.  It  has  been  the  theme  of 
several  thoughtful  manufacturers’  advertising,  and 
it  has  lately  been  presented  to  newspaper  pub¬ 
lishers  in  all  principal  cities  by  the  Mergcnthaler 
Linotype  Company.  X'one  of  these  equipment  manu¬ 
facturers  ex]x‘ct  immediate  direct  returns  from  their 
campaigns  for  combating  obsolescence,  but  the 
cumulative  effect  of  their  unselfish  efforts  will  un¬ 
doubtedly  turn  many  publishers’  minds  from  con¬ 
templation  of  yesterday’s  losses  to  the  possible 
achievements  of  tomorrow. 

Unlike  most  industries,  the  newspaper  is  not  faced 
w-ith  the  difficulties  of  public  financing  in  order  to 
modernize  its  plant.  There  is  a  tremendous  excess 
manufacturing  capacity  for  all  newspaper  machinery 
over  the  maximum  possible  demand  and  present-day 
competition  has  held  prices  to  bare  profit  levels. 
The  depreciation  reserves  which  most  newspapers 
have  kept  even  in  depression  would  replace  much 
outmoded  equipment,  and  terms  of  payment  on  a 
reasonable  balance  should  not  be  difficult  for  an 
industry  which  has  maintained  so  high  a  degree  of 
stability. 

If  the  immediate  future  is  still  uncertain,  there 
can  be  no  doubt  that  the  long-run  tendency  of  the 
next  decade  will  be  toward  new  expansion  to  satisfy 
wants  long  existent  or  newly  created,  but  still  not 
met.  Demands  are  even  now  being  made  upon 
newspaper  advertising  for  attention-commanding 
effects  beyond  the  ken  of  the  1925  advertiser  and 
some  newspapers  are  already  prepared  for  much 
greater  advances.  Most  are  not,  either  mechanically 
or  in  spirit. 

It  is  possibly  not  in  the  immediate  picture,  but  it 
is  certainly  not  fantastic  to  imagine  a  co-operative 
arrangement  between  nationally  representative  news¬ 
paper  publishers  and  the  principal  manufacturers  of 
newspaper  equipment,  whereby  the  ixitential  needs 
of  the  industry  could  be  determined  along  large  lines 
and  plans  made  for  their  realization.  Individual 
study  and  effort  are  needed  on  both  sides  of  the 
equipment  fence,  but  their  effect  will  be  many  times 
multiplied  if  the  technical  resources  and  information 
of  the  manufacturers  are  enlisted  in  a  non-competi¬ 
tive  movement  toward  workable  standards. 

In  an  age  of  continuously  technical  progress, 
rapid  obsolescence  is  inescapable,  and  its  effects 
upon  investment  and  employment  are  potentially 
disastrous  unless  controlled.  This  question  confronts 
all  industry,  the  newspaper  probably  to  a  less  dan¬ 
gerous  extent  than  many  others,  and  it  presses  for 
solution.  By  attacking  it  now,  when  demands  upon 
technological  equipment  are  at  their  lowest  since 
the  war,  the  newspaper  industry  and  its  associated 
manufacturing  interests  may  achieve  genuine  prog¬ 
ress  for  themselves  and  contribute  immensely  toward 
the  settlement  of  a  problem,  the  dire  implications 
of  which  are  felt  but  not  clearly  realized  by  most 
employers,  employes,  and  investors. 
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PURELY  PERSONAL 

WLAURENXE  DICKEY,  pub- 
.  lishcr  of  the  Kansas  City 

Journal- Post,  was  in  Keyport,  X.  J.. 
last  week  on  account  of  the  death  there 
of  Mrs.  B-  S.  Kennedy,  mother  of_  Mrs. 
iiirWev  The  funeral  was  held  Thurs¬ 
day  at' WashiuKton,  X.  J. 

John  Stewart  Bryan,  president  and 
oublisher  of  the  Kichmomi  (Va.)  Scies- 
Lcader,  expected  to  attend  the  meeting 
of  banking  and  industrial  committees 
of  the  Federal  Reserve  districts  in 
Washington.  Aug.  26  and  27. 

John  F'.  Fitzjiatrick,  jmblisher  of  the 
Salt  Tribune,  and  Burl  .Arm¬ 
strong,  managing  editor.  Salt  Lake 

Telegram,  have  returned  from  the 
Olympic  Games  in  Los  Angeles. 

John  C.  Martin,  general  manager, 
Curtis-Martin  Xewspajiers,  and  Charles 
M  Morrison,  editor  in  chief.  Philadel- 
'fhia  Public  Udger,  and  their  wives, 

were  week-end  guests  of  President 
Hoover  at  his  Rapidan  camp  last  week. 

E  .Arthur  Sweeney,  publisher,  Greens- 
hiirg  (Pa.)  Tribune-Reviciv,  attended 
the  Curtis  notification  ceremonies  at 
Topeka,  Kan. 

Prof.  R.  C.  E.  Brown,  of  the  Colum¬ 
bia  University  School  of  Journalism, 
and  Mrs.  Brown  have  returned  from 
Euroiie  and  arc  spending  a  few  weeks 
in  Maine  before  the  ojiening  of  school. 

George  W.  Purcell.  jnihlisher, 
Bloomington  (Ind.)  Evening  World, 
and  John  Sembower,  sports  editor,  have 
returned  from  Los  Angeles  where  they 
attended  the  Olympic  Games. 

Harold  -A.  Fitzgerald,  editor  and 
general  manager  of  the  Pontiac  (Mich.) 
Daily  Press,  is  trout  fishing  on  the 
.AuSable  River  in  northern  Michigan. 

J.  X.  Heiskill,  editor.  Little  Rock 
Arkansas  Gazette,  and  W.  T.  Sitlington, 
editor,  Arkansas  Democrat,  have  been 
appointed  as  members  of  the  l.ittle 
Rock  Unemployment  Relief  Committee. 

Ross  H.  Garrigus,  editor  of  the 
Sorth  Jersey  Courier  at  Orange,  X.  J., 
and  former  Indiana  newspaperman,  is 
the  father  of  a  new  son,  Timothy  Parr 
Garrigus,  born  Aug.  23,  at  the  Orange 
■Memorial  hospital.  Timothy  is  the  sec¬ 
ond  son  in  the  family. 

Carl  M.  Saunders,  editor  of  the 
Grand  Rafids  (Mich.)  Herald,  is 
spending  two  weeks  at  his  cottage  in 
northern  Michigan. 

•August  Burghard,  editor  of  the  Port 
Lauderdale  (F'la.)  i)aily  News,  has  re¬ 
turned  from  a  vacation  in  Estes  Park, 
Colo. 

.  Josephus  Daniels,  editor  of  the 
Raleigh  (X.  C.)  Ncics  &  Obsenrr, 
addressed  the  Pennsylvania  department 
of  the  American  Legion  in  annual  con¬ 
vention  in  Pittsburgh  Aug.  19. 

Charles  \V.  Green,  editor  and  pub¬ 
lisher  of  the  Brookfield  (Mo.)  Argus, 
will  celebrate  his  fiftieth  anniversary  in 
that  capacity  next  month. 

P.  S.  McGlynn,  for  50  years  juiblisher 
of  the  Moline  (Ill.)  Disfiatch,  has  re¬ 
turned  from  a  trijv  to  Alaska.  The 
82-year-old  newsjiaperman  wrote  a 
series  of  articles  on  his  trip  for  his 
paper.  Mr.  McGlynn  in  recent  years 
has  taken  a  number  of  similar  trips. 

George  B.  Longan,  president  of  the 
Kansas  City  Star,  recently  purchased  a 
cabin  and  boathouse  at  Lake  Lotawana, 
17  miles  east  of  Kan.sas  City. 

IN  THE  BUSINESS  OFFICE 

EmVARD  WINGERT,  retail  adver¬ 
tising  manager,  Philadcifihia  Public 
Ledger,  is  on  a  month’s  vacation  at 
•Atlantic  City  with  his  family. 

George  E.  Comstock,  of  the  display 
advertising  dejiartment,  IPorecstcr 
(Mass.)  Telegram-Gazette  and  Mrs. 
Comstock  are  vacationing  on  Cape  Cod. 

E.  p.  Atkins,  business  manager. 
GajtoMia  (N_  c  )  Gazette,  accompaniecl 
by  Mrs.  Atkins  and  their  four  sons, 
left  last  week  on  a  motor  trip  to  Lewis- 
burg,  Tenn.,  Mrs.  Atkins’  old  home. 
Arthur  H.  Ttxld,  classified  manager. 


Bridgeport  (Conn.)  Times-Star,  is 
spending  his  vacation  with  Mrs.  Todd 
in  Cincinnati,  where  he  formerly  was 
employed  on  newsjiapers. 

Loyal  K.  King,  assistant  business 
manager  of  the  Santa  Ana  (Cal.)  Reg¬ 
ister.  is  seeking  a  post  in  the  California 
state  assembly  as  a  Republican. 

John  J.  Storey,  assistant  business 
manager,  ITorccster  (Mass.)  Telegram- 
Gazette,  has  returned  from  a  cruise  to 
llalifa.x,  X.  S.,  and  Bermuda. 

IN  THE  EDITORIAL  ROOMS 

Royal  DAXIEL,  JR..  Chicago 
American  managing  editor,  spent 
his  vacation  at  his  home  in  .Atlanta,  Ga. 

Dick  Smith,  managing  editor  of  the 
Kan.'ias  City  Journal-Post,  is  vacation¬ 
ing  with  his  family  at  Green  Mountain 
Falls,  Colo, 

John  TuriKT,  managing  editor  of 
XFLA  Service,  Cleveland,  was  stricken 
suddenly  with  a  serious  illness  and  has 
had  to  return  to  his  home  in  Buffalo 
for  treatment.  Turner  was  managing 
editor  of  the  Buffalo  Times  before  he 
went  to  XEA,  and  had  not  yet  brought 
his  family  to  Cleveland. 

Olin  FL  Hinkle,  managing  editor, 
Pampa  (Tex.)  Daily  News,  has  re¬ 
turned  from  a  vacation  at  \’ alley 
Ranch,  X.  M. 

E.  T.  Austin,  formerly  managing  edi¬ 
tor  of  the  San  Diego  (Cal.)  Sun,  who 
has  been  east  since  he  resigned  a  year 
ago.  is  back  on  the  coast  and  plans  to 
make  his  home  in  San  Diego. 

Roy  .A.  Roberts,  managing  editor, 
Kansas  City  Star,  has  returned  from 
a  vacation  of  three  weeks  at  .Alexandria, 
Minn.  He  was  accompanied  by  Mrs. 
Roberts  and  their  daughter,  Kate. 

Morris  L.  Kaplan  has  been  apixiinted 
sjiorts  editor  of  the  Poughkeepsie 
(X.  Y.)  Eagle-Xetes. 

Leon  D.  Chamberlain,  ITorccster 
(Mass.)  Telegram,  has  returned  from 
a  vacation  at  White  Horse  Beach. 

F'dward  .Angly,  of  the  editorial  staff 
of  the  Nezv  York  Herald  Tribune,  re¬ 
turned  -Aug.  23  from  his  vacation  at 
Lake  George. 

Richard  L.  CajxJl,  assistant  city  edi¬ 
tor,  Council  Bluffs  (la.)  Nonpareil, 
has  left  on  his  vacation.  Harry  Mauck, 
Jr.,  reporter,  has  returned  from  vaca¬ 
tion. 

William  B.  Moorehead,  veteran  police 
reporter  for  the  Kansas  City  Star,  last 
week  adopted  Alvin  Merritt,  11-year-old 
boy,  who  was  a  typhoid  patient  at  the 
city  hospital.  The  boy  had  left  the  toil 
of  a  farm  home  to  try  to  get  an  educa¬ 
tion  and  had  contracted  fever  while 
selling  newspapers  on  the  streets.  Mr. 
and  Mrs.  Moorehead  have  no  children 
of  their  own. 

George  Harris  has  joined  the  staff  of 
the  Richmond  (Ind.)  Post. 


John  F.  Wells 


I  FOLKS  WORTH  KNOWING 

JOHX  F.  WELLS,  city  editor  of  the  ‘ 
Little  Rock  Arkansas  Gazette,  joined 
the  staff  of  the  newsjiaper  in  1925, 

_ tlie  day  following 

his  graduation  i 

tfroin  the  I'niver-  I 
sity  of  .Arkansas. 
During  his  high 
school  days  he 
worked  in  news¬ 
paper  mailing 
rooms  and  was  a 
rejiorter  in  Little 
I  Rock.  He  earned 

I  his  exjHMises  at 

S  the  university  as 

^  Gazette  corre-  ^ 

spondent  and  as  a  ! 

John  F.  Wells  free  lance  writer. 

.A  series  of 
articles  by  Mr.  Wells  exposing  Pulaski 
county  civic  corrujition  was  given  hon- 
tirable  mention  by  the  Pulitzer  prize 

committee  last  June.  This  drive  has  I 
resulted  in  the  indictments  of  11  jier- 
sons  and  a  number  of  convictions. 

Mr.  Wells  was  born  in  Little  Rock 
in  1902.  He  was  appointed  city  editor 
of  the  Gazette  in  October,  1931.  ' 

Miss  Lillian  Decker  of  Xewcastle, 

Ind.,  society  editor  of  the  Bloomington 
(Ind.)  World  and  Robert  Masters  will 
be  married  in  Xewcastle  Sept.  10. 

Fred  Klann,  city  editor,  Moline  (Ill.)* 
Dispatch,  has  returned  from  vacation. 

.Ann  .Arlington,  fashion  editor,  Menp- 
phis  (Tenn.)  Commercial  Appeal,  is  in 
Xew  A’ork  to  review  the  new  styles. 

Miss  Merle  M.  McClintock,  society 
editor.  Grand  Junction  (Colo.)  Daily 
Sentinel,  was  designated  as  one  of  the 
si.x  democratic  presidential  electors  of 
Cojorado  at  the  state  assembly,  but 
owing  to  absence  from  the  state  on  a 
vacation,  she  was  unable  to  qualify. 

Peter  Zorn,  state  editor  of  the  San¬ 
dusky  (O.)  Star-Journal,  was  injured 
last  week  when  his  automobile  crashed 
into  a  parked  trailer  near  Huron,  O. 
Three  companions  of  Mr.  Zorn  also 
were  hurt,  none  seriously. 

Paul  Leach,  Chicago  Daily  News 
political  writer,  covered  the  acceptance 
speech  of  Vice-President  Charles  Cur¬ 
tis  at  Topeka,  Kan.,  and  traveled 
through  Nebraska  and  Iowa,  writing  of 
the  political  situation  in  those  sections, 
before  returning  to  Chicago  this  week. 

John  D.  Greene,  former  editor  of  the 
Needham  (Mass.)  Nezvs,  and  now  a 
writer  with  the  King  Features  Syndi¬ 
cate,  and  Mrs.  Greene,  are  the  parents 
of  a  daughter  born  recently. 

Eleanor  Clarage,  Cleveland  Plain 
Dealer  columnist,  sailed  for  Europe  last 
week, 

( Continued  on  page  20) 


For  Your  Fall 
Feature  Lineup 


COLOR  PAGES 

{Main  or  Read  !/i>rint ) 

Benny 

Ella  Cinders 
Friizi  Rilz 
Joe  Jinks 

Little  Mary  Mixup 
Mr.  and  Mrs.  Beans 
Tarzan 

The  Captain  and  the  Kids 


Can  you  sell  NOW? 

McNaught  Syndicate  can  use  two  more  salesmen. 
But  listen,  boys — 

Please  do  not  apply  unless  you  have  a  record  of 
successful  selling  in  the  syndicate  business! 

The  men  we  can  use  must  be  able  to  turn  in  orders — 
not  explanations. 

The  features  we  have  to  offer  are  the  best  in  the 
market.  They  can  be  sold.  But  we  cannot  afford  to 
gamble  with  amateurs  or  unreliable  men. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING  Charles  b.  Mcadam 

Chairman  -  -  . 


COMIC  STRIPS 

Benny 

Broncho  Bill 

Can  You  Beat  It? 

Danny 

Fritzi  Ritz 

Joe  Jinkii 

Little  Mary  Mixup 

Looy 

Tarzan 

The  Boomers 


CARTOONS 

Everyday  Movies  (Wortman) 
Editorial  (Hutton) 

How  It  Began 

(Murphy-Senusky) 
Sports  (Feg  Murray) 


COLUMNS 

Daily  Comment  (M.  E.  Tracy) 
New  York  Inside  Out 

(Sam  Love) 

It  Seems  to  Me 

(Heywood  Broun) 
*1110  First  Reader 

(Harry  Hansen) 


GENERAL  FEATURES 

A  Dish  a  Day  (Judith  Wilson) 
Contract  Bridge 

(F.  Dudley  Courtenay) 
Crossword  Puzzles 

(Daily — Sunday  ) 
Fashions  (Eleanor  Gunn) 
Guide  to  Ciharm 

(Jacqueline  Hunt) 
Modem  Women 

(Marion  Mays  Martin) 
Speaking  of  Style 

(Irene  Vail) 
You  and  Your  Child 

(Jane  Herbert  Goward) 
Your  Birthday  (Stella) 

Your  Handwriting 

(Janet  Winton) 
Your  Good  Health 

(C.  N.  Chrisman,  M.D.) 


NEW  YORK,  N.  Y. 


FICTION 

World  Serials  It 

(First  Run  Proofs  or  Mats)  II 
Metropolitan  Serials  11 

(Big  name  authors)  || 
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(Short  Stories)  || 
Short  short  stories  || 
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PERSONAL 

( Cpnliiiucd  from  pmic  I')) 


David  A.  Davidson,  winner  of  a 
Pulitzer  travelliiiR  scholarship  for  1931 
3i.  has  returned  from  Europe. 

F.  1).  Perkins,  of  the  music  dejMCt- 
ment  of  the  Snv  York  Horald  Trihuno, 
returned  on  the  He  de  France  from  a 
Furoj^ean  trip  .\ur.  23  haviiiR  visited 
Paris.  Italy,  Switzerland.  Vienna, 
Budapest  and  Munich.  Mr.  Perkins  has 
l>een  Rone  since  June  10. 

Jerry  \’ail,  formerly  of  Louisville, 
Ky.,  and  more  recently  news  editor  on 
the  San  Dietio  (Cal.)  Sun.  has  resiRiied 
the  latter  post. 

Dick  Breese,  reiKirter  for  the  Mcitu- 
phis  (Tenn. )  Comnurcia!  .ipp^al,  has 
i)een  transferred  to  the  Ezvnin;/  Appeal. 

William  Plummer,  former  copy  desk 
chief  of  the  Boston  liveninii  .■imrrican, 
and  later  of  \ew  York  newspajKrs. 
who  is  now  runninR  a  farm  near  Man¬ 
chester,  X.  IL,  visited  in  the  .\merican 
office  recently. 

Peter  I'avone,  liridi/cport  (Conn.) 
Post,  has  been  on  vacation  at  Fairfield 
Beach,  Conn. 

Parker  Riley,  Philadelphia  Eirninfi 
Ledger  staff,  is  at  Ocean  City.  X.  J., 
on  his  vacation. 

Ben  Robertson,  Jr.,  of  the  Xew  York 
Herald  Tribune  staff,  is  sailiiiR  .Sept.  2 
for  Venezuela.  He  will  be  Rone  a 
month. 

.Arch  Mercy,  former  editor  of  the 
I'ineennes  (Ind.)  Times,  is  publicity 
director  for  the  Indiana  Republican 
State  Committee. 

.M  iss  Eleanore  KelloRR.  of  the  .Veze 
York  Herald  Tribune  staff  is  sailiiiR 
Sept.  2  for  a  five  weeks’  trip  throuRh 
the  Mediterranean. 

Stephen  Thompson,  of  tlw;  .Veto  York 
Herald  Tribune  staff,  has  announced 
his  enpapement  to  Miss  Doris  Evans, 
of  Enplewood,  X.  J.  The  weddinp  will 
take  place  in  the  sprinp. 

Miss  Gwendolyn  Morpan,  reporter, 
lYoree.zter  (Mass.)  Ezvning  Gazette. 
is  on  a  trip  to  Europe. 

Bruce  Catton,  XE.A  Service  writer, 
has  written  a  scries  of  articles  around 
the  farmer's  strike  in  Iowa.  Catton 
made  a  survey  of  the  strike  area. 

Mildred  K.  Reichert  of  the  Lynn 
(Mass.)  Telegram-Sezes  reiM>rtorial 
staff  bepan  a  race  with  death  Friday 
morninp,  .Aup.  19.  when  she  flew  by 
plane  from  the  F-ast  Boston  airiwrt  to 
Houston,  Tex.,  and  from  there  travclinp 
by  motor  to  Los  \’cRas  in  the  Rio 
Grande  valley,  to  reach  the  bedside  of 
her  father  who  was  rejKirted  dyinp. 

Edward  W.  Cochrane.  s|H)rts  editor 
of  the  Kansas  City  Journal-Post,  re¬ 
turned  to  his  desk  last  week  after  cover- 
inp  the  Olympic  pames. 

Bob  I.ooney.  formerly  with  the  Camp- 
l)ell-Ewald  advertisinp  apency,  has 
joined  the  Memphis  (Tenn.)  Commer¬ 
cial  Appeal  .staff  as  a  reiwrter. 

W.  W.  Major.  Chieago  Daily  Times 
city  editor,  has  returned  from  a  vaca¬ 
tion  in  Ohio  and  at  the  home  of  his 
father  in  Shelbyville.  Ind. 

John  Ross,  formerly  with  the  .\yaek 
(  X.  'N'. )  Koekland  County  Journal,  has 
joined  the  I'nion  City  (X.  J.)  Hudson 
Dispatch. 

Hal  Borland,  Philadelphia  Public 
l.cdger  editorial  writer,  has  written  a 
series  of  mystery  plays  which  are  beinp 
I)rescnted  over  Station  WJZ. 

Leo  Hershdorfer,  feature  editor, 
I'nion  City  (X.  J.)  Hudson  Dispatch, 
is  sittinp  in  for  John  W.  B.  Mitchell, 
manapinp  editor,  who  is  on  sick  lease. 

Dr.  .‘sterlinp  Tracy,  assistant  profes¬ 
sor  of  Greek  History  at  Columbia  Uni¬ 
versity.  has  joined  the  staff  of  the 
.Memphis  (Tenn.)  Commercial  .Appeal 
as  editorial  writer.  Dr.  Tracy  was 
with  the  Commercial  .ApiKjal  beff>rc 
poing  to  Columbia. 

Frank  H.  Reeds,  city  editor.  Grand 
Junction  (Col.)  Daily  .Sentinel,  is  on 
a  vacation  fishing  trip. 


Brice  Day  has  joined  the  staff  of  the 
Tort  Lauderdale  (Fla.)  Daily  .\ezcs  as 
city  hall  reiH>rter.  Day’s  cartoons  have 
been  published  in  i)eriodicals  in  Cleve¬ 
land  and  Buffalo  and  The  .Kcw  Yorker 
has  printed  verses  composed  by  him. 

Malcolm  Carr,  photo  editor  of  the 
lio.zton  Daily  Record,  is  on  vacation  on 
Cape  Cf)d. 

.Ashley  (ireene,  Chieago  Daily  Times 
assistant  city  editor,  is  spending  his 
vacation  at  Bear  Lake,  Mich. 

Ralph  Hearst,  aviation  editor,  Bir¬ 
mingham  Sews,  is  taking  his  vacation 
in  two  weeks  of  training  with  the  .Ala¬ 
bama  Xational  Guard  at  Anniston. 

Rosemary  Burrowes,  s(Kiety  editor, 
Sedalia  (Mo.)  Democrat-Capital,  is 
sitendinp  her  annual  vacation  in  Ix»s 
-Angeles. 

(ieorpe  Carmack,  city  editor.  Memphis 
(Tenn.)  Press-Scimitar,  is  on  vacation 
at  his  home.  Troy,  Tenn.  Iv.  D. 
McCluskey.  assistant  city  editor,  is  act¬ 
ing  city  editor. 

Miss  Ruth  Taunton,  for  four  years 
society  editor  of  the  Anaheim  (Cal.) 
Bulletin,  has  joined  the  press  depart¬ 
ment  f)f  the  Xational  Woman’s  party 
at  Washington.  D.  C.  Her  desk  on  the 
Bulletin  has  tieen  taken  by  Miss  Eloise 
Owens. 

James  Murphy,  Chicago  Daily  Times 
(xilice  re|)ortcr.  is  spending  .August  at 
his  summer  home  near  Woodruff,  Wis. 

(iene  Hansaker,  of  the  1932  class  in 
journalism  at  the  University  of  South¬ 
ern  California,  has  joined  the  .San  Diego 
(Cal.)  Sun  as  re-write  and  assistant  on 
the  court  house  beat. 

James  Lee.  formerly  of  Wasbington 
( D.  C.)  dailies  and  recently  a  free¬ 
lance  writer,  has  joined  the  .Seze  York 
'Times  staff. 

Orvin  Malmquist,  |)olitical  reporter, 
and  William  Patrick,  re-write  man, 
.Salt  Lake  'Tribune,  have  returned  from 
vacati(His  in  the  national  i>arks  in  Utah. 

Lionel  Toll  has  been  added  to  the 
city  staff  of  the  -Vcic  York  Daily 
.Mirror. 

\'iv  Gray,  assistant  Sunday  editor  of 
the  Clezrland  Plain  Dealer,  has  returned 
after  si)ending  a  month  in  Xew  Bruns¬ 
wick. 

R(k1  Reed  has  been  made  assistant 
.Sunday  editor  of  the  Buffalo  Times, 
succeeding  Preston  Smith,  resigned. 

Ewing  Johnson,  news  editor,  Memphis 
(Tenn.)  Press-Seimitar,  has  returned 
from  a  vacation  at  his  old  home  at 
.McKenzie.  Tenn.,  and  in  Florida. 

Percy  WckxI,  Chicago  Tribune  re¬ 
porter,  and  Gifford  F'rnst.  Chieago 
Daily  Xczes.  are  covering  the  coal  mine 
picketers  in  F'ranklin  county,  Illinois. 

.Arthur  G.  Ivey,  state  news  editor 
of  the  Jaeksonz’iJIe  l-lorida  'Times- 
I  'nion.  has  returned  from  a  vacation  in 
Tampa  and  .Asheville,  X.  C. 

Henry  C.  Haskell,  editorial  writer, 
Kansas.  City  .Star,  and  family  have  re¬ 
turned  from  a  vacation  at  F'stes  Park, 
Col. 

Charles  T.  Davis,  editorial  writer. 
Little  Rock  .Arkansas  Gazette,  has  gone 
to  Tate  Springs.  Tenn..  with  Mrs. 
Davis  for  a  vacation. 

Edward  (ieiger.  Chieago  .American 
si»orts  editor,  and  Clarence  R.  Dore. 
Chieago  Daily  Xezi's  federal  building 
reporter,  are  on  vacation  in  the  Wis¬ 
consin  north  w(K)ds. 

l.innell  Jones,  son  of  G.  Clifford 
Jones,  former  editor  of  the  .S'orth  Jer¬ 
sey  Courier.  Orange,  X.  J..  has  joined 
the  Xorth  Jersey  (,'ourier  staff,  succeed¬ 
ing  Whitney  (j.  Ball,  resigned. 

Sidnev  Marcuse,  copy  desk.  Bridge¬ 
port  (Conn.)  Post,  is  s|)endinR  a  vaca¬ 
tion  with  his  family  on  an  automobile 
tour  of  northern  Xew  England. 

Robert  1.  .Smith,  li’oreester  (Mass.) 
hz'ening  Gazette,  is  on  a  cruise  to  Hali¬ 
fax.  X.  S..  and  Bermuda. 

.Archer  F'ullingim,  city  editor,  Pampa 
(Tex.)  I)aily  .\'czfs,  has  returned  from 
a  vacation  in  California. 

Elmer  Widell  of  tlK  Lynn  (.Mass.) 


Tclegram-.Vezcs  succeeded  the  late 
Tommy  Greenough  as  police  reporter 
on  that  staff. 

Taylor  F.  Glenn,  news  editor.  Bridge¬ 
port  (Conn.)  Post,  will  spend  his  vaca¬ 
tion  with  Mrs.  Glenn  in  .South  Carolina 
and  other  Southern  states. 

Thomas  Peck,  son  of  Rol)ert  B.  Peck, 
night  rewrite  man  of  the  .\'ezc  York 
Herald  Tribune,  has  joined  the  editorial 
staff  of  the  paper. 

William  C.  Stewart  has  returned  as 
managing  editor  of  the  Southbridge 
(Mass.)  Xezos.  after  several  months 
with  the  (^klahonw  City  .\ezos.  Hedges 
.Macdonald,  of  Xew  York,  has  joined 
the  staff  and  Henry  G.  Runkel  has  re¬ 
turned  as  sports  editor. 


WEDDING  BELLS 


Robert  f.  .murphy,  siK>rts  edi¬ 
tor.  Kno.vz’ille  (Tenn.)  Journal,  to 
.Miss  Mary  Phipps,  of  Knoxville, 
.Aug.  16. 

Kenneth  Urban  Love,  circulation  de- 
l)artmcnt,  .Sedalia  (Mo.)  Democrat- 
Capital,  to  Miss  F" ranees  Bergenthal. 
Oakes,  S.  D..  May  27.  The  wedding 
was  announced  .Aug.  13. 

James  M.  Mcfjrath.  city  editor  of  the 
Troy  (X.  A’.)  Times,  to  Miss  Helen 
FL  Xial,  formerly  with  the  Troy  Times 
.Art  Press,  .Aug.  20. 

Damon  Kerby.  sfKirts  writer.  .St.  Louis 
Post-Dispatch,  to  Miss  Julia  Mecbling, 
formerlv  of  Casper.  Wvo.,  at  St.  Louis, 
Aug.  17. 

.Alfred  Riddick  Boys,  circulation 
manager  of  the  Plymouih  (Ind.)  Daily 
Pilot,  son  of  Mr.  and  Mrs.  .Samuel  FI. 
Boys,  co-publishers  of  the  Pilot.  .Aug. 
19  to  Miss  Mina  Dugger  of  Bl(K»m- 
ington. 

Kenneth  M.  Russell,  of  the  .\fadison 
(Wis.)  .State  Journal  staff,  to  Miss 
(lertrude  M.  Walz,  I.aCrosse.  Wis., 
.Aug.  22. - — — 


CHANGES  OF  OWNERSHIP 

SUTTOX  CHRISTIAN',  former  city 
editor  of  the  China  Press  in  Shang¬ 
hai.  and  Stanley  L.  Xetherton,  former 
publisher  of  the  Rcdzcood  City  (Cal.) 
'Times-Gazette.  have  purchased  the  7  ri- 
City  .American  at  Soquel.  Cal.,  weekly. 

Henry  Page,  for  the  past  several 
years  advertising  manager  of  the 
Clarksdalc  (Miss.)  A’ci/ij/er,  has  bought 
the  Clarksdale  lYeekly  Coahomian 
from  FL  R.  Thomas.  The  paper  was 
started  l>efore  the  Civil  War. 

.A.  B.  O'F'laherty,  former  publisher 
of  the  Cisco  (Te.x. )  Daily  .\ezes.  has 
purchased  the  Lanicsa  (Tex.)  Reporter 
from  Gene  Howe  and  Wilbur  C.  Hawk. 
J.  L.  Martin,  former  owner  of  the 
Childress  (Tex.)  Daily  Inde.v.  who  was 
manager  of  the  ReiKirter,  has  returned 
to  Childress. 

J.  L.  McKeehen,  formerly  with  the 
Bentonz'ille  (.Ark.)  Benton  County 
Democrat,  has  leased  the  Hollyzeood 
( F'la. )  .Vcti’.f  from  O.  1).  .Stiles,  also 
formerly  with  the  Benton  County 
Democrat. - 


SPECIAL  EDITIONS 

Bo.stox  suxd.ay  herald, 

.Aug.  21,  siK-cial  advertising  section 
>f  summer  resort  places  in  the  direct 
)ath  of  the  total  eclipse  of  the  sun  under 
he  heading  of  ".See  the  ivelipse  in  Xew 
•'upland.’’ 

I'tica  (X.  Y.)  Daily  Press,  .Aug.  17, 
)ollar  Dav  edition.  24  naees. 


CHANGES  ON  WISCONSIN  DAILY 

Carl  E.  Otto  has  been  promoted  to 
assistant  editor  and  manager  of  the 
Il'i.'iconsin  Rapids  (Wis.)  Itaily  Trib¬ 
une.  succeeding  H.  F'.  Bailey,  resigned. 
George  T.  F'rechette  has  been  appointed 
managing  editor  to  succeed  Mr.  Otto. 
Owen  F'.  Lyons,  Madison,  Wis..  has 
l>een  named  advertising  and  merchandis¬ 
ing  manager.  F'rank  J.  Trier  will  con¬ 
tinue  in  charge  of  retail  advertising. 
.Miss  Carol  Bodette  has  assumed  the 
position  as  society  editress.  Mrs.  Mary 
M.  Kaudy  becomes  librarian  and  will 
lx-  in  charge  of  the  pr(K)f  department, 
also  continuing  to  edit  the  ffK)d  and 
household  i)ages.  K.  W.  F>ion,  cir¬ 
culation  manager,  has  resigned. 


WARNS  ON  CLASSIFIED  CUTS 

B.  L.  Smith  Say*  Rate  Reduction 
Alone  Not  Warranted 

(Special  to  Editok  &  Pl'bl;shk>.!) 

Cjiicago,  .Aug.  23 — .A  warning  that 
cut  rates  won’t  bring  in  enough  tran¬ 
sient  classified  advertising  to  warrant 
the  reduction  in  revenue  was  sounded 
this  week  by  Basil  L.  Smith,  president 
of  the  Basil  L.  Smith  System,  Inc., 
Philadelphia,  newspaper  classified  ad¬ 
vertising  expert,  in  an  interview  with 
Editor  &  Pi  blishkr. 

Mr.  Smith  has  lieen  in  Chicago  study¬ 
ing  the  classified  activities  of  local 
papers,  where  want-ad  rates  have  been 
reduced  in  some  cases,  and  the  word- 
rate  started  by  one  pajter.  He  is  also 
visiting  other  cities  in  the  middle-west. 
Of  the  current  situation  he  said: 

"The  chief  difficulty  seems  to  have 
f)een  a  lack  in  individual  transient- 
patronage  and  the  consequent  falling 
away  of  reader  interest  in  classified,” 
declared  Mr.  Smith.  "Result-giving  has 
not  appeared  to  have  given  the  satis¬ 
faction  to  advertisers  so  surely  as  was 
the  case  in  former  times.  Good-will 
and  prestige  have  Ix'en  on  the  decline.” 

The  problem  in  building  classified 
linage,  viewed  by  Mr.  Smith,  is  to  get 
more  lines  to  every  want-ad  and  more 
in.sertions  at  a  rate  that  will  draw 
greater  voluntary  use  of  these  columns 
and  provide  a  fair  profit. 

Mr.  .Smith  pointed  out  that  Chicago 
newspaiiers  are  starting  a  movement  to 
overcome  some  of  the  handicaps  to  the 
growth  of  effective  classified  service. 
.An  endeavor  is  being  made  to  bring 
back  into  their  columns  individual  tran¬ 
sient  patronage  in  increasing  propor¬ 
tions,  he  said. 

NEW  PUBLICATIONS 

AXXISTOX  (.Ala.)  TIMES,  a  new 
.weekly,  appeared  recently,  published 
by  Charles  S.  Leyden.  The  editorial 
staff  includes  Judge  J.  J.  W^illett,  Sr., 
Sara  Henderson  Flay,  Mrs.  Roy  Knight, 
Billy  Davis  and  Kathleen  Hutton. 

Johnson  County  //cra/rf,  a  new  weekly, 
was  issued  at  Wrightsville,  (ia..  re¬ 
cently.  F.  TarlMittson  is  editor  and 
F'.  AI.  Layton  assixiate  editor. 

SomerzAlle  (Mass.)  Democrat,  a  new 
newspaix'r,  is  scheduled  to  make  its 
appearance  in  Somerville,  Sept.  2. 

ASSOCIATIONS 

Clevf:l.axd  advertising 

CLUB,  .Aug.  18.  held  its  annual 
g(df  tournament  and  dinner  at  the  Mana- 
kiki  Country  Club. 

F^ditors  of  the  Wisaixsix  Press 
.Ass(X'i.\tiox  and  members  of  their 
families  enjoyed  an  outing  at  Wis¬ 
consin  Dells  last  week-end.  Two 
outstanding  events  were  the  Indian 
ceremonial  at  Stand  Rock  on  F'riday 
evening,  and  an  Indian  pageant  in  the 
natural  Dells  amphitheater  on  Saturday 
evening. 

He:.m>i,igmt  Ci.i'H.  an  organization  of 
Boston  newspaper  editorial  workers  to 
succeed  the  old  Boston  Press  Club,  has 
obtained  an  option  on  clubrooms  in  Bos- 
worth  street. 

NEW  A.  P.  BUREAU 

The  .Associated  Press  will  oiien  a 
new  bureau  at  Reading.  Pa.,  Sept.  1.  in 
the  F'agle  Building,  with  J.  H.  Prescott, 
of  the  Philadelphia  bureau,  in  charge. 
Robert  F'.  Geiger  has  succeeded  Glenn 
Brill  as  manager  of  the  .Albuquerque, 
X.  M.,  office  of  the  .A.P.  Mr.  Brill  is 
taking  a  vacation.  Mr.  Geiger  was 
formerly  manager  of  the  Cheyenne, 
Wyo.,  bureau,  and  has  l»een  succeeded 
in  that  position  hy  T.  M.  Metzger,  of 
the  Denver  bureau.  James  L.  .Angle 
has  lieen  placed  in  charge  of  the  Roch¬ 
ester,  X.  A’.,  bureau  and  Roland  .Alston, 
formerly  of  that  office,  has  lieen  trans¬ 
ferred  to  .Albany. 

REMOVING  OUTDOOR  SIGNS 

County  highway  patrolmer.  have  re¬ 
ceived  orders  from  the  Wisconsin  High¬ 
way  Commission  to  remove  all  adver¬ 
tising  signs,  bill  boards  and  the  like, 
within  the  limits  of  state  and  federal 
highways. 
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Cirrulatlon  linr*t 

lliifH 

tfAllentown  Call . (M) 

.18.138 

.12 

.12 

tfAllentown  Call . (S) 

.30.255 

.12 

.12 

ttHeaver  Falls  News 

Tribune  . (E) 

8.214 

.04 

.04 

•‘Chester  Times . (E) 

21.178 

.09 

.08 

**C:onnellsville  Courier(E) 

6.875 

.05 

.05 

••Easton  Express . (E) 

34.312 

.12 

.12 

ttEfie  Times . (E) 

.33,343 

.09 

.09 

tfOreensburii  Review- 
Tribune  . (EM) 

1.3,240 

.06 

.06 

ffHarrisburii  Telefiraph(E) 

46.556 

.11 

.11 

tfHazleton  Plain 

Speaker  . (E) 

■  21,696 

.08 

.07 

tfHazleton  Standard- 

Sentinel  . (M) 

tfl.ebanon  News 

Times  . (E) 

11.134 

.05 

.05 

••Scranton  Times . (E) 

50.431 

.15 

.14 

••Sharon  Herald . (E) 

7.114 

.04 

.04 

••Washiniiton  Observer 
and  Reporter. ...  (ME) 

16.009 

.06 

.06 

••West  Chester  Local 

News  . (E) 

11.210 

.05 

.05 

••Wilkes-Barre  Times 

Leader  . (E) 

27.052 

.07 

.07 

tfWilliamsport  Sun  and 
Gazette  &  Bulle¬ 
tin  . (.ME) 

27.150 

.10 

.10 

ft  York  Dispatch . (E) 

20.968 

.07 

.07 

••A.B.C.  Publishers'  Statement. 

April  1, 

1932. 

ffCovernment  Statement.  April 

1.  1932. 
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Is  Largely  Contributing 
to  the  National  Business 
Revival  ^  ^  ^  - 


HE  Keystone  State  is  mighty  busy  these  rushing 
VBuW  d^ys,  strongly  emphasizing  certain  phrases 
which  so  aptly  identify  conditions  inseparable 
with  a  great  business  recovery: — 

Anthracite  mines — long  idle,  re-open — employing  2600 
men. 

300  steel  workers  placed  on  full  time  employment. 

Silk  mills  raise  u'ages  10  per  cent. 

Velvet  silk  mills  add  100  new  employees,  and  operate 
twenty-four  hours  a  day,  six  days  a  iveek. 

Pennsylvania  Railroad  has  recalled  to  work  2000  fur¬ 
loughed  employees. 

The  above  are  only  a  few  of  the  trade  reports  daily 
describing  the  big  spurt  in  the  activities  of  famous 
“Pennsylvania  production.”  Practically  all  of  its  more 
than  sixty  different  lines  of  production,  representing  the 
world’s  greatest  manufactured  and  natural  commodities 
— reflect  increases  keeping  pace  with  the  present  busi¬ 
ness  upturn. 

And  this  activity,  in  turn,  increases  the  purchasing 
power  of  several  million  workers,  a  large  part  of  them 
being  readers  of  the  Pennsylvania  newspapers  listed 
here.  These  papers  dominate  seventeen  important  Key¬ 
stone  trade  and  industrial  centers.  They  exercise  para¬ 
mount  merchandising  influence  over  their  respective 
territories.  NOW  is  the  time  to  get  in  touch  with  their 
advertising  departments.  Such  action  should  mean 
consistent  FALL  PROFITS— remember,  the  slump  is 
over ! 


Newspapers  th<at  hdve  comg  down  through  the  yedrs 


MORE  COOPERATION  NOW  BETWEEN 
R.F.C.  AND  NEWS  CONTINGENT 

Appointment  of  Gardner  Cowles  to  Federal  Body  Held 
Responsible  For  Easing^  of  Tension — Quarters  Now 
Supplied  for  the  Press 

By  GEORGE  H.  MANNING 

(Waihington  Correspondent,  Editor  &  Publisher) 

WASHIXGTOX.  I).  C.,  Aug.  24  have  any  dealings  with  the  press.  It 
— .A  movement  is  under  way  that  was  provided  that  notliing  slujuld  be 
gives  some  promise  of  penetrating  to  made  public  excei)t  with  the  approval 
some  e.xtent  the  of  four  members  of  the  corporation. 

»  "v  1  veil  of  secrecy  The  conwration  did  its  utmost  to  stop 

that  has  prevented  Congress  from  putting  a  provision  in 

^  uewspaiK'r  men  the  amendment  to  the  R.F.C.  act  giving 

jk  obtaining  any  it  approximately  $3,(X)O.OOd,0O()  more 

news  regarding  for  Ixjrrowers.  to  the  effect  that  it 

/.Mj  the  activities  of  should  report  to  the  Senate  and  House 

2  ''■'-•#7  the  Keconstruc-  each  month  the  loans  made  during  the 

-  tion  I'inance  Cor-  previous  month.  Its  members  were 

poration.  really  distressed  when  South  Trimble, 

Plans  are  being  clerk  of  the  House,  made  public  the 

worked  out  he-  list  of  borrowers  with  tlie  amounts  last 

Gardner  Monday,  .\ugu.st 
Cowles,  publisher  Meanwhile  the  newspapermen 

^ - '  oi  the  /frs  .Uoiiics  tinned  complaining  that  the  R.F.C.  was 

Gardiner  Cowles  H  i  s  t  c  r  and  going  Ix'yond  reasonable  bounds  in  with- 

7  nbunc.  recently  holding  all  news  of  its  activities.  The 
apiMiinted  a  member  of  the  R.F.C.,  and  corporation  officials  went  so  far  as  to 
the  newspaper  men  to  make  available  refuse  to  give  out  names  of  persons 
some  news  of  what  the  corporation  is  who  called  regarding  loans,  although 
tloing.  in  many  instances  the  names  of  the  men 

Of  all  the  bureaus,  boards,  commis-  and  the  purpose  of  their  visit  had  been 
sions  and  what-not  that  have  been  set  published  “hack  home"  several  days 
up  in  Washington  by  the  government  i)efore. 

to  handle  the  public’s  cash  and  affairs  .^fter  Mr.  Cowles  came  to  Washing- 
the  Reconstruction  Finance  Corpora-  ton  as  a  director  of  the  corix)ration 
tion  has  establislied  the  undisputed  rec-  about  three  weeks  ago,  the  newsi>aper- 
ord  of  being  the  most  difficult  from  men  saw  in  him.  a  banker  before  he 
which  to  obtain  news.  became  a  publisher,  a  man  who  could 

.•\t  one  of  the  first  meetings  of  the  get  the  picture  of  both  the  banker  and 
seven  members  of  the  corporation  after  the  news-gatherer.  They  appealed  in- 
its  organization  Feb.  2.  1932,  it  adopted  formally  to  him  to  try  to  break  down 
a  resolution  that  it  should  be  a  ixdicy  the  wall  of  secrecy.  He  took  it  up 
of  the  corporation  not  to  give  publicity  with  his  colleagues  and  within  a  few 
to  any  of  its  activities,  that  no  member  days  there  was  a  gradual  but  noticeable 
of  the  coriMiration  should  discuss  its  "Ux)sening  up"  on  news  emanating  from 
affairs  with  newspapermen,  nor  should  the  finance  organization, 
any  bureau  chiefs  or  minor  officials  The  plan  to  give  the  newspapers  some 


WASHIXGTOX.  I).  C..  Aug.  24 
— .A  movement  is  under  way  that 
gives  some  promise  of  penetrating  to 

_  some  e.xtent  the 
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that  has  prevented 
^  newspaix'r  men 

obtaining  a  n  y 
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/..Mj  the  activities  of 
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tion  I'inance  Cor- 

are  being 
be- 

of  the  /)cs  Moines 
Gardner  Cowles  H  i  s  t  c  r  and 

Tribune,  recently 
apiMiinted  a  member  of  the  R.F.C.,  and 
the  newspaper  men  to  make  available 
some  news  of  what  the  corporation  is 
doing. 

Of  all  the  bureaus,  boards,  commis¬ 
sions  and  what-not  that  have  been  set 
up  in  Wasbington  by  the  government 
to  handle  the  public’s  cash  and  affairs 
the  Reconstruction  Finance  Corpora¬ 
tion  has  establislKd  the  undisputed  rec¬ 
ord  of  being  the  most  difficult  from 
which  to  obtain  news. 

.•\t  one  of  the  first  meetings  of  the 
seven  members  of  the  corporation  after 
its  organization  Feb.  2.  1932,  it  adopted 
a  resolution  that  it  should  be  a  ixdicy 
of  the  corporation  not  to  give  publicity 
to  any  of  its  activities,  that  no  member 
of  the  coriMiration  should  discuss  its 
affairs  with  newspapermen,  nor  should 
any  bureau  chiefs  or  minor  officials 


news  of  what  the  R.F.C.  is  doing  was 
given  a  real  boost  last  Monday,  -Cug.  22, 
when  at  the  invitation  of  Hascoin  X. 
Timmons,  president  of  the  Xational 
Press  Club,  Mr.  Cowles  and  some  of 
his  colleagues  gathered  at  luncheon  at 
the  press  club  with  about  50  of  the 
leading  VCashington  newspapermen, 
mostly  those  who  “cover”  the  corpora¬ 
tion. 

The  problems  of  the  R.I'.C.  and  the 
newspapermen  were  discussed  for  over 
two  hours  and  each  side  got  a  better 
idea  of  the  problems  of  the  other  and 
considerably  more  sympathy  towards 
them. 

Besides  Mr.  Cowles,  Atlee  Pomerene. 
president  of  the  corporation,  Jesse 
Jones,  publisher  of  the  Houston  Cliron- 
iele.  and  Wilson  McCarthy,  directors 
of  the  corporation,  George  Ctxiksey,  its 
secretary,  and  .\rthur  A.  Hallantine, 
.\ssistant  Secretary  of  the  Treasury, 
attended  the  luncheon. 

Tlie  newsmen  asked  for  a  conference 
at  least  once  a  week  with  the  full  mem- 
Ix-rship  of  the  board,  or  at  least  one 
member  who  could  act  as  spiikesman 
for  the  corporation,  and  the  setting  up 
of  some  machinery  by  which  ordinary 
questions  alxiut  the  board’s  activities 
could  be  answered,  in  place  of  the  old 
methotl  under  which  every  inquirer  was 
frankly  told  that  the  board’s  ixilicy  is 
contrary  to  giving  any  information  to 
new’spaitermen. 

Complaint  was  made  that  contrary  to 
the  policy  of  every  other  branch  of  the 
government,  no  quarters  or  telephones 
are  provided  for  newsmen,  and  they  are 
obliged  to  sit  around  on  stairways  and 
go  outside  to  communicate  with  their 
offices. 

Mr.  Cowles  promised  to  take  steps 


to  see  that  these  matters  were  attended 
to  immediately,  and  predicted  that  al¬ 
though  the  change  might  l)e  gradual  and 
of  necessity  take  some  time,  there  would 
be  a  noticeable  improvement  within  a 
few  days. 

The  conference  bore  fruit  quickly. 
On  Wednesday  a  room  was  provided 
with  desks,  chairs  and  telephones  for 
the  press,  with  an  employe  of  the  cor- 
ixiration — not  a  newspaperman  or  press 
contact  man — in  attendance,  and  it  was 
announced  that  on  Thursday  a  confer¬ 
ence  with  newspaper  representatives 
would  be  held  at  9:30. 

Mr.  Cowles  is  the  press  contact  man 
for  the  corporation,  and  he  is  assisted 
by  James  C.  Hanrahan,  former  assistant 
managing  editor  of  the  lies  Moines 
Register,  his  right  hand  man. 

The  Washington  correspondents  art 
quite  pleased  with  the  progress  made 
during  the  past  week,  and  Itelieve  that 
eventually  it  will  be  possible  to  obtain 
a  reasonable  run  of  news  out  of  the 
corporation. 

EXECUTIVE  GROUP  NAMED 

Josiah  P.  Rowe,  Jr.,  publisher  of  the 
Tredericksburi)  Tree  Lanee-Star,  presi¬ 
dent  of  the  N’irginia  Press  Association, 
has  announced  the  ix-rsonnel  of  the 
Association’s  executive  committee.  In 
addition  to  Mr.  Rowe  it  is  compo.sed  of 
Louis  I.  Jaffe,  Norfolk  I'irf/inian-Piloi; 
L.  A.  Gaines,  Jr.,  Riehmond  Neivs- 
Leader;  Secretary  James  C.  Latimer. 
Farmville :  H.  B.  Trundle,  Panville 
Reyistcr-Bee ;  George  ().  tireene,  treas¬ 
urer.  Clifton  Forge;  George  X.  Buck, 
Trout  Royal  ITarren  Sentinel;  Roht.  T. 
Corbell,  Lecsbury  Loudoun  Times- 
Mirror;  and  Charles  J.  Harkrader, 
Bristol  Herald-Courier. 


How  Space  Was  Used  in 
Milwaukee  Pajfjers 


Strong  Champion  of  the  Constitution 
When  “Sectionalism”  Ruled  New  England 


Established 
in  1817 


Totlay  Chainpion8 
^  ood  Drv  Mats 


Older  Than  the  National  Flag 


OVKR  a  year  before  ('onsress  adopted 
the  Xational  Flait.  The  Hartford 


W  the  Xational  FlaK.  The  Hartford 
Times  took  its  place  a.s  a  champion  of 
the  Constitution  and  be^an  discussing: 
Xew  Kngland's  need  of  a  broad.  Xational 
outlook.  Reform  of  the  State  govern¬ 
ment  in  Connecticut  was  urged  by  the 
Times  as  a  means  to  that  end. 

In  1841.  this  paper  became  a  daily 
and  continued  a  zealous  advocate  of 
democracy  and  toleration.  It  aimed 
always  for  “service  to  the  jieoide 
regardless  of  class." 

Wood  Dry  Mats  enjoy  the  distinction 
of  having  been  adopted  by  The  Times 
as  early  as  1918. 


FLONG  CORPORTCriON 

HOOSICK  fALtS.  N.Y. 


Percentage  of  Total  Linage  in  Milwaukee  Newspapers 

10%  20%  30%  40%  50%  60%  70%  60%  90% 


JOURNAL  ’’-SI”""*-  80% 


>URNAL  .’Si 


The  Milwaukee  Journal  carried  a  greater 
share  of  Milwaukee’s  total  newspaper 
advertising  during  the  first  seven  months  of 
1932,  than  it  ever  has  in  years  past! 

The  Journal  sells  the  Milwaukee -Wisconsin 
market  thoroughly,  effectively  and  economically 
because  its  circulation  is  the  kind  that  reaches 
buyers:  built  steadily  on  reader  interest  alone . . . 
concentrated  in  the  trade  area  . . .  nearly  100% 
“home  read.” 

THE  MILWAUKEE  JOURNAL 
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big  ‘PRESS’  BABY  CROP 
IN  WASHINGTON 


Eleven  Have  Been  Born  to  News¬ 
paper  Correspondent  Parents  in 
Past  Year  and  Three  More 
Are  Expected 

liv  Ku'hy  a.  Black 

\\  ashini;t(i.\,  U.  C.,  Aug.  23 — The 
last  year  lias  seen  an  unprecedented 
number  of  "press  babies"  born  in 
Washington. 

Since  early  October,  1931,  there  have 
already  been  11  babies  born  to  news- 
liaiier  parents,  and  three  more  "blessed 
events"  among  the  members  of  the  Sen¬ 
ate  and  Hou.se  of  Representatives  Press 
Galleries  are  expected  very  soon. 

Nathan  W.  Robertson  of  the  .Asso¬ 
ciated  Press,  and  Mrs.  Robertson  seem 
to  have  .started  the  fashion.  Their  12- 
(wuiid  boy  was  born  Oct.  6. 

Guy  li.  McKinney  of  the  Clticano 
Trilmiie  bureau,  and  Mrs.  McKinney 
were  next  with  a  girl  on  Oct.  10. 

Ralph  Sucher,  of  his  own  bureau,  and 
Mrs.  Sucher,  the  former  Mary  La 
Foliette  had  a  girl  Xov.  27. 

Thomas  L.  Stokes  of  the  L’nited 
Press,  and  Mrs.  Stokes,  a  former  news¬ 
paper  woman  and  the  daughter  of  new's- 
paper  parents,  had  a  girl,  Leighton,  on 
Dec.  7,  the  day  before  Congress  con¬ 
vened. 

.\  daughter.  Cornelia  Jane  Herbert 
Little,  was  born  to  Herbert  Little,  man¬ 
aging  editor  of  the  Scripps-I  loward 
Newspaper  .Alliance,  and  Ruby  .A. 
Black,  of  her  own  news  bureau,  on 
Jan.  2. 

Stephens  Rippey,  of  the  Oeneral  Press 
.\ssociation,  and  Mrs.  Rippey  had  a  girl 
on  .April  23. 

In  May.  Mrs.  Gertude  Marsden  Fitz¬ 
gerald,  who  had  resigned  a  few  weeks 
before  from  the  Washington  bureau  of 
the  Indianapolis  News,  and  her  husband, 
Joseph  Fitzgerald,  realtor,  had  a  girl. 

Lyle  C.  Wilson,  of  the  United  Press, 
and  Mrs.  Wilson  had  a  girl.  Constance, 
on  June  3. 

The  “deadline”  baby  came  to  Mrs. 
Rilla  F.ngle  Schroeder  of  the  Washiiifi- 


loii  Times  and  her  husband.  Robert  B. 
Schroeder.  Mrs.  Schroeder's  physician 
was  a  delegate  to  the  Democratic  na¬ 
tional  convention,  and  the  boy  came  just 
in  time  for  the  doctor  to  leave  on  the 
last  train  that  would  get  him  to  Chicago 
in.  time  for  the  opening  of  the  conven¬ 
tion.  Mrs.  Schroeder's  brother.  Park 
Kngle  of  the  Dallas  News  Washington 
bureau,  says  Mrs.  Schroeder  had  lioiwd 
the  Times  would  send  her  to  the  con¬ 
vention,  and,  as  her  doctor  was  going 
too,  she  might  have  the  baby  on  her 
expense  account.  I 

George  .S.  .Abell  of  the  Ifasliiiifiton 
Nexi's  and  Mrs.  .Abell,  had  a  boy  .Aug. 
9.  Mr.  .Abell  is  of  the  Baltimore  Sun- 
pai)ers  Abells.  ; 

.Another  baby,  in  addition  to  Leighton  ' 
Stokes,  who  is  the  grandchild  as  well  as 
the  child  of  newspaper  people  is  the  boy  j 
born  on  .Aug.  14  to  Mr.  and  Mrs.  James  | 
Cullinane.  Mr.  Cullinane  is  on  the 
ll'asliiiuiton  Herald,  and  Mrs.  Cullinane  j 
i.s  the  daughter  of  Robert  M.  Buck  of  i 
the  WasUinfiton  Nexvs.  I 

Martin  Ctxlel,  of  the  Radio  Xews 
Bureau,  and  Mrs.  Codel.  W.  Turner 
Catledge  of  the  Nexv  York  Times  bureau 
and  Mrs.  Catledge,  and  Joseph  H.  Baird, 
of  the  United  Press  and  Mrs.  Baird 
are  those  known  to  anticipate  becoming  | 
parents  at  early  dates — all  of  them  for  I 
the  first  time.  I 

In  fact,  parenthood  is  a  new  experi-  I 
ence  for  all  of  them  except  the  Me-  j 
Kinneys.  the  Suchers,  and  the  ! 
Schroeders. 

.All  are  members  of  the  Press  Gal¬ 
leries  except  Mrs.  Schroeder.  One- 
eleventh  of  the  women  in  the  Press  ^ 
Galleries  had  babies  during  the  year.  | 
but  only  one-twenty  ninth  of  the  men.  i 

DAILY  STARTS  SHOPPING  GUIDE 

In  an  attempt  to  combat  mediums  of  ! 
free  distribution  the  Tor!  Lauderdale 
fF'la.)  Daily  Nexis  has  recently  started 
a  publication  called  the  Tort  Lauderdale 
Daily  Nexes  Slioppiiui  Guide,  This 
guide  is  distributed  free  to  all  families 
within  the  Daily  Xews  trading  area. 
The  guide  contains  only  advertising 
which  appears  in  the  Daily  Xews  and 
is  sold  at  a  combination  rate. 
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Now,  let  us  see — Colonel  Ayers,  the  champion 
chartist,  shows  a  so-called  "panic"  began  late  in 
1907  and  continued  until  the  middle  of  1909. 

On  November  25,  1908 — in  the  middle  of  that 
period  of  maladjustment — The  Christian  Science 
Monitor  issued  its  first  number,  containing  an 
editorial  from  which  we  quote: 

“The  people  .  .  .  are  beginning  ...  to  see 
that  there  was  no  cause  for  the  ‘panic’ 

— no  cause  for  the  ‘depression’— no 
reality  for  their  fear  beyond  that  which 
they  themselves  gave  to  it.  Nothing  has 
changed  but  the  human  sense  of  things. 

Belief  brought  on  the  panic.  Under¬ 
standing  is  destroying  its  effects.” 

Can  more  be  said  today? 

From  the  capitals  of  the  world  The  Christian 
Science  Monitor  daily  brings  news  of  conciliatory 
accommodations  between  governments;  of 
removals  of  trade  barriers;  of  stabilizing  fiscal 
conditions — all  resulting  in  greater  understanding, 
destroying  human  beliefs  about  "panic"  and 
its  effects. 
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Measured  in  terms  of  business  activity,  or  to  be 
exact,  bank  debits,  Newark  is  right  up  in  the 
front  row  of  contenders  for  national  honors. 
According  to  Sates  Management's  compila¬ 
tion  Newark,  today  is  the  fourth  busiest 
market  in  the  country. 


Of  course  Newark’s  merchants  have  not  had 
to  dust  cobwebs  off  their  shelves  at  any  time 
since  October  1929.  There  has  always  been 
good  business  in  this  metropolis.  But  today 
business  is  even  better  —  78.0%  of  normal 
and  45  %  above  the  average  for  the  entire 
U.  S.  A.  That’s  a  record  befitting  the  im¬ 
portance  of  the  market. 

Put  your  product  in  Newark  —  Get  some  of 
these  profits.  Sell  the  Newark  market  effec¬ 
tively  and  economically  thru  the  ONE  news¬ 
paper  nearly  every  family  reads. 
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The  Christian  Science  Monitor  welcomes  ad¬ 
vertisements  of  outstanding  character  from  those 
who  wish  at  this  time  to  ally  themselves  with 
constructive  forces.  No  measure  has  yet  been 
devised  which  will  equal  the  helpful  effects  of 
truthful  utterance  and  honest  behavior. 
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OVN  VORl^ 
or  LEtTER5  I 


AXOTHER  dish  of  "Washington 
.  revelations,”  concocted  for  the 
most  part  of  common  press-room  gossip, 
was  served  up  to  the  American  reading 
public  today  in  the  form  of  a  second 
installment  of  "Washington  Merry-Go- 
Round,”  the  prcKiuct  of  two  now  con¬ 
siderably  -  less  -  anonymous  Washington 
correspondents. 

With  its  authors  still  clutching  about 
their  forms  the  rather  futile  cloak  of 
anonymity,  “More  Merry-Go-Round” 
marks  a  renewal  of  the  veiled  attack 
launched  a  little  over  a  year  ago  on 
prominent  ptilitical  and  social  figures 
in  the  national  scene  and  on  prominent 
Fc*deral  institutions. 

Despite  their  continued  efforts  to  re¬ 
main  in  the  background,  Robert  S. 
-■Mien,  former  chief  of  the  Washington 
bureau  of  the  Christian  Scicner  Moni¬ 
tor,  and  Drew  Pearson,  foreign  affairs 
e.\pert  of  the  Baltimore  Sun,  are  oi)enly 
named  by  the  Washington  press  corps 
as  resiKJiisible  for  this  latest  volume. 

The  names  of  one  or  two  <ither  promi¬ 
nent  local  corresptmdents  have  been 
connected  with  “More  Merry-Go- 
Round,”  but  it  is  generally  understood 
that  Pearson  and  Allen  had  no  other 
assistance,  except  possibly  the  innocent 
aid  of  purveyors  of  amusing  anecdotes. 
Friends  of  George  S.  .\bell.  social  col¬ 
umnist  for  the  Washington  Daily  Xews 
and  other  Scripps-Howard  papers,  have 
been  active  in  denying  that  he  had  any 
part  in  comjwsition  of  the  second  vol¬ 
ume.  although  .^Wl’s  name  continues 
to  be  mentioned  as  one  of  the  authors 
of  the  first. 

.\  i>articularly  vicious  attack  on  the 
alleged  “reactionarism”  of  the  Supreme 
Court  is  probably  the  outstanding  fea¬ 
ture  of  “More  Merry-Go-Round.”  but 
in  general  the  second  volume  is  con¬ 
siderably  more  cautious  than  its  prede¬ 
cessor.  The  attempt  is  made  to  com¬ 
plete  the  picture  sketched  in  the  volume 
brought  out  in  1931  and.  by  and  large, 
the  newest  installment  treats  with  less 
conspicuous  political  j)ersonages. 

The  “mysterious”  authors  apparently 
learned  from  their  first  venture  the  risk 
of  attempting  to  describe  in  too  sharp 
detail  the  work  of  the  Washington 
press  corps,  with  the  result  that  refer¬ 
ences  to  local  corresiMindents  in  “More 
Merry-Go-Round”  are  more  incidental 
and  the  new  volume  is  being  received 
with  more  amusement  among  the  Cap¬ 
ital  scribes.  There  is  no  second  at¬ 
tempt  to  survey  and  evaluate  the  press 
corps  and  quotations  from  prominent 
newsi)apers  are  much  less  numerous 
than  in  the  1931  “Merry-Go-Round.” 

-Arraignment  of  the  Supreme  Court 
as  a  retreat  for  smug  conservatism  is 
effected  to  a  large  degree  by  categori¬ 
cal  descriptions  of  the  highest  tribunal 
of  the  nation  as  a  collection  of  “Xine 
Old  Men,”  and  the  accompanying 


sketches  of  the  present  justices  contain 
frequent  opinions  which  border  on  in¬ 
sults  and  at  best  are  no  more  than 
ridicule  tempered  by  expediency. 

Typical  of  this  style  of  writing  are 
the  references  to  Ju.stice  \'an  Devanter 
as  an  exponent  of  “rigid  impervious  re¬ 
actionarism,”  to  Justice  McReynolds  as 
rude  and  stupid,  and  to  Justice  Butler  as 
“Papal  Delegate  to  the  Supreme  Court.” 

A  sustain^  attack  ujKjn  the  “locust 
swarms  of  lobbyists”  and  a  hilarious 
series  of  sketches  of  the  Senate  “mutes," 
together  with  deflationary  estimates  of 
Secretary  of  War  Patrick  J.  Hurley 
and  Postmaster  General  Walter  F'. 
Brown  are  features  which  promise  to 
win  local  popularity.  ,A  less  able  but 
still  effective  job  of  ridiculing  the 
“lame  ducks”  which  hold  various  empty 
offices  and  casual  jibes  at  “Hoover 
prosperity”  are  other  more  notable 
I)hases  of  the  book. 

Secretary  Hurley,  held  up  to  ridicule 
as  "The  Cotillion  Leader,”  is  treated  at 
times  with  patronizing  amusement,  while 
Postmaster  General  Brown,  dubbed 
“Chief  Cook  and  Bottle  Washer,”  is 
shown  bits  of  rather  begrudged  defer¬ 
ence.  Secretary  of  the  Xavy  Charles 
F" rands  .Adams  is  recipient  of  more 
praise  and  credit  than  any  other  indi¬ 
vidual  in  the  volume,  although  lx)th  the 
.Army  and  Xavy  bureaucracies  are  as¬ 
sailed  from  many  sides. 

.Advertised  as  one  of  the  more  sig¬ 
nificant  series  of  revelations  is  a  rehash 
of  the  information  unearthed  a  few 
months  ago  by  Raymond  Clapper,  chief 
of  the  United  Press  bureau,  about  the 
Congressional  practice  of  nepotism. 
Practically  every  instance  employed  by 
Clapper  in  his  extensive  series  of  articles 
on  this  subject  is  recounted  with  no 
credit  to  the  discoverer  of  the  often 
well-concealetl  relationships  between 
members  of  the  House  and  Senate  and 
their  inditical  appointees  on  the  Gov¬ 
ernment  pay-roll. 

The  Xavy’s  fondness  for  newspaper 
and  magazine  publicity  and  the  practice 
of  unidentified  naval  officers  who  “in¬ 
spire”  numerous  “exclusive”  stories 
come  in  for  their  share  of  attention 
along  with  the  War  Department  staff 
of  secretarial  ghost  writers  and  the 
devious  propaganda  methods  of  both 
branches  of  national  defense. 

“More  recently  the  admirals  have 
found  a  safe  means  of  leaking  by  which 
they  incur  no  risks.”  the  authors  de¬ 
clare  in  the  chapter  entitled  “.Adams 
and  His  .Admirals,”  “This  is  through 
the  medium  of  Captain  Dudley  W. 
Knox.  Captain  Knox  is  retired.  The 
admirals  find  him  a  useful  servant,  how¬ 
ever.  and  keep  him  on  the  pay-roll  at 
$6,000  a  year  as  naval  librarian.  Cap¬ 
tain  Knox’s  chief  duty,  however,  is 
that  of  admirals’  copy  b<)y  to  the  press. 
AA’henever  the  big-navy  .Vcic  York 
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Herald  Tribune  or  the  Washington 
Post  publishes  a  story  upholding  the 
admirals  and  attacking  the  administra¬ 
tion,  it  is  a  safe  bet  that  Knox  has 
made  the  rounds  of  the  press  bureaus 
the  night  before.” 

.A  complicated  plan  whereby  Wash¬ 
ington  Post  support  of  the  Hoover  ad¬ 
ministration  was  purchased  by  Secre¬ 
tary  of  War  Hurley  is  the  principal 
disclosure  affecting  Washington  news¬ 
papers  and  correspondents.  This  inci¬ 
dent  reputedly  involved  a  “loan”  to 
F'dward  B.  McLean,  former  Post  pub¬ 
lisher.  by  Hurley  in  return  for  a  pro- 
-Administration  attitude  until  after  the 
Xovember  elections. 

-According  to  the  “Merry-Go-Round” 
e.xplanation,  “how  the  passage  of  this 
money  was  covered  up  is  a  piece  of 
extremely  clever  maneuvering.”  The 
authors  claim  that  as  security  for  the 
funds  advanced  by  Ffurley,  the  former 
publisher  turned  over  the  title  to  prop¬ 
erty  near  Leesburg,  Va.,  which  previ¬ 
ously  had  been  sold  at  auction  and  pur¬ 
chased  by  an  employee  of  McLean’s  at¬ 
torney.  This  property  already  was 
mortgaged  for  $50,000,  the  authors  de¬ 
clare,  and  the  “deed  of  purchase”  was 
not  registered  in  Leesburg. 

"It  has  never  been  shown  that  Hurley 
actually  bought  the  Post.”  the  book 
says,  "but  merely  got  a  lease  on  its 
political  policy  since  the  end  of  the 
Presidential  campaign.  Xovember  1932.” 

The  denunciation  of  the  War  Depart¬ 
ment  in  “Gold  Braid  and  Epaulets”  in¬ 
clude  quotations  of  “ready-made  prin¬ 
ciples  ladled  out  by  the  General  Staff.” 
such  as  “War  is  a  normal  incident  in 
the  life  of  a  nation”  and  “Democracy 
is  tile  direct  rule  of  the  people  and  has 
been  rejieatedly  tried  without  success.” 

Descriptions  of  Secretary  of  the 
Treasury  Ogden  L.  Mills  and  Eugene 
Meyer,  governor  of  the  Federal  Reserve 
System,  are  subordinated  to  a  series  of 
criticisms  of  the  Reconstruction  Finance 
Corporation.  Labeled  the  “Romance” 
Corporation,  the  relief  agency  is  de¬ 
scribed  as  having  made  “great  mis¬ 


takes”  and  as  being  the  scene  of  in. 
tense  political  and  personal  friction 
tween  board  members  and  executives. 

While  there  are  scattered  references 
to  the  occupation  of  parts  of  Washing¬ 
ton  by  the  “Bonus  Army”  and  to  Gen¬ 
eral  Douglas  Mac.Arthur’s  participation 
in  the  dispersal  of  the  veterans,  “More 
Merry-Go-Round”  does  not  touch  upon 
the  dispute  between  Secretary  Hurley 
and  Washington  correspondents  over  the 
veracity  of  descriptions  of  the  forced 
evacuation. 

While  in  the  minds  of  many  Wash¬ 
ington  correspondents  there  is  partial 
justification  for  the  anonymous  position 
of  the  authors,  the  greater  part  of  the 
“revelations”  and  characterizations  con¬ 
sists  of  incidents  and  opinions  which 
caused  only  passing  amusement  or  com¬ 
ment  among  the  Capital  press  corns. 
— G.  H.  M. 


EP.  DUTTON  &  CO.,  Inc.,  wiU 
.  publish  books  by  two  former 
newspapermen  in  September.  The  first, 
a  mystery  story,  “Murder  By  Magic,’’ 
is  by  Martin  J.  Freeman,  former  man¬ 
aging  editor,  Beaumont  (Tex.)  News; 
assistant  city  editor,  Toledo  News-Bee- 
city  editor,  Decatur  (Ill.)  Herald;  and 
reporter  and  sports  writer  on  several 
other  newspapers.  “The  Romance  of 
Wine”  is  the  second  book.  The  author, 
H.  Warren  .Allen,  has  served  on  i-ari- 
ous  London  newspapers  as  Paris  repre¬ 
sentative  and  correspondent  with  the 
French,  Italian  and  American  armies 
during  the  war.  He  was  foreign  editor 
of  the  London  Morning  Post  and  Lon¬ 
don  editor  of  the  Yorkshire  Post.  He 
accompanied  the  Prince  of  Wales  to 
this  country  in  1918. 

AXOTHER  book  of  interest  to  news- 
.  papermen,  on  the  Macmillan  sched¬ 
ule  for  October,  will  be  “My  Friendly 
Contemporaries”  by  Hamlin  Garland, 
author  of  “Roadside  Meetings,”  and 
“Companions  of  the  Trail.”  In  this 
book  Mr.  Garland  will  continue  his 
reminiscences  of  conversations  with  lit- 
erarv  celebrities. 
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JOSLIN  LEAVES  WHITE 
house  0N*WACAT10N” 

Split  Seen  Between  President  Hoover 
and  Press  Representative  as 
E.  T.  Clark  Assumes 
Joslin’s  Duties 

By  George  H.  Manning 
Washington,  Aug.  25 — Theodore  G. 
Joslin,  former  Washington  newspaper 
correspondent,  apparently  has  been  defi¬ 
nitely  dismissed  by  President  Hoover 
as  one  of  his  official  secretariat.  With 
no  previous  announcement,  nor  even  a 
suggestion,  of  any  change,  Edward  T. 
Clark,  who  was  confidential  secretary  to 
Calvin  Coolidge,  walked  into  the  White 
House  office  yesterday  morning,  hung 
up  his  hat  and  quietly  occupied  the 
chair  formerly  held  by  Joslin. 

In  answer  to  questions  as  to  Joslin’s 
whereabouts  later  in  the  day  Secretary 
Walter  Newton  said  he  was  in  need  of 
rest  and  had  gone  on  an  indefinite  va¬ 
cation.  He  would  not  discuss  what  will 
become  of  Clark  when  or  if  Joslin 
returns.  There  are  a  number  of  cir¬ 
cumstances,  however,  that  make  it  ap¬ 
pear  that  there  was  a  definite  break 
between  President  Hoover  and  Joslin 
at  the  end  of  last  week  and  that  the 
latter  will  not  return  to  the  White 
House  to  stay.  He  may  return  sev¬ 
eral  months  hence  for  a  short  while 
for  appearance  sake,  but  Ted  Clark  will 
stick  on  the  job  at  least  until  the  end 
of  the  presidential  campaign. 

There  has  never  been  a  previous  oc¬ 
casion  when  the  president’s  secretary 
has  left  for  a  vacation  w'ithout  full  no¬ 
tice  being  given  of  it  some  time  ahead. 
Up  to  the  time  Joslin  was  last  at  his 
desk  last  Saturday  he  did  mit  intimate 
to  even  his  closest  friends  that  he  in¬ 
tended  to  take  a  rest,  nor  did  any  sug¬ 
gestion  of  the  kind  come  from  any 
other  source. 

Joslin  was  appointed  to  succeed 
George  Akerson.  He  had  been  Wash¬ 


ington  correspondent  of  the  Boston 
Transcript  for  10  or  12  years.  He  was 
intrusted  by  the  president  >vith  press 
relations. 

It  is  believed  in  some  quarters  that 
President  Hoover  decided  in  this  presi¬ 
dential  election  year  he  should  have  a 
secretary  who  could  place  him  in  more 
popular  light  with  the  newspapers.  The 
reason  for  the  final  and  sudden  break 
is  expected  to  leak  out  shortly. 

It  has  been  known  for  some  time 
that  President  Hoover  has  been  trying 
to  secure  the  services  of  Clark  to  add 
to  his  secretariat.  He  tried  to  have 
Clark  join  him  when  Akerson  resigned, 
and  has  approached  Clark  on  the  sub¬ 
ject  several  times  since  Joslin  went  to 
the  White  House.  But  Clark  was  hold¬ 
ing  a  rather  lucrative  position  as 
Washington  representative  of  some  im¬ 
portant  business  interests,  including  the 
drug  industry,  and  the  position  at  the 
White  House  did  not  appeal  to  him. 
Also  Clark  did  not  like  the  set-up  at 
the  White  House,  where  Mr.  Hoover 
has  two  other  secretaries,  Walter  New¬ 
ton  and  Lawrence  Richey,  who  often 
told  Joslin  what  and  what  not  to  do. 
It  is  understood  that  Clark  has  taken 
over  the  position  with  full  power  to  act 
for  the  President,  without  consulting 
Newton  or  Richey.  The  President  de¬ 
sired  Clark’s  service  for  the  campaign 
particularly.  It  is  believed  he  landed 
Clark  largely  through  the  influence  of 
Calvin  Coolidge,  who  leaned  heavily  on 
Clark  while  he  was  president. 

RADIO  STATION  AN  AGENT 

A  radio  station  which  broadcasts  ad¬ 
vertising  for  a  life  insurance  company 
and  gets  additional  pay  for  forwarding 
mail  to  the  advertiser,  is  an  agent  for 
the  insurance  concern,  according  to  a 
ruling  by  Attorney-General  Lee  of 
West  N'irginia.  The  ruling,  reported 
by  the  Xational  Underuritor,  Chicago, 
was  based  on  broadcasting  by  a  Fair¬ 
mont,  W.  Va..  radio  station  for  an  in¬ 
surance  company  not  licensed  in  W’est 
Virginia. 


Cost  of  Coverage 
of  the  Dallas 
Market: 
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PRESS  LEGIONNAIRES 


Portland,  Oregon,  will  be  host  to  the  Legionnaires  of 
America,  September  12  to  16,  National  American 
Legion  Convention. 

Bring  your— oh,  don't  bother — just  come — and  Port¬ 
land's  largest  daily,  THE  JOURNAL,  will  supply  your 
every  need. 

The  Journal  will  be  special  host 
to  All  PRESS  LEGIONNAIRES 


f  Minimum  Milline  Rates  of  All 
Daily  Two-Paper  Combinations 


Figurex  nx  of  March.  SI.  I9SS. 

NEWS  AND  JOURNAL . ^2.11 

News  and  Dispatch .  2.39 

News  and  Times-Herald .  2.49 

Times-Herald  and  Dispatch.  .  .  2.56 

Journal  and  Dispatch .  2.83 

Journal  and  Times-Herald . 2.88 


The  Dallas 
Morning  News 

The  Dallas  Journal 

Lowest  Milline  Coverage 
of  the  Dallas  Market 


We've  equipped  a  special  Press  Room  tor  you — type¬ 
writers  all  ready  for  abuse — stationery — "gabboons," 
and  whatever  you  say — all  at  your  convenience. 


Come  straight  to  The  Journal,  Portland's  largest  daily 
newspaper,  and  we'll  do  everything  we  can  to  wel¬ 
come  you  here  and  make  your  visit  pleasant. 


The  largest  daily  circulation  in  the  Pacific  Northwest 

PRESS  LEGIONNAIRES'  HEADQUARTERS 

SEPT.  12-16.  1932 


John  B.  Woodward,  Inc.,  Representatives 
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Advertising  Agencies 

KICK  PUT  IN  SALES 
BY  NEW  PACKAGE 

"Ti»»ue  Compact”  Worked  Out  by 

Advertising  Agency,  Retailer, 
and  Maker,  Draws  4,500 
Customers  in  2\  Days 

Devclopiiifiits  ul  a  new  idea  tor  an 
old  product,  carefully  adapted  to  mod¬ 
ern  ideas,  resulted  in  4.5(K)  sales  in  two 
and  a  half  days  after  the  first  adver¬ 
tisement  when  K.  H.  Macy  &  Co.,  New 
York,  offered  a  “tissue  CJimpact”  re¬ 
cently. 

The  compact  is  simply  a  package, 
carefully  worked  out  in  co<ji)eration  hy 
Macy’s,  .Xhbott  Kimhall,  Inc.,  advertis¬ 
ing  agency,  and  the  manufacturers.  Na¬ 
tional  Cellulose  CoriMiration.  as  an 
additional  convenience  in  tlx’  use  of 
cleansing  tissue  sheets.  Such  tissues, 
originally  offered  primarily  for  use  with 
cold  cream,  have  since  been  advertised 
for  use  as  handkerchiefs  and  for  many 
other  uses,  but  were  generally  t)ffered 
in  Ixixcs  tcKj  large  to  carry  around. 

The  new  ft>lding  compact  was  de¬ 
signed  to  fit  inside  a  woman's  purse 
and  is  also  the  right  size  to  go  into  a 
hathr(H>m  cabinet.  Inside  it  is  cut  out 
to  show  the  tissues,  the  color  schemes 
calling  for  blue  compact  with  peach 
tissues,  hlack  comi)act  with  white  tis¬ 
sues.  and  green  compact  with  white 
tissues.  .\  large  package  of  refdls  is 
sold  with  it. 

The  product  was  first  offered  on 
Wednesday.  .\ug.  10.  when  Macy 

showed  it  in  window  and  counter  dis¬ 
play.  and  placed  a  mo<lest-sized  adver¬ 
tisement  in  an  afteriuKm  i>ai)er.  In  the 
first  twenty  minutes  after  the  paper 
was  on  the  streets.  50  compacts  were 
s<»ld.  On  Thursday  20  gross,  t)r  alxtut 
2.9<K(  units,  were  sold,  and  Friday’s 
sales  brought  the  number  up  to  4,500. 

.Mded  by  further  advertisements  from 
time  to  time,  sales  have  continued  at  a 
fast  pace,  and  the  compact  is  now  being 
taken  U])  by  stores  in  a  number  of  other 

cities. - 

McCanna  Join*  Agency 

lien  -McCanna.  formerly  pnKluction 
manager  of  WGN,  Chicat/o  Tribune 
radio  station,  has  been  apiK)inted  direc¬ 
tor  of  radio  of  Roche,  Williams  & 
Cunnyngham,  Chicago  advertising 
agency.  Mr.  McCanna  was  at  one  time 
associated  with  Stack-Goble  .\dvertis- 
ing  .Agency,  Chicago.  J.  P.  F’aulson, 
formerly  sales  promotion  director  for 
the  Willhelm  I.ubrication  Company  of 
St.  Paul  and  the  North  .\merican  I-u- 
brication  Company.  Ltd.,  of  Canada,  is 
iKtw  an  account  e.vecutive  of  Roche. 
Williams  &  Cunnyngham.  He  was 
previously  subscription  sales  manager  of 
Collcfic  Humor  magazine. 

Fair  Account  Placed 

The  L.  h'.  Page  .Advertising  .Agency. 
Richmond.  A'a..  has  Iteen  appointed  to 
place  the  advertising  for  the  A’irginia 
State  Fair,  to  f>e  held  at  Richmond  in 
October. 


JOHN  WOOD  TO  ALTMAN’S 

H.  .Altman  &  Co..  New  A'ork  de- 
jiartment  store,  has  announced  the  ap- 
jM)intment  of  John  W(M>d  as  vice-presi¬ 
dent  in  charge  of  advertising  and 
publicity.  Mr.  Wood  has  l)een  with 
McCann-Krickson.  Inc..  New  A'ork 
agency,  for  a  number  of  years  and  has 
actetl  as  advertising  counsel  to  H.  .Atl- 
man  &  Co.  for  the  last  six  months. 

H.  H.  Kinyon  Joins  Redfield-Coupe 

H.  II.  Kinyon,  for  six  years  account 
e.vecutive  of  .Albert  Frank  &•  Co..  New 
AAirk  agency,  has  joined  Retlfield-Coupe. 
Inc.,  al.so  of  New  A'ork.  in  a  similar 
capacity.  Before  going  into  advertising 
Mr.  Kinyon  sjient  some  ten  years  in 
editorial  work,  four  years  of  which 
were  in  Tokio,  Jai)an.  as  news  editor 
of  the  Jaf'aii  Aih'crtiscr  and  managing 
editor  of  the  Trans-Pocific  Matiaciiu’. 
He  was  also  the  Tokio  correspondent 
ol  the  L'nited  Press  .Association. 


Chrysler  Change*  Expected 

Rei)orts  on  a  new  agency  line-up  on 
Chrysler-built  automobiles  were  con- 
firmeti  this  week  by  an  authoritative 
source.  Under  a  plan  by  which  each  of 
the  four  makes  would  have  its  own 
agency,  it  is  expected  that  new  agencies 
will  be  named  for  Dodge  and  Plymoutb, 
while  Chrysler  cars  continues  to  be  han¬ 
dled  through  .Adverti.sers.  Incorporated, 
and  DeSoto  cars  through  J.  Stirling 
Getchell,  Inc. 


Pine  Bros.  Name  Gunnison 

Pine  Bros..  Inc.,  Philadelphia,  manu¬ 
facturers  of  Pine  Bros.  Glycerine  Tab¬ 
lets  and  Pine  Bros.  Oradol  .Antiseptic 
Mouth  Tablets,  have  appointed  Stanley 
K.  Gunnison,  Inc.,  New  A'ork,  as  adver¬ 
tising  counsel. 


E.  J.  Churchill  President 

Edward  J.  Churchill  has  been  elected 
president  of  Donahue  &  Coe,  Inc..  New 
A'ork  advertising  agency  succeeding 
M.  J.  Donahue.  Bruce  Gallup,  formerly 
advertising  and  publicity  manager  of 
Columbia  Pictures,  has  been  elected 
vice-president. 

Foreign  Accounts  to  Ayer 

Standard  Brands.  Inc.,  has  placetl  its 
foreign  advertising  account  with  N.  W. 
.Ayer  &•  Son.  Inc.  N.  W.  .Ayer  has  also 
been  appointed  to  handle  the  foreign  ad¬ 
vertising  of  Elizabeth  .Arden,  Inc. 

Bunte  Bros,  to  Robbins  Agency 

The  advertising  account  of  Bunte 
Bros..  Chicago  candy  manufacturers,  is 
now  being  handled  by  Fred  .A.  Robbins 
Company.  Chicago  agency. 

Gets  Douglas  Shoe  Account 

The  W.  L.  Douglas  Shoe  Company  of 
Brockton.  Mass.,  has  appointed  the 
P.  F.  O'Keefe  .Advertising  .Agency.  Inc.. 
Boston,  to  handle  its  account. 


Mellin’s  Food  to  Cabot  Agency 

The  Mellin's  Food  Company,  Boston, 
has  appointed  Harold  Calx)t  &  Com¬ 
pany.  Inc.,  of  that  city,  to  direct  its 
advertising. 


Most  electric  motors  can  be  used  for  various  pur¬ 
poses.  If  they  do  not  make  good  on  one  job  they 
will  on  another.  The  Cushman  Motor  is  a  **one 
purpose**  motor  for  typesetting  machines.  It  has 
always  had  to  be  good  for 
that  purpose  to  be  sold  and 
used  for  so  many  years. 


A 

CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co..  Toronto.  Fan. 
l  anadlHH  IHstribiitor* 


BRITANNICA  TO  ADVERTISE 

.A  list  of  approximately  30  metropoli¬ 
tan  newsikaiters  is  to  be  used  by  En- 
cycltipaedia  Britannica  Company,  New 
A\)rk,  beginnitig  the  first  week  in  Sep¬ 
tember.  Five-column  display  copy  will 
appear  in  the  rotogravure  sections  of 
the  National  Newspaper  Group,  the 
magazine  sections  of  several  New  A'ork 
iHwspa Iters,  and  in  black  and  white  sec¬ 
tions  t)f  other  palters.  The  copy  will 
stress  the  imixirtance  (tf  obtaining  sound 
information  in  order  to  insure  business 
success.  Charles  Daniel  Frey  Company. 
Chicago  agency,  is  placing  the  account. 

Emery  Heads  Whitney  Tag  Sales 

Clarence  E.  Emery  is  taking  up  new 
duties  as  e.xecutive  vice-president  and 
director  of  sales  of  the  Whitney  Tag 
Company,  Inc.,  274  Madison  .Avenue, 
New  A'ork.  Mr.  Emery  recently  re- 
signetl  as  New  A'ttrk  manager  of  the 
Reyburn  Manufacturing  Company,  with 
whom  he  was  assttciated  for  seven  years. 
Previttusly  he  was  ccmnected  for  16 
years  with  the  Denni.son  Manufacturing 
C<  impany. 

Newell-Emmett  Named 

Newell-Emmett  Co..  New  A'ork,  has 
been  appointed  advertising  counsel  by 
Copper  &  Brass  Research  .Association. 


AD  TIPS 


N.  \V.  .\.ver  &  Son.  Iiie.,  West  Wash¬ 
ington  Square,  Philadelphia.  Will  make 
up  list.s  during  September  using  news- 
paja/rs.  magazines  and  trade  papers  on 
Canada  Dry  Ginger  .\le,  Ineorporated, 
New  York  City,  manufacturers  of 
“Canada  Dry."  Placing  account  for  the 
Caterpillar  Tractor  Company,  Peoria. 
Illinois. 

Kuer  &  Bigler  rompun.v,  2527  Kemper 
I.iine,  Cint’innati.  Will  make  up  lists 
during  September  and  October  using 
magazines,  trade  papers  and  direct  by 
mail  on  the  Witt  Cornice  Company, 
Cincinnati,  manufacturers  of  Witt  ash 
and  garbage  cans,  oily  waste  cans,  etc. 

Batten,  Burton,  Durstlne  &  OHlM>rn, 
Ine..  383  Madison  Avenue,  New  York. 
Will  make  up  lists  during  September  for 
the  Hami)shire  Paper  Company,  South 
Hadley  Kails,  Massachusetts. 


Blaekbiirn  .\dvertislng  .\geney,  la,. 
Mutual  Home  Fluilding,  Dayton,  tvin 
make  up  lists  during  September  usinr 
newspapers,  dealer  helps  and  ciroulan  ' 
on  The  Hlackburn  Products  Company 
Dayton,  manufacturers  of  inoprietan’ 
medicines. 

tieorge  ile  Borowski,  6  North  Michigan 
.Avenue,  Chicago.  Will  make  up  list, 
during  September  and  January,  psin. 
newspapers,  car  cards  and  foreign 
language  newspapers  on  the  Orangeim 
Chemical  Comi>any,  Inc.,  I.e  Iloy,  X.  y 
manufacturers  of  Orangelne  headache 
powders. 

Kvaiis  .XsHiM'iuteH,  Inc.,  225  North 
Michigan  .Avenue,  Chicago.  Will  make 
up  lists  during  September,  February 
and  June,  using  trade  papers  and  direct 
by  nuiil  on  Silver-Marshall,  Inc.,  Chi. 
cago,  manufacturers  of  radio  receivers 
and  radio  eciuipment. 

Ue.ver  t'omimny,  3rd  Natioiiid  Haai, 
Building,  Dayton.  Ohio.  Will  make  up 
lists  during  September  using  magazines 
farm  ptipers  and  foreign  language  new.<i-' 
papers  on  the  Zanol  I’roducts,  Cincin-  k 
nati,  manufacturers  of  Zanol  food  prod.  | 
ucts  and  toilet  preparations.  f 

('hiirlcM  \V.  Hoyt,  Inc.,  11  Kast  3$th 
Street.  New  York.  Will  make  up  ligp 
during  September  for  the  Rutland  Rrs 
Clay  Company,  Rutland,  Vermont. 

Frank  H.  Jones.  10  High  Street, 
Boston,  Mass.  Will  make  up  lists  dur¬ 
ing  September,  using  magazines,  trade 
papers  and  direct  hy  mail  on  Esleeck 
Manufacturing  Comimny,  Turners  Falls  ’ 
Mass.,  miuiufacturers  of  onion  skin  j 
manifold  and  thin  bond  papers.  '  i 

James  F.  Newssrnib  &  Co..  Inc.,  U*  1 
Varick  Street,  .New  York  City.  Will  i 
make  up  lists  during  September  using  ; 
trade  paiiers,  direct  hy  mail  and  circa-  ’ 
lars  on  .Anchor  Cap  and  Closure  Corpo¬ 
ration,  Bong  Island  City,  N.  Y.,  manu¬ 
facturers  of  metal  and  molded  caps  and  : 
sealing  equipment  for  glass  containers. 

John  O.  Fowers  f'ompan.v,  22(1  Ka.st 
42nd  Street.  New  York  t'ity.  Will  make 
up  lists  during  Se))tember,  using  news¬ 
papers,  trade  pajsers  and  direct  hy  mail 
on  Murphy  Varnish  Company,  Newark. 

N.  J.,  manufacturers  of  varnishes, 
lacfiuers  and  enamels. 

K.  K.  Shepard  .Advertising.  360  North 
Michigan  .Avenue,  Chicago.  Will  make 
up  lists  from  September  to  December, 
inclusive,  using  imsters  and  farm  papers  i 
on  the  Bickmore  Company,  Old  Town, 
Maine,  manufacturers  of  Bickmore  gall  j 
salve  and  Bickmorine  |)owder. 

I  lilted  States  .Advertising  ('orporatlsa.  i 
240  Huron  Street,  Toledo.  Will  makeup  I 
lists  during  September  for  the  Franklin 
.Automobile  Company,  Syracuse,  X.  T.  ■ 
Carr  &  Columbia,  Inc.,  17  Kast  38th  5 
Street,  .New  York.  Placing  account  for  ) 
Hope's  Windows,  Inc.,  Jamestown,  X.  T.  1 


♦  *1 


BURGESS 
CHROME  MATS 


Dependable,  uniform  quality,  day  in 
and  day  out,  together  with  cheerful 
service  maintains  the  steady  in¬ 
crease  in  distribution  enjoyed  by 
BURGESS  CHROME  MATS 


BURGESS  CELLULOSE  COMPANY 
Freeport,  Illinois 
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AD-VENTURES 

By  ROBERT  S.  MANN 


COPYRIGHT  royalties  to  be  paid 
bv  broadcasters  in  the  year  be- 
.rinninj;  Sept.  1  will  be  ptrssibly  $1,500,- 
(KIO  greater  than  those  paid  in  the  past, 
with  automatic  increases  scheduled  for 
the  two  following  years,  under  the  terms 
oi  an  agreement  reached  this  week 
after  long  negotiations  between  the  Na¬ 
tional  Association  of  Broadcasters  and 
the  American  Society  of  Comixjsers, 
Authors,  and  Publishers. 

Advertisers  and  agencies,  however, 
enjoy  a  seat  on  the  sidelines,  and  will 
not  be  affected  lor  the  present  at  least, 
the  expectation  being  that  the  broad¬ 
casters  themselves  will  absorb  the 
rovalty  payments  as  they  have  in  the 


past. 


The  agreement,  as  announced  by  E.  C. 
Mills,  general  manager  of  the  Society 
of  Comjxjsers.  .\uthors,  and  Publishers, 
calls  for  payment  of  a  3  per  cent  tax 
on  net  receipts  from  the  sale  of  broad¬ 
casting  time  during  the  first  year,  4  per 
cent  (luring  the  second  year,  and  5  per 
cent  during  the  third  year.  These  pay¬ 
ments  arc  in  addition  to  a  "sustaining” 
license  fee  e(]ui valent  to  the  $933,000 
paid  during  1931. 

The  new  basis  places  the  largest  pay¬ 
ments  on  the  concerns  most  successful 
at  selling  advertising  time,  particularly 
on  the  networks.  Mr.  Mills  estimated 
that  about  .300  radio  stations  will  pa} 
less  under  the  new  plan,  while  approxi¬ 
mately  100  will  pay  considerably  more. 

On  an  estimated  sale  of  $50,000,000 
of  broadcasting  time  a  year,  the  new 
tax  would  bring  $1,500.00()  in  additional 
royalties  next  year,  rising  to  $2,500,(KH) 
the  third  year.  Reports  of  national  ad¬ 
vertising  on  the  principal  networks  put 
the  amount  paid  for  time  at  $35,000,000 
in  1931,  while  the  first  seven  months  of 
1932  rolled  up  time  charges  of  $25,000,- 
000.  This  does  not  consitler  local  broad¬ 
casting. 


"Today’s  market  is  flooded  with  tires 
deliberately  built  to  sell  as  low  as 
$3.93  and  similar  prices  according  to 
size.  Built  to  sell — not  to  serve. 
•Round  and  cheap.’  Put  out  with  utter 
disregard  for  quality.  Price  is  the 
pattern.  The  sacrifice  of  human  life 
is  the  iiicfiliible  penalty.” 

General  Tire  was  not  wholly  up  to 
date,  it  must  be  said,  for  at  least  one 
newspai)er  which  carried  the  copy  had 
on  another  page  an  advertisement  by 
one  of  the  Big  Four  offering  its  third- 
line  tires  as  low  as  $3.49. 

Elsewhere  tl’.e  General  copy  sounded 
the  alarmist  note,  comparing  the  num¬ 
ber  of  deaths  and  injuries  in  automobile 
accidents  with  the  American  casualties 
in  the  World  War.  .\  "Caution”  urged 
that  motorists,  instead  of  putting  their 
best  tires  on  rear  wheels,  should  put 
theiii  on  the  front  wheels  l)ecause  at 
nuKlern  speeds,  "When  a  front  tire 
l)lows  it’s  seldom  a  minor  accident — too 
often  its  fatal.” 

Of  interest  from  a  different  angle  was 
a  statement  that :  "Today  our  factory  is 
working  full  time.  Sales  are  going  up. 
Six-m(»nth  records  show  17.6  jn-r  cent 
more  (ieneral  tires  were  sold  than  in 
the  same  iwriod  last  year.  What  other 
tire  manufacturer  can  say  that?” 


ered  the  dividend  requirements  by  a 
substantial  margin.  The  stability  of 
the  company  has  been  indicated  by  the 
continuation  throughout  the  depression 
peritxl  of  the  regular  quarterly  dividend 
of  $1  per  share.  Possibly  one  of  the 
most  important  factors  accounting  for 
this  favorable  condition,  in  addition  to 
the  character  of  the  products,  has  been 
the  corporation’s  policy  of  maintaining 
a  consistent  expenditure  in  national  ad¬ 
vertising  for  its  prixlucts.  We  are  con¬ 
vinced  that  advertising  has  been  of 
great  importance  in  maintaining  a  .satis¬ 
factory  sales  volume.” 


Aside  to  Tommy  Thomajan ;  Movie- 
.  land's  prophets  of  sophisticated 
sexiness,  seeking  to  inoculate  advertis¬ 
ers  with  revelish  devilishness,  aren’t  as 
thin-skinned  as  your  letter  sounds.  Or 
does  the  caricature  on  your  back  page 
do  you  wrong? 


JOINS  U.  S.  ADVERTISING 

Herlx;rt  K.  Stroud  has  joined  the 
United  States  .Advertising  Corporation, 
New  York  headquarters,  as  marketing 
counsel  and  contact  man  on  accounts  in 
the  pharmaceutical  field.  .At  the  same 
time  he  continues  his  service  as  mer¬ 
chandising  counsel  for  McKesson  & 
Robbins,  Inc.,  and  business  manager  of 
their  trade  organ,  Selliiu/  S'  Scrvicf. 
.Mr.  Stroud  has  been  active  in  the  de¬ 
velopment  of  advertising  accounts  in 
the  drug  trade  not  only  (luring  his  long 
connection  with  Frank  Seaman,  Inc., 
but  later  as  the  head  of  his  own  agency 
and  still  more  recently  as  vice-president 
of  Hanff-Metzger,  Inc. 


REMIXGTO.N’  RAND,  INC.,  pre¬ 
paring  to  place  orders  for  $4,500,- 
(KX)  worth  of  materials  and  supplies, 
t(K)k  newspaper  advertising  to  announce 
that  fact  in  an  open  letter  to  Roy  1). 
Chapin,  .secretary  of  commerce.  In  ad¬ 
dition  "wherever  possible  at  present 
prices,  contracts  are  to  be  placed  cov¬ 
ering  all  our  re(iuirements  for  the  entire 
year  of  1933,  such  contracts  to  be  based 
upon  an  anticipated  increase  of  25  jK-r 
cent  over  our  1932  requirements.” 

Bargain  sale  advertising  in  reverse, 
one  might  call  it,  chalking  the  incident 
up  as  one  of  the  rare  cases  where  the 
buyer,  instead  of  the  seller,  advertises 
that  prices  are  low. 


This  week’s  chapter  in  controversial 
copy  included  an  attack  on  the 
safety  of  low-priced  automobiles  tires, 
published  by  General  Tire  &  Rubber 
C(inipany,  principal  factor  outside  the 
“big  four”  in  the  industry. 

“$3.93 !  Marking  down  the  value 
of  human  life.”  was  the  heading,  and 
the  copy  charged  that : 


C.AMPBEI.I.  Soup  Company,  Cam¬ 
den,  X.  J.,  took  to  the  newspai)er 
advertising  columns  of  Camden  and 
Philadelphia  to  squelch  rumors  that  it 
was  paying  as  low  as  10  cents  an  hour 
to  workers  taken  on  in  its  recent  e.\- 
pansion  of  employment.  Publishing  a 
letter  from  .A.  C.  Dorrance,  president,  to 
W.  1..  Tushinghain,  vice-president  of  the 
Courier-Post  Xewspapers,  Camden,  the 
cc.mpany  announced  that  “Our  em¬ 
ployes  generally  are  now  receiving  only 
10  per  cent  less  than  in  1929,  when  the 
highest  rates  in  the  company’s  history 
were  in  effect.” 

The  minimum  wage  paid  to  1964  new 
employes  taken  on  in  the  last  two  weeks, 
said  the  letter,  was  33  cents  an  hour  for 
men,  22  cents  for  women  and  boys. 
.Averages  in  the  Camden  plants,  not  in¬ 
cluding  bonus  payments,  were  given  as 
41  cents  an  hour  for  men,  29  cents  for 
women,  31  cents  for  boys. 

The  occasion  for  the  published  state¬ 
ment  was  a  (|uery  to  .Mr.  Dorrance 
from  Mr.  Tushinghain  which  said  that 
letters  from  Courier- Post  readers  had 
brought  numerous  inquiries.  “.Any  in¬ 
formation  given  us  will  be  treated  con¬ 
fidentially  if  you  so  desire.”  wrote  Mr. 
Tushingham,  "but  we  should  like  to  be 
able  to  iKiss  the  facts  along  to  our  read¬ 
ers,  when  requested,  if  you  have  no 
objections.” 

The  advertisements  followed. 


8,000  Replies  in  Contest 

Xearly  8,600  letters  were  submitted 
in  the  Kresge  Department  Store’s  con¬ 
test  for  the  best  200-word  letter  telling 
about  a  shopping  trip  to  the  Xewark, 
X.  J.,  store.  The  winner  was  Jack  .Arm¬ 
strong,  11,  of  17  Paterson  .Avenue, 
Xutley,  X.  J.,  who  receives  $1,000. 
Prizes  were  awarded  to  199  other  boys 
and  girls.  In  a  separate  contest  for  the 
Ix-st  fifty-word  letter  Edgar  B.  Gallo¬ 
way,  15,  of  515  Xorth  Sixth  Street, 
won  $100.  The  judges  were  Governor 
Moore,  John  H.  Logan,  superintendent 
of  Xewark  schools,  and  Willard  E. 
Bowman,  managing  editor  of  the 
Neusirk  Star-Eaf/lc. 


In  Madrid  for  Erwin  Wasey 

Carlos  Cabrera,  for  many  years  man¬ 
ager  of  the  Export  Information  Bureau 
of  the  .A. .A. .A. .A.  in  Xew  York,  has 
joined  the  Madrid  office  of  Erwin, 
Wasey  &  Co.,  in  Spain,  functioning 
among  other  duties  on  the  selection  of 
media. 


Oil  Burner  Account  to  Doremu* 

Doremus  &  Co.  has  lieen  appointed 
advertising  counsel  by  Wetmore-Scott 
Company,  Boston,  local  representatives 
for  Westinghouse  pr(Klucts.  to  direct 
the  advertising  of  the  Marr  Dil  Burner 
now  being  distributed  by  the  Westing- 
house  Electric  Supply  Company.  Xews¬ 
papers  and  direct  mail  will  be  ustfd 
starting  with  an  immediate  fall  heating 
season  campaign. 


TESTIMOXI.AI.  advertising  for  ad 
vertising  it.self,  as  given  in  a  rejMirt 
to  stockholders  of  Drug,  Inc.,  by  W.  C. 
Watt,  treasurer ; 

"It  is  significant  that  earnings  for 
the  first  six  months  of  1932  have  cov- 
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.  .The  Entire  PEORIA  AREAI 

Not  Just  a  Section  or  a  Block  Here  and  There 


I’ENETRATK  a  sufficient  per¬ 
centage  of  the  total  of  the  homes 
In  "The  Peoria  Area"  to  get 
action  on  your  advertising. 


PENETRATE  Peoria's  pocket- 
book  .  ,  deep  enough  and  thor¬ 

oughly  enough  to  get  a  real  in¬ 
crease  In  your  sales  and  profits! 


There  Is  Onl]/  One  Medium  in  Peoria  Which  Can  Do  This 
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For  You  and  That  la  The 

PEORIA 


JOURNAL-TRANSCRIPT 

t'biiM.  II.  Kddy,  Natl  KepreHcntatives,  Chicago,  New  York,  Boston 


THE 

IKD14NAP01.K 


XF'.VS 


THE 

IKIHANAPOI  IS  U.iDIl'S 

thoKyuqhl^ 

econffinicaLU^ 


9he  AITKIN-KYNETT  6b 

cAdvertising 


»  SOUTV  MMH  aQUAM 


Journal, 
Jaraajr  City, 

N««  Jarsay. 


It  aaaM  to  aa  that  your  policy  of  eno  flat  rata 
tbat  appllaa  to  both  national  and  local  adaarttilne 
la  both  couracaoua  and  alaa. 


It  puta  tha  adltorlal  Talua  and  tha  elreulatlea 
aalua  of  tba  Jaraay  Journal  on  tba  aaoa  footlne 
nil  adTortiaara.  ble  and  aaall,  and  appaala  to  sa 
at  a  raally  aound  aora  la  tha  diractlon  of  puttloe 
naaapapar  adaartlalne  rataa  i  " 
taala. 


I  tha  floaat  ki&d  of  < 


Same  Rate  for  Local  and 
National  Advertising 


THE  JERSEY  JOURNAL 


Jersey  City,  New  Jersey 


Matiuma  HeprenrHlalirm 

STORY,  BROOKS  &  FINLEY 

New  York — Philiiilelphia — Chicairo— San  Frain-isei 
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APPRAISAL  OF  McLEAN 
ESTATE  IS  FILED 

Philadelphia  Publisher  Left  $6,557,- 

960  Including  Portion  of  Eve¬ 
ning  Bulletin  Stock — Bulk 
Goes  to  Children 

iSpecial  to  Editor  &  Publisher) 

Philadelphia,  Aug.  22 — An  inven¬ 
tory  filed  with  the  Register  of  Wills 
reveals  that  the  estate  of  William  L. 
McLean,  former  editor  and  publisher 
of  the  Evening  Bulletin,  is  appraised  at 
$6,557,960.%.  Mr.  McLean  died  in  his 
80th  year  at  his  home  here,  on  July 
30,  1931. 

The  estate  includes  a  portion  of  the 
Evening  Bulletin  Company  stock,  the 
balance  having  been  given  to  Mr.  Mc¬ 
Lean’s  two  sons — Robert  McLean,  who 
succeeded  his  father  as  president,  and 
William  L.  McLean.  Jr.,  vice-president 
and  treasurer,  directly  or  as  trustees  for 
their  sister,  the  former  Miss  Sarah 
Wells  McLean,  during  the  lifetime  of 
the  testator.  The  balance  of  the  estate 
consists  largely  of  government,  state 
and  municipal  bonds. 

The  executors — who  are  the  sons  and 
the  Provident  Trust  Company — have 
been  unable  to  determine  the  net  value 
of  the  estate  at  this  time.  They  ex¬ 
pressed  a  desire  to  pay  a  two  per  cent 
direct  tax  on  $6,420,785.76  and  a  ten 
per  cent  collateral  tax  on  $136,905.20 
“in  order  that  no  penalty  be  charged.” 
Based  on  the  appraisal,  the  total  trans¬ 
fer  inheritance  tax  is  $142,106,  which 
the  estate  paid.  An  additional  tax  will 
be  paid  in  the  event  the  estate  proves 
to  be  larger. 

Except  for  $50,000  each  to  his  broth¬ 
ers,  Robert  L.  McLean  and  Charles  V. 
McLean ;  $10,000  to  his  sister,  Laura 
M.  McLean,  and  bequests  and  annuities 
to  employes  at  his  home,  Mr.  McLean 
left  his  estate  to  his  three  children — 
the  one-third  for  his  daughter  to  be  held 
in  trust  with  ultimate  revision  to  her 
descendants. 

If,  upon  termination  of  the  trust, 
there  are  no  descendants  of  the  daugh¬ 
ter  or  sons  then  living,  the  principal  of 
her  share  is  to  go  to  the  Germantown 
Dispensary  and  Hospital,  of  which  Mr. 
McLean  was  a  manager. 

R.  W.  ACTON  DIES 


N.  Y.  Journal  of  Commerce  M.  E. 

Succumb*  After  Operation 

Robert  Wilburn  .Acton,  managing 
editor  of  the  \eic  York  Journal  of 
Conwwree,  died  in  Bellevue  Hospital, 
New  York,  .\ug.  18,  of  a  brain  tumor. 
He  had  been  taken  to  the  hospital  for 
emergency  treatment  after  a  few  days’ 
illness,  fie  was  .10  years  old. 

Starting  as  night  telegrajih  editor 
with  the  Journal  of  Commerce  in  1927. 
Mr.  .Acton  was  advanced  early  in  1931 
to  the  post  of  night  editor.  In  June  of 
the  same  year  he  was  made  managing 
editor.  He  was  a  native  of  Indiana  and 
had  worked  on  newspajicrs  in  the  mid¬ 
dle  west  before  coming  to  Xew  A'ork. 
He  was  managing  editor  of  The  Fourth 
Estate  at  the  time  of  its  purchase  by 
Editor  &  Publisher.  He  had  also 
worked  on  the  .Vcru  York  Daily  Xeivs 
and  Xezf  York  Daily  Mirror. 

Mr.  Acton  is  survived  by  his  father, 
C.  A.  Acton,  of  Englewood.  Cal. 
- • - 

**The  Direct  To  You" 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

FIRST  ' 


IntenutUonal  Service 
7$,  Rne  des  Petita-Champe 
PAAIS 


OebI*  Addraati  Bleeutellr  Pari* 


©bituarg 

Mrs.  LOUISE  BULLARD 
BLOSS,  61,  widow  of  William 
M.  Bloss,  at  one  time  a  reporter  for 
the  Kansas  City  Star,  died  last  week  in 
Kansas  City. 

Robert  Reed,  83,  for  many  years  with 
the  Boston  Herald  and  the  Providence 
Journal,  until  he  retired,  died  at  his 
home  in  Dorchester  recently.  He  was 
born  in  Manchester,  England. 

Mrs.  Sarah  Cecil  Shiver  Gonzales. 
wife  of  William  E.  Gonzales,  editor  of 
the  Columbia  (S.  C.)  State  and  former 
■Ambassador  to  Peru,  died  at  the  Gon¬ 
zales’  Flat  Rock,  X.  C.,  summer  home 
■Aug.  20. 

El.mer  E.  Monroe.  45,  associate  edi¬ 
tor  of  the  Springfield  (Mass.)  Daily 
Xcws,  died  at  the  Unit^  States  Vet¬ 
erans’  Hospital  in  Newington,  Conn., 
recently.  He  had  been  a  member  of  the 
News  staff  for  20  years,  after  having 
been  in  newspaper  work  in  Holyoke, 
Mass. 

Frank  Stejskal,  editor  and  one  of 
the  founders  of  the  Denni  Hlasatel, 
Chicago  Czechoslovakian  newspaper, 
died  -Aug.  23  at  his  summer  home  at 
Fox  Lake,  III.  He  came  to  this  country 
from  Czechoslovakia. 

Robfjit  M.  Love,  editor  of  the  Irving¬ 
ton  Sun,  Indianapolis  weekly,  died  in 
Indianapolis  Aug.  22. 

Miss  Anna  F.  G.vtely,  for  the  past 
10  years  cashier  of  the  IVorcester 
(Mass.)  Telcgram-Gacette,  died  Aug.  18. 

Stephen  J.  Perry,  former  proof 
reader  of  the  Providence  (R.  I.)  Jour¬ 
nal,  died  at  his  home  in  New  Bedford, 
Mass.,  recently  at  the  age  of  66  years. 

J.AMEs  F.  McGrath,  62,  with  the 
composing  room  of  the  Boston  Globe 
for  more  than  20  years,  died  at  his 
home  in  Dorchester,  Mass.,  recently. 
He  was  with  the  Herald  before  going 
onto  the  Globe  and  was  a  member  of  the 
International  Typographical  Union  for 
42  years. 


Ch.arles  Henry  .Armstrong.  60, 
assistant  superintendent  of  the  Montreal 
Financial  Times,  died  Aug.  23. 

Charles  A.  Leicht,  71,  publisher  of 
the  New  Lisbon  (W’is. )  Times,  died 
recently  in  La  Crosse,  Wis.,  after  an 
operation.  He  entered  the  newspaper 
business  in  1889.  Mr.  Leicht  was  ^itor 
and  publisher  of  the  Juneau  County 
Argus,  and  later  founded  the  Marathon 
Times  and  the  New  Lisbon  Times. 

Herbert  C.  Richardson,  41,  proof¬ 
reader  for  the  Toronto  Globe,  died  in 
Toronto  .Aug.  19.  He  was  with  the 
United  Press  for  a  number  of  years. 

John  Archibald  Murray,  32,  sports 
editor  of  the  Regina  (Sask.)  Leader- 
Post  since  1925  and  formerly  of  the 
Winnipeg  Free  Press,  died  in  Regina 
.Aug.  13.  A  champion  amateur  sprinter 
and  high-jumper,  he  contracted  cancer 
of  the  hip,  from  which  he  died,  with 
hurdling. 

Judge  Warren  G.  Brown,  63,  a 
printer  and  journalist  of  the  old  school, 
and  for  many  years  United  States  Com¬ 
missioner,  died  .Aug.  18  at  his  home  in 
High  Point,  N.  C.  For  25  years  Judge 
Brown  was  associated  with  the  late 
J.  J.  Faris  in  the  publishing  business  at 
High  Point  and  following  that  served 
for  a  while  as  editor  of  the  old  High 
Point  Ledger. 

JoH.N  W.  Dixon,  advertising  solicitor 
for  the  Galesburg  (Ill.)  Register-Mail 
23  years,  former  Yates  City  Savings 
bank  cashier  and  grocery  man  in  Gales¬ 
burg,  died  Aug.  l5. 

Mrs.  .Antes  S.  Ruhl,  mother  of 
.Arthur  Ruhl  of  the  New  York  Herald 
Tribune  dramatic  department,  died  Aug. 
21  at  her  home  in  Rockford,  Ill.  She 
was  71  years  old.  Surviving  in  addition 
to  .Arthur  Ruhl  are  her  husband  and 
another  son  Robert,  owner  and  editor 
of  the  Medford  (Ore.)  Mail. 

Thomas  G.  Gwynne,  for  20  years  a 
member  of  the  staff  of  the  San  Diego 
(Cal.)  I’nion,  died  Aug.  13  from  a  heart 
attack.  Before  going  to  San  Diego  he 


Dr.  Fr.vnk  Graf,  sports  columnist, 
Philadelphia  Evening  Ledger,  and  writer 
on  dental  hygiene  for  the  Ledger  Syn¬ 
dicate.  died  suddenly  Aug.  20  at  his 
Philadelphia  home  of  a  heart  attack. 
Dr.  Graf,  who  was  33,  was  a  football 
star  at  the  University  of  Pennsylvania 
and  was  .All-Eastern  guard  in  1922. 

William  R.  Russell,  42,  stereotyper, 
Xeteark  (N.  J.)  Evening  A^ews  more 
than  seven  years,  died  Aug.  13. 

Mrs.  .Alla  E.  Winn,  widow  of 
Charles  J.  Winn,  a  member  of  the  staff’ 
of  the  Kansas  City  Times  under  Dr. 
Morrison  Munford,  died  recently  at 
Kansas  City.  .A  daughter  and  a  son 
survive. 

Charles  F.  Todd,  employe  of  the 
Boston  Globe  composing  room  for  the 
past  25  years,  died  at  his  home  in 
Stoneham.  He  is  survived  by  two 
brothers,  George,  also  of  the  Globe  com¬ 
posing  room,  and  W'alter,  employed  in 
the  Boston  Post  composing  nxim,  two 
daughters,  a  sister  and  his  wife. 


Italics  that 
will  Stereotype 

The  only  italics  of  full -kerning 
design  which  will  successfully 
withHand  the  pressure  of  dry 
mat  Hereotyping  are  £udlow 
italics.  Give  to  your  advertisers 
the  advantage  of  using  them. 

LUDLOW  TYPOGRAPH  CO. 

20}2  Clybourn  Avenue,  Chicago,  Illinois 

SET  IN  LUDLOW  CARAMONO  ITALIC 


PROGRESS 

in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 


That  accounts 
for  the  success  of 

COLUMBIAN  INKS 


THE  L.  martin  CO. 

45  Ea*t  42nd  St., 

New  York,  N.  Y. 

Arthur  S.  Thompson,  Mgr. 


There  are 
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Good  Reasons 

whyyou  should  u$e“U.S.** 
ROYAL  Rubber  Printing 


Rollers  .  .  .  . 


REASON  No.  2  ... 
Constant  changing,  ad¬ 
justing  and  replacement 
unnecessary. 

• 

Direct  branches  in  oil 
principal  cities. 


"U.S."  ROYAl  RUBBER  PRINTING  ROLLERS 
Another  Product  of 


United  States^j^  Rubber  Company 

1790  BROADWAY  NEW  YORK 


had  been  connected  with  newspapers  in 
Chicago,  Ill.,  San  Bernardino,  Cal.,  and 
Everett,  Wash. 

Louis  Hengstler,  56,  president  of 
Robert  Mayer  &  Co.,  lithograi^ers, 
Hoboken,  N.  J.,  died  recently  at  tli 
Murray  Hill  Sanitarium,  New  York. 

Edward  F.  Eager,  vice-president  of 
the  Lewis  Roberts  Ink  Company  of 
New  York,  died  at  his  residence  at 
South  Boston,  Mass.,  last  week. 


MRS.  ANNE  ALLINSON 

Mrs.  .Anne  Crosby  Emery  .Allinson, 
editor  of  the  woman’s  page  of  the 
Providence  (R.  1.)  Evening  Bulletin, 
was  killed  by  an  automobile  recently  at 
Ellsworth,  Me.,  where  she  was  spend¬ 
ing  her  vacation.  Mrs.  Allinson  con¬ 
ducted  a  column  on  the  woman’s  page 
of  the  Bulletin  under  the  heading.  "The 
Distaff.”  She  was  president  of  the 
Providence  Plantations  club  and  former 
dean  of  women  of  Brown  University. 


UNITED  PRESS  j 

news  coverage  \ 

is  world-wide,  j 

complete  and  j 

Independent  ; 


UNITED  PRESS  ! 


with  full  automatic 
push  button  control 
is  used  by 
Olean  Times 

Glean,  N.  Y. 

Ask  them  about  il 
CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 


NEW  YORK 
BROOKLYN 
OUT  OF  TOWN 

BACK  NUMBER 
NEWTRAPER) 

Hotalinc’j  Newi  Agency 

TIMET  BUILDING 

HIW  YORK  CITY 

Tel.  BRyant  9  0344 
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newspapers  safe  from 
reading  slump 

(Continued  from  fage  3) 


Furthermore,  it  weakens  the  habit  of 
reading.  In  general,  the  more  you  read, 
the  more  vou  want  to  read  and  the  bet¬ 
ter  vou  read.  But  when  you  spread 
vour  time  over  an  increasingly  wide 
field  of  activities,  you  weaken  greatly 
the  inclination  to  follow  any  single  one 
with. intensity.  Thus  all  but  the  most 
eager  readers  and  learners  tend  to  spend 
less  and  less  time  with  their  books. 

Paradoxically  enough,  the  book  busi¬ 
ness  is  the  loser  as  the  incomes  of  po¬ 
tential  readers  rise.  Books  increasingly 
lose  their  appeal  among  people  who  are 
well-to-do.  As  incomes  rise  above 
$2^  a  war.  the  volume  of  reading 
drops  subs'tantially.  The  Cheney  report 
revealed  that,  as  incomes  move  up  from 
$900  to  $2,500  per  family,  the  money 
spent  on  books  rises  from  26c.  a  year 
to  $2.69.  But  at  the  $2,500  level,  book- 
bining  drops  back  to  $2.25  per  family 
per  year!  The  explanation  is  obvious. 
The  more  money  people  have  to  spend 
as  they  like,  the  greater  the  number  of 
interests  which  they  are  free  to  indulge. 
Above  all,  they  like  to  travel.  Most 
people,  when  asked  what  they  would  do 
were  their  incomes  increased  hy  several 
hundred  dollars,  state  without  the 
slightest  hesitation  that  they  would 
spend  money  on  travel  first  of  all. 
Never  more  books  and  more  reading! 

Of  our  12,490,000  superior  people  who 
read  easily  and  with  pleasure,  and  who 
are  not  tied  down  by  family  demands 
interfering  with  reading,  fully  10  per 
cent  spend  money  and  time  on  these 
competing  interests  to  the  exclusion  of 
books  in  large  volume.  Even  this  esti¬ 
mate  is  probably  much  too  conservative, 
tor  the  superior  middle-aged  and  elderly 
Americans  of  forty-five  or  older — 
nearly  6,000,000  all  told — are  likewise 
those  of  comparatively  high  incomes 
and  much  free  time.  As  they  are  re¬ 
leased  from  home  responsibilities  and 
the  chronic  marathon  of  money-making, 
they  prefer  to  si^nd  much  time  with 
their  friends  and  in  travel.  Were  even 
one-third  of  them  so  to  use  their  new 
freedom,  the  potential  reader  market 
would  fall  half  a  million  below  our 
estimated  maximum.  Here  we  have  no 
accurate  figures.  But  such  a  guess  is 
not  at  all  wild.  The  desire  to  be  with 
congenial  friends  and  to  see  the  world 
increases  as  one  grows  older. 

Our  conservative  deduction,  then, 
leaves  not  more  than  eleven-cKld  million 
potential  readers  who  buy  books  and 
magazines  more  or  less  regularly  for 
the  sheer  pleasure  of  reading.  Xor  can 
the  number  be  substantially  increased. 
Eveiy  phase  of  American  life  works 
toward  the  decline  of  regular  reading. 
Ease  and  cheapness  of  transportation, 
and  of  spreading  information  and  en¬ 
tertainment  through  radio  and  movie, 
conspire  against  author  and  hook  and 
maguine  publisher.  .And  should  pro¬ 
hibition  be  repealed,  heaven  help  the 
book  business !  For  the  ease  and 
pleasure  of  sitting  around  in  a  mild 


Ass 


urance  • 

The  unequalled  service  offered 
the  publisher  through  our  En¬ 
gineering  Department  is  backed 
by  a  well  established  company 
which  has  successfully  catered 
to  newspaper  plant  owners  for 
forty  years.  This  is  your  assur¬ 
ance  of  a  dependable  service 
you  can  rely  on  with  full  safety 

Vrite  selling  house  nearest  you 

American  Type  Founders 
Company 

▼ISUALIZERS  AND  PLANNERS 


alcoholic  stupor,  listening  to  the  radio 
or  hobnobbing  with  friends  over  sev¬ 
eral  friendly  bottles,  will  work  havoc 
undreamed  of  to  the  alerter  joys  of 
bcx)k  and  magazine  reading. 

All  of  these  conclusions,  however, 
have  nothing  to  do  with  newspaper 
readers.  The  newspaper  is  psychologi¬ 
cally  totally  different  from  a  book  or 
a  magazine.  The  primary  motive  for 
reading  books  and  magazines  is  enter¬ 
tainment.  Therefore  such  printed  mat¬ 
ter  must  always  compete  with  all  other 
forms  of  entertainment:  and  as  the  lat¬ 
ter  are  constantly  increasing  and  be¬ 
coming  more  and  more  refined,  maga¬ 
zines  and  books  are  losing  out. 

Xot  so  with  the  newspaper.  Prac¬ 
tically  every  major  human  interest  is 
appealed  to  by  its  columns.  Millions 
read  it  because  they  must.  Other  mil¬ 
lions  read  it  for  money  profit.  The 
newspaper  has  always  been  a  combina¬ 
tion  of  news,  entertainment,  and  adver¬ 
tising.  Xews  is  both  a  necessity  and  a 
public  utility,  which  can  be  said  of 
no  magazine  on  earth  and  only  a  few 
superior  school  books.  .Advertising,  in 
spite  of  its  glaring  defects  of  technique, 
is  indispensable  to  the  proper  managing 
of  the  family  budget.  Hence  house 
wives  cry  for  it.  .And  entertainment  is 
— well,  just  entertainment,  of  course. 

So,  you  see,  while  other  printed  forms 
lose  ground  steadily,  the  newspaper 
never  can  until  some  invention  as  yet 
unforeseen  accomplishes  what  the 
movies,  radio,  and  television  cannot  ac¬ 
complish — to  wit,  the  dissemination  of 
news  and  trade  offerings  in  a  form 
that  can  be  preserved  and  referred  to 
for  an  indefinite  period. 

THOMAS  E.  TRIGG 

Thomas  E.  Trigg,  owner  and  editor 
of  the  Elgin  (Kan.)  Journal,  and  a 
brotlier  of  Fred  C.  Trigg,  Kansas  edi¬ 
tor  of  the  Kansas  City  Star,  died  .Aug. 
10  at  his  home  in  Elgin.  Mr.  Trigg 
was  a  veteran  among  Kansas  news¬ 
paper  editors,  having  learned  the  busi¬ 
ness  under  his  father,  the  late  W.  .A. 
1  rigg.  with  whom  he  was  associated  in 
business  for  20  years. 

WILLIAM  R.  CARTER 

William  Ringwooel  Carter,  72,  one  of 
Jacksonville  s  most  distinguished  pioneer 
citizens  and  first  editor  of  the  Elorida 
Metro/'otis,  predecessor  of  the  Jackson¬ 
ville  Journal,  died  .Aug.  24  at  Winter- 
IK)rt.  Me. 


BUYERS 

^^ORE  than  3,500  me<  are 
'  awaitins  your  appeal. 

They  hold  every  conceivable 
type  of  newspaper  position. 

They  have  good  incomes  for 
their  personal  needs  and  many 
of  them  control  the  purchasing 
power  of  their  publications. 

They  read  THE  QUILL  monthly 
because  they  find  it  stimulating, 
a  free  discussion  of  those  prob¬ 
lems  they  are  meeting  in  their 
daily  work,  and  they  find  it 
recreational. 

They  buy  from  QUILL 
advertisers. 


For  rates,  write  or  wire 


836  Exchange  Avenue,  Chicago 


RICHARD  H.  GARDNER 

Richard  H.  Gardner,  40,  widely  known 
Milwaukee  newspaperman,  died  Aug.  19 
of  pneumonia  in  Soldiers’  Home  hos¬ 
pital.  Mr.  Gardner  came  to  Milwaukee 
from  Kansas  City  in  1922.  For  several 
years  he  was  employed  on  the  IVisconsin- 
Xeti's  and  later  became  editor  of  the 
old  Milwaukee  Telegram,  news  editor 
and  assistant  managing  editor  of  the 
Wisconsin-Xews,  Sunday  editor  of  the 
Sentinel,  worked  on  the  Journal  and 
for  the  last  two  years,  until  his  illness, 
had  been  radio  editor  of  the  Wiscon¬ 
sin-Xews.  He  also  worked  on  Chicago, 
St.  Louis  and  Texas  papers. 

JOSEPH  A.  GRAY 

Joseph  A.  Gray,  62,  secretary  and 
member  of  the  board  of  directors  of 
the  Xaslnnlle  (Tenn.)  Banner,  and 
prominent  for  many  years  in  the  busi¬ 
ness,  civic  and  religious  life  of  Xash- 
ville,  died  Aug.  18  at  his  home  in  Belle 
Meade  Park,  Xashville.  Mr.  Gray  be¬ 
gan  his  career  as  an  office  boy  for  the 
late  Major  E.  B.  Stahlman,  publisher 
of  the  Banner,  but  who  was  at  that  time 
vice-president  of  the  Louisville  &  Xash¬ 
ville  Railroad.  .At  the  time  of  the  pub¬ 
lisher’s  death  two  years  ago,  he  had 
been  continuously  in  his  employ  for  42 
years. 


BASIL  W.  MATTHEWS 

Basil  W.  Matthews,  formerly  an  ac¬ 
count  executive  with  Hanff-Metzger, 
Inc.,  New  York,  and  more  recently  a 
vice-president  of  Procter  &  Collier,  Inc., 
Cincinnati,  died  suddenly  .Aug.  22  at 
the  Huguenot  A'acht  Club.  Xew 
Rochelle.  X.  A'.,  at  the  age  of  48. 

JOSEPH  M.  GEORGE 

Joseph  M.  George.  36.  editor  of  the 
Sharon  (Pa.)  Xews-Telcgraf>h,  died 
last  week  in  the  Buhl  Hospital,  that  city. 
He  was  born  in  Xew  Castle,  Pa.,  and 
began  his  newspaper  career  in  that  city 
on  the  Herald  which  suspended  in  1924. 
He  was  a  World  War  veteran. 


Beher 

Publishing 

Plants 

complete  new  plants,  im¬ 
provements  to  old  plants 

for  NEWSPAPERS,  de¬ 
signed  by 

LQCKWQQD  GREENE 
ENGINEERS,  INC. 

100  E.  42nd  Street,  New  York 
Boston  Spartanburg 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


LINOTYPE 


Up  to  now 
the  economy  of 
Linotype  display 
has  heen 

heyond  the  reach 
of  many 
small  plants 
that  could  not 
afford 

an  exclusively 
display  machine. 
Now 

they  can  set 
text  and  display 
in  a  full  range 
of  sizes 
from  5  point 
to  full  36  point 
and  larger 
condensed  sizes 
on  one  machine: 

THE 

TWO-‘“O^E 

LIXOTVPE 


MERGENTHALER  LINOTYPE  COMPANY 
BROOKLYN,  N.  Y. 

San  Franciaco  Chicago  New  Orleans 

Canadian  Linotype,  Limited,  Toronto,  Canada 
R0pre$entative$  in  the  Principel  Cities  of  the  World 

Linotype  Bodoni  Family 
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SUGGESTED  “PLAN  FOR  PLANNING’’ 
LOOKS  TO  PRESS  BETTERMENT 

Harry  L.  Ga8:e’s  Formula  Would  Give  Newspapers  Definite 
Program  and  Would  Be  Predicated  on  Theory  That 
Unprecedented  Business  Lies  Ahead 


GEX'ERAI.  approval  is  bviiiR  ex¬ 
tended  by  newspai>er  publishers 
toward  the  "plan  for  planning”  pro¬ 
posed  recently  by  Harry  E.  (iage.  vice- 
president  of  the  Mergenthaler  Linotype 
Company  to  more  than  400  newspaper 
executives  in  cities  of  over  50,000  popu¬ 
lation.  The  suggestion  was  intended, 
Mr.  Cage  stated,  to  have  two  major 
purprtses  : 

First — to  provide  newspai)er  organiza¬ 
tions  with  a  definite  and  carefully 
worked-out  plan  of  development  to  be 
I>ut  into  effect  whenever  it  might  be 
needed. 

Second — to  impress  newspaper  or¬ 
ganizations  with  the  fact  that  the  pub¬ 
lisher  himself  is  looking  forward  con¬ 
fidently  to  a  time  when  volume  of  busi¬ 
ness  will  exceed  the  best  records  of  the 
past,  and  to  focus  thought  of  plant  ex¬ 
ecutives  on  better  times  ahead  instead 
of  present  discouragements,  and  to  set 
a  task  to  which  they  can  apply  them¬ 
selves  with  fresh  imagination  and  en- 
thusiasm. 

Pointing  out  that  the  general  depres¬ 
sion  has  emphasized  the  need  for  better 
planning  throughout  the  economic  sys¬ 
tem,  the  Mergenthaler  proposal  goes  on 
to  outline  specifically  how  newspaper 
owners  can  assemble  the  best  ideas  on 
improvement  within  their  own  organiza¬ 
tions,  apply  such  suggestions  as  can  be 
executed  immediately  and  reserve  the 
best  of  the  remainder  for  convenient 


expected  of  his  departnx’iit  and  from 
this  schedule  of  requirements  he  would 
prepare  his  own  plans  showing  the  ideal 
equipment,  layout,  personnel  and  or¬ 
ganization  to  handle  his  end  of  the  job. 

“It  should  be  made  clear  that  in 
making  up  this  ideal  plan,  the  depart¬ 
ment  head  is  not  to  be  influenced  by 
what  is  already  in  the  shop  or  how 
things  may  be  done  now.  He  is  to  start 
with  a  clean  slate  and  design  the  perfect 
plant  without  any  handicaps  or  limita¬ 
tions.  Then,  with  that  ideal  as  a  goal, 
he  might  show  how  it  could  be  ap¬ 
proached  in  several  stages  of  re-equip¬ 
ment  and  re-organization.  It  would  be 
for  the  management  eventually  to  de¬ 
cide  how  much,  if  any,  of  the  plan 
should  be  put  into  effect. 

"In  preparing  their  recommendations, 
the  department  heads  should  be  en¬ 
courage  to  make  an  exhaustive  study 
of  all  methods  and  types  of  equipment, 
particularly  of  the  more  recent  develop¬ 
ments. 

“As  the  plans  develop,  they  should  be 
discussed  between  departments  to  insure 
proper  correlation  and  then  the  plans 
for  all  departments  considered  as  a 
whole  by  another  meeting  of  the  depart¬ 
ment  heads.  In  final  form,  these  plans 
should  include  diagrams  showing  all 
equipment  and  its  arrangement,  tables 
of  organization  showing  the  duties  and 
functions  of  the  personnel,  and  com¬ 
parative  charts  showing  gains  in  econ¬ 


omy.  efficiency  and  convenience  under 
the  proposed  plan. 

“When  the  plans  have  been  accepted 
by  the  management,  it  may  be  found 
that  some  of  the  changes  are  of  such 
obvious  value  and  so  easily  made  that 
they  can  be  put  into  effect  at  once : 
otherwise,  the  plans  will  be  held  until 
business  conditions  warrant  their  execu¬ 
tion  either  as  a  whole  or  in  a  series  of 
steps. 

“That  such  a  plan  will  be  needed 
some  day,  there  can  be  no  doubt.  The 
upturn  in  business  may  come  suddenly, 
it  may  come  gradually,  but  it  is  bound 
to  come.  If  we  wait  until  the  need  for 
plant  exi)ansion  and  rehabilitation  is 
pressing,  we  will  have  to  do  our  plan¬ 
ning  hastily  and  inadeejuately.  If  we 
plan  now  when  things  move  slowly  and 
everybody  has  plenty  of  time,  we  can 
do  the  job  thoroughly  and  thought¬ 
fully. 

“Plan  now !  He  ready  for  prosi)crity.” 

PARADE  ATTRACTED  30,000 

The  second  annual  Pontiac  (Mich.) 
Daily  Press  Pet  and  Doll  Parade,  held 
recently,  attracted  an  entry  list  of  2,344 
children  and  30,000  spectators.  The 
parade  drew  what  was  said  to  l)e  the 
largest  crowd  to  the  downtown  sector  of 
Pontiac  since  the  signing  of  the  Armis¬ 
tice.  A  total  of  636  prizes  were 
awarded. 


SEEKING  CLEVELAND  SLOGAN 

The  Cci’cland  Press  in  conjunction 
with  the  local  association  of  hotels  is 
conducting  a  contest  to  obtain  the  best 
slogan  to  advertise  Cleveland.  The 
slogan  is  limited  to  five  words  and  the 
contest  will  close  Aug.  21.  The  authors 
of  the  four  best  slogans  will  be  enter¬ 
tained  for  a  week  at  a  local  hotel. 
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lotta  these  amachoor  surveys  made  by  L*  J,” 
askin'  a  few  thousand  people  questions  lijjj  ; 
they  won’t  answer.” 

It  is  Mr.  McGivena's  opinion  and  that  |Qo,ni 
of  the  News  executives  who  have  to  | 
okay  the  copy  that  a  light  touch  doesn’t  ^ 
hurt  now  and  then.  Something  new  is 
most  always  welcome,  and  now  is  the  jIjqu] 
time  to  try  it.  ,houl 

“In  general,’  Mr.  Mcfjivena  con-  -jf 
eluded,  “this  is  a  giMKi  time  for  think- 
ing.  .\nd  for  thinking  in  detail.  Of 
course,  any  time  is  a  good  time  for,,;ten 
thinking — but  it  doesn’t  come  under  the 
head  of  light  work.  But  if,  between 
interruptions  and  in  the  routine,  you  can 
find  time  and  energy  to  do  a  little,  it,.|eli 
pays  surprising  returns.” 


SLUMP  TESTS  PROMOTION 
MEN’S  VALUE 


(Continued  from  page  7) 


retail  advertising  can  be  expected  to  get 
satisfactory  results — when  the  copy  fea¬ 
tures  only  the  cheapest  items  in  the 
store. 

“It’s  all  a  matter  of  arithmetic— and 
appeal.” 

This  series  stirred  up  so  much  inter¬ 
est,  the  News  is  having  the  whole  set 
reproduced  in  folder  form  for  distribu¬ 
tion  to  advertisers  and  agents.  The 
folder  also  carries  statistics  about  the 
News’  circulation,  and  these,  too,  are 
presented  in  flip  fashion.  One  chart, 
for  instance,  presenting  an  income 
analysis  of  Manhattan,  is  explained  in 
detail  in  accompanying  text,  and,  when 
it  becomes  necessary  to  tell  how  the 
figures  were  obtained,  this  is  done  with 
the  following  unusual  explanation  ap¬ 
pended  : 

"I  know  it  ain’t  absolutely  accurit, 
but  it’s  a  damn  sight  more  true  than  a 


occasions. 

“The  objective,”  the  letter  states,  “is 
to  provide  a  plan  of  equipment,  layout 
and  operation,  completely  worked  out 
on  paper  in  all  its  details,  which  will 
enable  the  plant  to  handle  the  volume 
of  production  that  can  reasonably  be 
expected  under  good  business  conditions 
in  the  most  economical  and  efficient  way 
possible.  Concretely  expressed,  this  ob¬ 
jective  will  have  to  be  stated  in  exact 
terms  of  number  of  papers  to  be  printed, 
columns  of  news  and  columns  of  ad¬ 
vertising  to  be  set.  plates  to  be  cast  and 
other  measures  of  volume  with  govern¬ 
ing  time  limitations  on  each  operation 
and  computed  both  on  a  normal  day’s 
edition  and  on  the  largest  probable 
edition. 

“Procedure:  As  the  first  step,  it  is 
suggested  that  a  meeting  be  called  at 
which  the  proposed  plan  be  explained  to 
all  the  department  heads  and  such  of 
their  assistants  as  might  be  involved  in 
working  it  out.  With  their  advice  and 
cooperation,  the  business  office  would 
draw  up  the  production  schedules  on 
which  the  organization  plan  should  be 
itased. 

".\fter  these  .schedules  had  been  ap¬ 
proved  by  the  management  or  by  tbe 
committee  appointed  to  prepare  the  plan, 
copies  would  be  supplied  to  each  depart¬ 
ment  head  as  a  guide  to  what  would  be 


Supplies  and  Equipment 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl.  Addr...  NENSCO— Worc.atn’ 
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Drive  and  Control 
for 

Newspaper  Presses 


Send  for  pstticulsrs 
to  your  nearest 
G*E  sales  office 

GENERAL  ELECTRIC 


Type  High  Planers. 
Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 


Complete  Line  of  Accea.orie. 
and  Supplies 

Send  for  the  latest  Hoe 
Stereotypers'  Catalog 


DRY  MAT 

Molding 

Boards 

FOR  SERVICE 
and 


R.  HOE  &  CO.,  Inc. 


RESULTS 

CORK  MOLDING 
BLANKETS 

0 

American  Publishers  Supply 

I*.  O.  Box  131,  West  Lynn,  Mass. 


Rebuilt  Presses 


SCOTT  24  and  32-page  Presse.,  alu 
Modern  Unit  Type  Multi-Unit  Presiei, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32'page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-pap 
HOE  Sextuple., 

DUPLEX-4  Duplex  16-page  Tubulars, 
single  or  twins. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPAN\ 
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’ARK  SEES  SIGNS  OF 
<  business  upturn 

Ulei***  Publisher  Thinks  News- 

_ J  papers  Fece  Turning  Point  in 

Economic  Worries — Criticizes 
Rate  Reduction 


NEWSPRINT  DROP  CONTINUES  equipment,  which  was  donated,  includiiiR  o-.  isj  .  ^ 

- ; -  two  automobiles  for  field  supervisors.  _ aituatsons  Wanted _ 

Production  in  Six  Months  Lowest  Xhe  papers  are  now  raising  a  $500  fund  Desk  Man— News  and  make-up  editor  or  re- 


Recorded  Since  1927 


for  additional  equipment. 


porter.  Young,  energetic,  experienced.  Any 
otter.  Anywhere.  D-531,  Editor  A  PublUber. 

Display  Man— Excellent  ret-ord,  publishers' 
references.  Write  copy,  layouts,  sell.  etc. 


(Specifi/fo  Kditor*  Pu^ISHKU)  advertising  TAX  DROPPED  DispUy  Man— Excellent  record,  publishers' 

\\  ASHIXGTO.N,  Aug.  19 — There  was  a  _  references.  Write  copy,  layouts,  sell,  etc 

continued  decline  in  production  of  news-  Galveston  Municipal  Levy,  in  Effect  salary.  D-iSaa,  Editor  A  Publisher 

print  by  Canadian  mills  during  the  first  Five  Years,  Abandoned  Editorial  —  Metropolitan  trained  newspapei 


Rate  Reduction  print  by  Canadian  mills  during  the  first 

- ; —  six  months  of  1932,  according  to  the 

The  economic  turning  point  for  news-  Department  of  Commerce. 


Five  Years,  Abandoned  Editorial  —  Metropolitan  trained  newspaper 

man,  33.  depression  victim,  rated  good  leg- 
The  municipal  advertising  ta.\  which  man.  rewrite  man,  desk  man.  wants  position 
has  been  collected  bv  the  citv  of  (ial-  anywhere.  D-iae.  Editor 


-andl  aiiers  is  on  the  horizon,  is  the  l^lief  Production  amounted  to  999,885  tons,  collected  by  the  city  *  Publisher. 

I  xnressed  by  John  A.  Park,  publisher  the  lowest  recorded  for  anv  similar  pe-  for  the  past  five  years  will  not  _  -  -  _  - -  — 

''ter.!r,L  R^’igh  (X.  C  )  Tiim’.  and  nod  since  1927.  It  was '13  per  cent  Tl  nw  Vt'^ed^eieT^^^^^^^^ 

^  i  .r^iident  of  the  North  Carolina  Press  under  output  for  the  corresponding  commissioners  has  decineci.  eUtHiK  >Min  x\neii  loTeiom.  manafred  conteata.  Referenoea 
rihii  1  q  Sfv^rial  article  in  the  nprinH  c\^  10^1  other  Items,  it  was  dropped  for  “econ-  cannot  algn  ohecka,  but  read  well.  Twenty- 

Association,  m  a  special  ar^  pcnc^  ot  ^  nine,  not  a  drifter.  D-512.  Editor  a  PabU.ber 


I  urrent  issue  of  the  association’s  bulle-  Mill  stocks  have  been  gradually  re- 


t  the  “November  elections.  Christmas  duced.  the  department  said,  the  amount  k  Tribmie.‘*7^F!'‘un  JiLkPuno  MorMn ’Sr 

•  Koi)i)ing  New  Year  resolutions,  the  on  hand  at  the  end  of  June  being  50,02^>  between  ^^^.OOO  and  ^60.000  (-hjpago.  lu. 

:hail.  legislature  and  a  new  President  ’  are  tons,  or  7.0(X)  tons  less  than  at  the  end  advertising  piirpo.ses.  -  — -  — - — 

coiw  Z  Park’s  exposition  of  coming  events  of  May.  A  committee  co.npnsmg  five  lead.i^  w'o'^a^uron'r  f 

sd  in  birli  are  likelv  to  influence  the  cash  - - -  citizens  administered  the  lund  and  since  uuiihhi.  Bpsi-  of  roforence  from  former  em- 

wha  ne  of  news^pers.  DAILIES  OPEN  PLAYGROUNDS  the  start  the  newspaper,  magazine  and  pioyerx.  D-r.42.  Editor  a  Pnhiuher. _ 

r  thf  "ur  Park  expressed  sharp  criticism  of  Under  sponsorship  of  the  .Ve«’  Bed-  htllboard  advertising  has  been  placed  writer,  who  for  some  time  ha*  eon.iiiete.1  a 
with  wblishers  who  have  reduced  adyertis-  ford  (Conn.)  Staudnrd-Mercnry.  six  through  Tracy-Locke-Dawson  ot  Dallas.  ;mwanrne?'';HHn^ 

'  ®P'  ne  rates  in  response  to  the  insistence  municipal  playgrounds,  which  have  been  "  fi^ti  the  levy  was  decided  u^m  by  a  topi™.'  deairea.  ‘Whiie  rontimiiilV  hu 

if  shrewd  space  buyers  and  blamed  ad-  closed  since  1928,  have  been  opened  to  vote  of  the  people  in  lUo.  (lalyeston  *"  briwden  bia  flew  hy  ixH-om- 

curit,  ertisers  for  their  blindness  in  trying  the  children  of  the  city.  The  news-  fiecame  one  of  the  hrst  cities  in  the  wfit"™  oT^amo  mrtoHai 

jan  a  0  force  rate  bargains  at  the  exixmse  of  papers  organized  committees  to  provide  *1’*'”'*  w,ra"ohmU  ™m"l™  o7 

le  oy  1  newspaper  s  security  and  integrity,  the  supervision,  and  have  collected  'criising.  Modorato  rompenBation.  Harry  f.  Burroughs; 

itions  Iflis  article  follows  in  l)art  :  ====^=:;;=====  -  -  ■  -  ^•"rlrk  Road,  Lynhrook.  Now  York. 

"With  a  very  evident  renaissance  riw,., o  mint  togiv'r*  SitMAtiont  Wanted  ~  '  == 

Ithat  looming  across  the  horizon,  it  seems  to  tUl  I  UK  &  PUdL1oHe.R  -  Mechanical  Equipment  For  Sele 

VO  to  .u  .  hntli  Hailv  anfl  _  _  Advertlainf  Manager — Revenue  producer  so - - - - 

“csn’l  weekly  are  at  the  turning  point  where  Classified  Advertising  saUry"’’'aiiV’*"l»nns’”in*  Increnaed^'rcvenuei!  ste?A'typ?“moh*IIe^'*’’mak^*'^'i‘^S'  tTl*'"”^"  d 

ew  is  ,hose  in  the  attitude  of  mendicants  RATES  -  rSuflSrsf  rl"  iV"£  ' 

s  thCjliould  now  become  real  leaders — I  was  „  Murdock,  publisher,  Wlchlta  Eagle.  Address  ^ 

about  to  say  dictators.  SITUATIONS  (Ca^  with  Order)  Shirkmere  Apartment.,  Wlchlta,  ?,'.;:.""io  ""erger”  oTCr  Vnd^^Ih^ni"^^: 

con-  "It  is  indeed  deplorable  tliat  the  poll-  *  Time  —  .50  per  line  _ ; _  and  expIraUon  on  present  quartern 

Jlink-fifs  and  activities  in  many  newspaper  ^  Time*  .40  per  line  AdeertUin»  Manarer— with  many  years*  ex-  Terre  Haute  Ind”  *"  **  stands.  Star, 

Of  offices  are  influenced  at  least  to  some  ALL  OTHER  CLASSIFICATIONS  aTr™"^oViL''lr.imC  —  ,  _ - 

e  for, .(tent  bv  hard  boiled  store  managers  (Cash  with  Order)  of  New  York  City.  Having  force  and  a  broad  ^  volt  speed,  l.l.SO 

er  the  I  •  fieMs  taWe  ureat  de-  .  t-  practical  experience  In  handling  men,  can  con-  v  P.i";  *'^*vlc  motor,  together  with  complete 

er  the , .[to  m  competitive  tields  take  great  yie  l  Time  —  .75  per  line  d„ot  and  lead  advertising  atalT  with  utmost  ^Itchboard  control  and  control  boxes  tor 

tween  IjjrJtt  in  plaving  one  newspaper  against  4  Times  —  .60  per  line  elBclency.  For  references  apply  H.  A.  Ahern,  vvi  "  National  Weeklies.  Inc.. 

)U  can  8.,„ther.  It' is  all  parties  who  suffer  in  Count  .ix  word,  to  the  line  so  Cranberry  St.,  Brooklyn.  N,  Y, _  Winona.  Minn. _ 


Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Timea  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Timea  —  .60  per  line 
Count  six  word,  to  the  line 


"  Moderate  compenRatlon.  Harry  F.  Burroughs, 

..  -..  154  Merrick  Road.  Lynhrook.  New  York. 

Sitnations  Wanted  ~  ^  '  == 

-  Mechanical  Equipment  For  Sele 

Advertlainf  Manager — Revenue  producer  so - - - - 

sure  my  ability,  desire  position  with  .mall  o,  , 

salary  and  b6nn.  on  increased  revenues.  sterJl.^ln?^JcMn.™  .T,'*""'’"*.. 

Twenty-five  years'  experience,  prefer  Middle  r  ‘“'’'i**  *"1 

or  South  West.  Reference;  Marcellua  oHntlnT’^Ih.^J.rn  S.*  T  a  /"f  'U 
Murdock,  publisher,  Wlchlta  Eagle.  Address  ® 

Ft  W  Aii»n  Shipkmor*  Anaptfn»nta  Wirhita  rtition.  ready  to  operate  as  aoon  aa  Inatalled. 

’  Shlrkmere  Apartments,  Wlchlta,  mercer  of  Star  and  Tribune  plant*. 

*  ®nd  expiration  of  leaae  on  present  quarter* 

TTiPK  w.n.*  mw  I2.fi00  ts  It  stands.  Star, 

Advertiiint  manafer— -With  many  years  ex-  Terre  Haute,  Ind. 

perlenre  on  New  York  City  newspapers,  de-  _ 

sires  position  In  similar  rapacity  in  or  outside  77^  I  .  ..  , 

of  New  York  City.  Havinif  force  and  a  broad  ^  “P-  »  phase  60  cycle.  220  volt  speed.  l.l.’Ml 
practical  experience  In  handling  men.  can  con-  rj?ii"uw  motor,  together  with  complete 

duct  and  lead  advertising  staff  with  utmost  ^itchboard  control  and  control  boxes  for 
efficiency.  For  references  apply  H.  A.  Ahern,  National  Weeklies.  Inc., 

~  ~  •'r.i  -  Winona,  Minn. 


80  Cranberry  St.,  Brooklyn.  N.  Y, 


tk,  it  y\c\\  matioeuvering  and  the  community  White  space  charge  at  same  rate  per  line  Advertising  man.  25  years’  experience,  8  last  Duplex  Flat  Bed  Web  Press  4,  6,  8  or  10 
ikewise  suffers  when  competing  news-  per  insertion  as  earned  by  frequency  of  Job.  Western  daily.  Conscientious,  steady  WoifiT'l?  Vl  5**5? 

Prs  lse  their  self-respec?  and  in  turn  “Suor  riiuhlUhe*'’*"’  “*Th  'n’.'  ?i"5T  Mo?.hB%T?r,;i„.4!^N.  Co..  ri.iufieid,  n.  l 

|o>e  their  usefulness  to  COnsti«  ..^th.  n,h.  _ l_H,^^"Q^‘.l?rup^*  ^?r'r‘"(?yCd'e^i"T  nUt™ 


-  For  Sale,  the  following  machinery; 

Advertising  manager  -on  newspaper  in  I’lt.v  ^ — Hoe  Quadruple  Press  Cylinders  4  plates 


wide.  8  columns.  121  or  12  ems.  cutoff 
23  3/16  In.  Complete  electrical  equipment. 
Including  .50  HP  motor,  220  volt  AC. 


"T  ;♦  Jc  iiiiit  a<  imnnrtant  for  ®r  rejeci  any  copy.  Advertising  manager  -on  newspaper  in  «  ity  nof  Vinanrupie  rress  Cy 

I  believe  it  is  just  as  important  lor  _ _ lOO.OOO  by  seasoned  advertising  man  or 

I  newspaper  to  sell  its  services  at  suit-  — - - ■  with  clean,  successful  re<*ord.  capable  of  ah-  p*  i  ji 

Mm  ratec  with  a  fair  nrofit  as  for  anv  Brokers  sorbing  tremendous  amount  of  work.  Aggres-  HP  motor,  2S 

ible  rates  witn  a  tair  prom  as  lor  any  _ thorough  knowle<1go  of  evor.v  phase  <om| 

mher  kind  of  business  to  operate  on  a  D.  Gray,  sturgeon.  Mo.,  writes:  "Can  yf  newspaper  a.lvertlslng  gained  hy  more  than  s'haUer  with 

suitable  basis.  It  is  all  very  fine  to  sell  momlug  .ml  evening  papers  ill  worth  >2  "J  aetlve  apace  seltlng-lO  years  on  Taw  with  n. 

think  about  the  big  hearted  attitude  and  |;^”;,,.r'-^to^^..Srt‘  m'.:;;  "L;S.Vi  70  f 

oatronizine  airs  which  some  wealthy  JKKI.OIH).  -  tion  n  wealth  of  knowledge  and  exneriem*e 


slve.  with  thorough  knowledge  of  every  pba^e  ^  Semi-autoplate  complete  with  3  HI*, 

of  newsnaner  advertlKinc  rained  bv  more  than  .  volt.  AC  motor. 


lutronizini?  airs  which  some  wealthy  *1<K)0(H)’‘  *  tion  a  wealth  of  knowledge  and  experience  J.  Flat  casting  box, 

^iroixilitan  newspapers  assume,  but  v»rd..ir.hir;;;;;;^k;;;rand  ■.o.n.nerciai 

those  things  do  not  fit  into,  any  com-  p,„nt  ,l„ut  two  hours  from  New  York  city;  ^“;!nk?u:v"}'t’'l.Tge  ^mhe"r"n7.»/  ^horoifghr;  Ins^.Tl '’.nrUm^Vo";'  ,7V;:: 

niunit>  where  low  rates  are  m  force.  "^rmhlV  "rVn'  7^  b,.,-  seeks  new'^  field  who™  a.  tlon  hacked  hy 

"One  creat  mistake  prevalent  among  Imy  '  •  •  •  •  <  Build  ^ound  judgment  will  provide  greater  oppor-  D-.>41,  Editor  A  Publluher. 

s,„K  of  my  Tar  Heel  newspaper  friends  — -  ^^fed.  JtXr^  Photoangravlng  m,ulpm.nt  for  aala.  Complete 

is  the  practice  of  selling  advertising  at  Circulation  Promotion  Br^dw^^N  “y" 

rates  lower  than  are  justified  under  the  - ClrouUtion  Manager,  thoroughly  experience.!  •  • 

circumstances.  The  widespread  demand  w.  8.  KendaU  <Wp*ny.  104  N.  Bailey  .II  angle,  of  olrculatlon  building  and  pro-  =  I  - - ; - 

now  for  lower  rates  by  merch^ts  who  Cre.Ior.  and  soli  ow^ner.  of"i^hl‘°E"end;n‘^^i:7  dttr7a  - Equipment  Wanted _ 

are  tmnkmg  Ot  lower  pricea  merenan  7,  1  accept  poaltion  as  manager,  city  or  country  Wanted  to  Buy:  One  dry  mot  roller.  SInst 

disc  IS  something  that  our  entire  or-  „ 2,../®”“  "<>  prenilumo.  no  cut  manager,  or  district  manager.  A-t  refer-  be  cheap.  No  dealera.  C-977,  Editor  A 

tr.  .-nr,  bargain  offer.,  no  Inducement,  of  encea  as  to  experience,  ability  and  honesty,  Publisher. 

ganizatlOn  should  be  prepared  to  con-  any  type  to  the  aubacriber.  Every  subacription  P-.526  Editor  A  Puhllaher, 
sider.  I  know  of  advertisers  who  would  !?  ■  paR'TLOvve  plan  campaign  la  - '■ - 

fxncrt  a  lower  nrice  if  thev  were  huv-  min  inn* uh"»u«l  aalea-  Circulation  Spacialiat  —  Desire.  conne<'tlon. 
expect  a  lower  price  It  tney  were  Duy  "‘flvtlr  upon  the  merit.  Available  abort  notice.  Thoroighly  experl- 

:ng  at  10  cents  an  inch  a  year  ago,  giv-  "f  •7„p7,7*I1®"'  Partlowe  added  enced  old  and  newly  established  papers.  . 

no  cnnciHeration  whatever  to  costs  i _ *  Added  13..’H)0  In  one  year  last  connection.  K.IU\V/C^r5A  FVUrV 


tunity.  Pref<*r  ae«‘oud  paper.  36  yeara  old.  .TT  ^  - - - 

married.  Addreas  Box  D-.'.37,  Editor  &  Photoengraving  equipment  for  aala.  Complete 
Piihllsher.  plant  or  any  part.  Mile.  Machinery  Co..  480 

_  W’eat  Broadway,  N.  Y. 

Circulation  Manager,  thoroughly  experienced  ■  _ 

In  all  angle,  of  circulation  building  and  pro-  n  ■  .  u/  j 

motion.  15  year.'  experience  with  marked  tquipment  Wanted 

aucceaa.  Now  employed,  desire,  change.  Will - — - — - 

accept  poaltion  as  manager,  city  or  country  Wanted  to  Buy:  One  dry  mat  roller.  Sliist 


HZ  no  consideration  whatever  to  costs  ‘  i  .r ‘‘“"'o  t-nariea  ,  art-  Added  13..500  In  one  year  last  connection, 

n?  no  consiaeraiion  wnaieter  lo  costs  lowe  ,f^®™P«“J^'rP«l«Hon  Specl.llsta  for  References.  D-.534.  Editor  A  Publisher. 

and  values.  ®^**^  years — Indianapolis,  Indiana.  _ 1 _ 

"Little  do  these  close  buvers  stop  to  Circulation 

mn.ider  what  else  thev  receive  from  the  ^  "PPoHnnlty,  a  Job.  or  whatever  you 

con.mer  wnat  else  tne>  receive  trom  the  promotion  now,  to  bring  "better  time.  "  Hud-  *"  offer.  I  know  circulation,  afterunon 

newspapers  that  print  their  copy  at  so  son  De  Priest  a  Asaoclates  world's  record  morning,  hut  that  doesn’t  mean  that  I 

much  oer  inch  of  soace  used  Thev  ‘•Irmilhtlon  bulldera,  246  5th' Ave.  N.  Y.  C.  have  stopped  learning.  Ever  since  I  starte.1 
U  .  •  .  .  usvu.  Alley  e.  twenty  years  ago  selling  papers  and 

would  probably  be  the  first  to  place  carrylnir  a  route  I’ve  atu<lie<l  circulation,  11ve<l 

ihcir  names  on  a  petition  to  establish  a  —  "tifJV^i 

.  , ,  *  .  .  A  J _ •_  rv  .  .  I  ve  reached  the  point  where  I  believe  that  I 

reputable  newspaper  if  their  communi-  _  Advertiaing  Opportunity  am  depriving  some  puhiisher  of  a  iirst-eiass 

ties  were  without  newspaper  representa-  Adv.ro.is-  „„„  .  i.’  - *"*"  ’’"*  ""L  I’^eticniar  a.  aixe  of  news- 

i'  A  ft  ^  *  Aovertuinf  opportunity  to  bet'ome  a*N04'1atfNl  P®P^r,  or  whether  the  position  carrie*  a 


ion  at  present. 


xvlth  one  of  the  best  known  direct  mull  men  in  title— what  I  want  Is  a  definite  opiHirtnnlty 


In  concluding  Mr.  Park  expressed  his  the  country,  selling  a  speclallxeil  service,  tor  personal  progress.  I  am  28.  full  of  en- 
ith  in  the  atren^h  of  newananers  and  lir.uw”'  »«'•  I”"'!"?"  a!" 


K-JaL  •  aU  a  _ al  e  J  *  rcieranij  one  wiio  hai*  eoln  a  aervice  op 

iJith  in  the  strength  of  newspapers  and  vertising  write,  D-540,  Editor  a  Pnhiish 
lb  satisfaction  with  their  showing  dur-  ======^=^— __ 

uQPQ  1"^  **’'  economic  struggle  where  other  Due  Bill*  Wanted 

“ww®  I'^rccs  have  failed.  —  _  _ _ 


year*,  but  a  veteran  in  circulation  knowledjfe 
and  experience.  I  am  not  a  *‘w1xard.**  I  can 
build  home  delivery.  I’ll  po  anywhere,  and 
,  '  -w  vTAiiivu  I'll  make  irood.  Write  or  wire  Robert  B. 

have  failed.  _  _ ._  _  Abbott,  Box  634,  Harriaburff,  Penna. 

“N’e^’spapers  have  retained  their  7®*  on  dollar  for  T,  77^  72  I  T  7^ 

alML)Ovb:/v»  f  1  J  i.*  »»  u  A  hotel  due  bill  Atlantic  City.  D  Pick  Po  CUtalfled  Man — 0  year*  manajter  auburban 

o  of  leadership.  he  wrote,  Box  to.  station  “J.”  New  York  ’  Anything  in  claaained.  Fine  record 

Fre*»«*.f  while  business  men,  bankers,  states-  — -  and  references.  D-532,  Editor  A  Publlaher. 

^en  and  ^ucators  have  in  many  in-  Interest  For  Sale  CUs.ifled  manafor  available  with  three  auc- 

ith  color  nances  fallen  by  the  wayside.  With _ _  _  _  .  . _ «  ceaaea  in  paat  ten  year*.  Placed  two  in  lead. 

lack  ana  Jiree  hundr^  years  of  honorable  back-  b,?t"  wm  S'on,“  'i^horougTknoTi^Yg;  of"  ncwstmp"‘r 

tri'Und  I  believe  the  newspapers  of  contro7of  dallv  ncwspappr'wantpd  in  aTmvn  «’®n®mlca  and  departmental  relationship. 
48-P*P  will  continue  to  wield  helpful  «',/-  X^m".^?."rL;V.'‘Vr^o^T7^ 

"Uence,  serious  thought  and  continue  *  llnatte  and  revenue  with  minimum  coat. 

'I  sell  more  commodities  to  witliniz  huv-  _ Have  sold  display  and  natlnnal,  also  handleil 

rubulan.  -n  tl.,7  S-ommoailies  lO  willing  DU>  Wanted  tn  I.*.—  financial  departmenta.  Desire  city  100,000  to 

lUD  fs  than  any  other  agencies  m  the _ ^  wanted  to  Lease  .->00,000.  References  from  outstsnding  pnb- 

S'Odd.”  iki.  ,  - -  Ushers.  D-.543,  Editor  A  Publisher. 

_  Keiponaible,  joiing  newspaperman,  now  em- - 

era  r>LiAni  ss  _  .  . r. r.  healthy  dally  Composing  Boom  Exocutive — Poasesalng  i|iiali- 

I  CHARLES  M.  BARNES  ***  0Pt*<m  t®  •my.  D-o44.  Editor  A  Puhiisher.  ties  of  leadership  and  sense  of  economic  ne<-es- 

Charlec  M  .Ua.  ti..**  _ .-—Ti  _  sltles.  A-1  references.  D-.545,  Editor  A 


48-pip  will  continue  to  wield  helpful 

"nuence,  serious  thought  and  continue 
,  tnore  commodities  to  willing  buy- 

rubu  I  T!  than  any  other  agencies  in  the 
sorld.” 


’"•7'  CHARLES  M.  BARNES  with  option  to  buy,  D.544.  Editor  A  Puhiisher  «  “7f  le5d?rSh”p  fuTsYn’r^^^ 

klPANlL^!”  Barnes,  publisher  of  the  piroo  exporienced  newipapor  men,  capable  PubHaher^'^  referencea.  D-.545,  Editor  A 

Via  a  lI' (N.  Y.)  Dailv  Recorder  for  entire  charge  new.,  advertising  I,,, si  - 

**!*'*'  number  of  years  retirinir  in  19^9  timid  I  n' driw^^sn^^ri'’  Jr''*’  Deik  Man— Capable  of  handling  any  desk  Job. 

'S’  lied  a,  U'  u  ^  iL  Would  'll T*'*  20  years’  ex^rience  leading  dalllM,  fast, 

iSaMt  mdf™  *t  his  home  there  recently,  aged  ieJon'enr  n^M  ,  owner  until  in-  accurate,  alert.  University  graduate.  Avall- 

K  years.  D  FdUnr  ^  p".  able  at  once,  moderate  salary.  Raferencea. 

I  IJ  .’X.W.  Editor  A  Publisher.  D.53O  ^4,(0,  4  Publisher. 
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By  MARLEN  PEW 


The  trial  of  Mayor  James  J. 

Walker,  on  praft  charges,  is  a 
dramatic  reminder  that  political  corrup¬ 
tion  has  been  a  running  story  in  the 
press  of  the  United  States  from  near 
the  earliest  days  of  the  Republic  and 
that  Tammany  Hall  has  been  under  at¬ 
tack  as  a  plundering  political  club  for 
a  century.  It  would  seem  probable  that 
more  newsprint  has  been  consumed  to 
report  misgovernment  than  any  single 
item  of  interest  since  President  Jack¬ 
son’s  friend  Marcy  proclaimed  the 
doctrine  of  “the  Spoils  to  the  Victor.” 
Municipal  grafting,  spreading  to  all 
-American  cities  from  the  example  of 
Tammany,  has  shamed  all  major  parties 
and  has  never  been  controlled  for  long, 
though  bitterly  fought  by  public  service 
newspapers  and  magazines  and  the  bet¬ 
ter  elements  of  society.  Hundreds  of 
millions  of  dollars  have  been  gathered 
in  by  the  Tammany  dynasty  of  bosses, 
from  Tweed,  Kelly,  Croker  and  Mur¬ 
phy,  and  the  thousands  of  lesser  gang¬ 
sters  that  have  preyed  even  more  di¬ 
rectly  upon  the  inexhaustible  gullibility 
of  the  public.  The  Tweed  gang  alone 
took  $80.000.0(X)  in  32  months.  For  gen¬ 
erations  municipal  looting  was  almost 
as  audacious  and  rich  in  Philadelphia, 
Pittsburgh.  Chicago,  Cincinnati  and  San 
Francisco.  It  can  be  broadly  stated  that 
no  community  has  long  been  free  of 
the  evils  of  maladministration. 

*  *  * 

Recently  at  Teachers’  College, 
Columbia  L'niversity.  I  asked  a 
group  of  educators  gathered  from  every 
section  of  the  United  States,  to  explain 
if  they  could  the  amazing  paradox  in¬ 
volved  in  ,he  circumstance  that  great 
public  evils  continue  almost  as  habitual 
in  this  country  though  Jefferson’s  dream 
of  national  literacy  and  free  press  has 
been  almost  completely  realized.  Their 
responses  indicated  to  me  that  educa¬ 
tional  circles  are  as  mystified  as  news¬ 
papermen  by  the  failure  of  democracy 
to  operate  successfully  and  fulfill  the 
expectations  of  the  forefathers.  Illit¬ 
eracy  (meaning  inability  to  read  and 
write)  has  been  reduced,  by  the  public 
school  and  the  low-priced  and  easy-to- 
lead  press,  to  the  vanishing  point.  The 
press  is  politically  free,  and  in  large 
measure  economically  free,  and  all  of 
the  facts  concerning  political,  economic 
and  social  subversions  are  available  to 
the  man  in  the  street.  Why,  then,  do 
ancient  abuses  continue  to  flourish? 
What  is  it  that  causes  public  f>pinion 
to  fail  as  a  sovereiern  govering  power? 
*  *  * 

NE.ARLY  a  quarter  of  a  century 
ago  Lord  Rryce,  in  his  American 
Commonwealth,  most  penetrating  analy¬ 
sis  of  the  democratic  system  ever  writ¬ 
ten.  observed  that  the  temper  of  the 
.American  people  had  much  to  do  with 
failures  of  public  opinion.  “The  long- 
suffering  tolerance  of  public  opinion 
towards  incompetence  and  misconduct 
in  officials  and  public  men  generally,  is 
a  feature  which  has  struck  recent  Euro¬ 
pean  observers.”  he  wrote.  “It  is  the 
more  remarkable  because  nowhere  is 
executive  ability  more  valued  in  the 
management  of  private  concerns.  We 
may  attribute  it  partly  to  the  good 
nature  of  the  people,  which  makes  them 
over-lenient  to  nearly  all  criminals, 
partly  to  the  preoccupation  with  their 
private  affairs  of  the  most  energetic  and 
useful  men.  who  cannot  spare  time  to 
unearth  abuses  and  get  rid  of  offenders, 
partly  to  an  indifference  induced  b'-  tb" 
fatalistic  sentiment  .  .  .  which  acts  in 
two  ways :  Being  optimistic,  it  disposes 
each  man  to  believe  that  things  wil' 
come  out  whether  he  ‘takes  hold’  of 
them  himself  or  not.  and  that  it  is  there¬ 
fore  no  great  matter  whether  a  narticu- 
lar  Ring  or  Boss  is  suppressed.  .And 


jn  making  each  individual  man  feel  his 
insignificance,  it  disposes  him  to  leave 
to  the  multitude  the  task  of  setting  right 
what  is  every  one  else’s  business  just 
as  much  as  his  own.  An  American  does 
not  smart  under  the  same  sense  of  per¬ 
sonal  wrong  from  the  mismanagement 
of  his  public  business,  from  the  exaction 
of  high  city  taxes  and  their  malversa¬ 
tion,  as  an  Englishman  would  in  like 
case.  If  he  suffers  he  consoles  himself 
by  thinking  that  he  suffers  with  others, 
as  part  of  the  general  order  of  things, 
which  he  is  no  more  called  upon  to 
correct  than  are  his  neighbors.” 

*  *  * 

NO  newspaper  man  has  ever  fought 
a  battle  against  municipal  corrup¬ 
tion  without  sensing  these  baffling  char¬ 
acteristics  of  our  people,  as  described 
by  Lord  Bryce.  It  is  the  overwhelm¬ 
ing  discouragement  of  the  spirited  re¬ 
forming  journalist  that  his  truth  so 
often  does  not  make  men  free,  because 
they  stolidly  refuse  to  accept  the  boon. 
New  York  City  has  been  “drained  and 
damned”  by  those  who  engineered  Tam¬ 
many  Hall  since  .Aaron  Burr  put  his 
malignant  curse  upon  it,  but  for  a  cen¬ 
tury  the  people  of  this  city  have  been 
conscious  of  its  business  through  un¬ 
ceasing  exposure,  and  the  citizenship 
dumbly  and  cynically  knows  that  the 
Seabury  disclosures  will  be  followed  by 
another  investigation  in  years  to  come, 
even  as  Seabury  followed  Mazet  and 
Lexow.  The  best  that  can  be  said 
for  latter-day  reform  is  that  the  char¬ 
acter  of  graft  has  changed  so  that  the 
present  victims  are  mainly  corporations, 
who  distribute  their  losses  to  the  whole 
society,  whereas  formerly  the  wretched 
woman  of  the  street  and  the  lowest 
types  of  criminals  paid  tribute  to  Tam¬ 
many  through  a  corrupt  police  depart¬ 
ment.  Next  year  the  people  of  the 
metropolis  will  be  given  full  opportunity 
to  change  conditions  at  the  polls.  It  is 
known  in  advance  they  will  do  nothing. 
If  he  can  get  the  nomination  Jimmy 
M’alker  can  be  reelected,  no  matter 
what  Governor  Roosevelt  finds. 

*  *  # 

WH.AT  newspapermen  know,  but 
do  not  often  admit,  is  that  our 
national  literacy  is  largely  a  phantom. 
Reading  and  w'riting  is  not  education. 
Proof  abounds  on  every  hand  that  the 
general  public  does  not  avail  itself  of 
the  high  knowledge  the  press  makes 
easily  available  to  prince  or  pauper. 
The  public  reads — ^but  what?  It  rejects 
public  service  information  for  the  rea¬ 
sons  Lord  Bryce  discovered  and  for 
other  reasons.  For  instance  Jimmy 
Walker  sets  a  pattern  that  is  wholly 
admirable  to  vast  numbers  of  people. 
He  typifies  success  and  the  most  desir¬ 
able  pursuits  of  pleasure  and  excitement. 
Unforgettable  is  the  scene  at  the  Sea¬ 
bury  investigation  when,  after  a  day  of 
scorching  revelations  concerning  the 
Mayor’s  low  concept  of  public  duty,  he 
emerged  from  the  court  to  a  street 
where  admiring  women  had  strewn 
flowers  in  his  path,  a  more  adoring  trib¬ 
ute  than  was  ever  paid  to  any  hero  of 
reform  in  this  generation.  Men  and 
women  admire  the  cut  of  his  clothes, 
his  vast  variety  of  neatly  pressed  gar¬ 
ments,  the  swagger  hat  pulled  down 
rakishly  over  the  right  eye  and  the  im¬ 
pudent  wise-crack.  They  read  the  stor¬ 
ies  of  his  social  adventuring  with  un¬ 
concealed  anproval.  I  will  venture  to 
assert  that  more  .American  citizens  a''e 
aware  of  the  name  of  the  Mayor's 
actress  friend,  though  it  has  not  been 
published  in  relation  to  the  Seabury  in¬ 
vestigation,  than  are  aware  of  the 
charges  that  Seabury  brought  before 
Governor  Roosevelt,  though  they  have 
been  published  in  every  newspaper  of 
the  country,  filling  pages  of  the  metro¬ 


politan  press.  So,  as  a  race,  we  read 
for  pleasure,  for  excitement,  to  suit  our 
preconceptions,  not  for  truth  and  not 
for  civic  advancement.  What  is  missing 
from  the  picture  that  Thomas  Jefferson 
drew  as  a  pattern  for  a  perfect  gov¬ 
ernment  is  a  spiritual  quality. 


SALES  SUCCESS  DUE 
TO  NEWSPAPERS 

Preaident  of  Refrigerator  Firm 
Give*  Credit  To  Local  Adver¬ 
tising  For  Increased  Buying 
In  Michigan 


Success  of  an  intensive  sales  drive 
conducted  throughout  Michigan  by  the 
Copeland  Refrigeration  Company,  of 
Detroit,  manufacturers  of  electric  re¬ 
frigerators.  is  traceable  to  advertise¬ 
ments  carried  in  local  newspapers  by 
Copeland  dealers,  according  to  Ralph 
H.  Graham,  president  of  the  company. 
Sales  were  substantially  increased  as  a 
result  of  the  drive. 

“This  campaign  has  demonstrated 
that  people  will  buy  if  you  go  to  them 
in  the  most  direct  manner  possible  and 
tie  your  sales  efforts  in  with  the  local 
advertising  of  your  dealers,”  Mr.  Gra¬ 
ham  said.  “There  is  money,  and  it  is 
forthcoming,  when  people  feel  they  are 
getting  the  maximum  value  for  their 
dollars.  Every  factor  for  a  return  of 
business  in  general  is  here,  and  as  soon 
as  this  conviction  wins  the  confidence 
of  the  people  business  will  return  on  a 
scale  that  will  be  as  remarkable  as  the 
depression  itself  was. 

“Most  people  know  that  stocks  of 
merchandise  are  practically  down  to 
nothing.  What  they  do  not  know  is 
that  a  large  percentage  of  the  factories 
will  have  to  purchase  materials  and 
train  new  help  before  they  will  be  in 
a  position  to  produce  merchandise  in 
volume.  Reconstruction  and  rehabilita¬ 
tion  of  many  plants  will  have  to  be 
made  before  the  goods  demanded  can 
t)e  manufactured.” 


ANSWERS  N.A.N.A.  SUIT 


Commander  Danenhower  Tells  Why 
Expedition  Was  Abandoned 

Testimony  of  Commander  Sloan 
Danenhower,  taken  in  France  by  dep¬ 
osition,  was  filed  in  the  Manhattan 
Supreme  Court  this  week  in  connec¬ 
tion  with  the  suit  brought  by  the  North 
.American  Newspaper  Alliance  against 
Lake  &  Danenhower,  Inc.  The  suit  is 
to  recover  $5,000  advanced  two  years 
ago  in  connection  with  a  projected  sub¬ 
marine  trip  to  the  North  Pole. 

Commander  Danenhower  testified 
that  Simon  Lake  and  he  were  to  get 
$85,0(X)  for  making  the  voyage  in  the 
“Defender.” 

“The  proposed  Polar  expedition.”  he 
declared,  “had  to  be  abandoned  because 
the  necessary  moneys  were  not  forth¬ 
coming.  The  small  tonnage  of  the 
‘Defender’  did  not  permit  her  to  carry 
the  size  and  weight  of  scientific  appa¬ 
ratus  desired.” 

He  further  deposed  that  George 
Palmer  Putnam  negotiated  the  contract 
with  the  North  .American  Newspaper 
.Alliance  but  failed  to  produce  funds 
from  other  sources  which  he  had  agreed 
to  do.  The  trip  would  have  cost  $110,- 
000,  he  further  explained,  and  available 
funds  were  far  beneath  that  figure. 

The  suit  is  set  down  for  the  fall  term. 


NAMED  OUTSTANDING  CITIZEN 

Thomas  J.  Hamilton,  editor  of  the 
Augusta  (Ga. )  Chronicle,  was  for¬ 
mally  notified  by  Mayor  Jennings  of 
that  city  recently  that  he  had  been 
chosen  outstanding  citizen  of  the  com¬ 
munity.  He  was  presented  with  a  silver 
loving  cup  by  Richmond  Post  63, 
.American  Legion.  The  campaign  con¬ 
ducted  by  Mr.  Hamilton  in  the  Chron¬ 
icle  for  a  deeper  Savannah  River  was 
one  of  the  meritorious  services  upon 
which  the  award  was  based.  Mr.  Ham¬ 
ilton  has  been  editor  of  the  Chronicle 
for  13  years  and  has  been  a  delegate  to 
the  last  three  Democratic  national  con¬ 
ventions. 


HOTEL  STUDY  SHOMvi 
ADVERTISING  HELPbI 

Those  Which  Cut  Down  Approprfl 

tion*  Suffered  Greatest  Losses 
of  Business,  Cornell  Men 
Find  in  Survey 

Hotels  which  increased  their  advci 
tising  expenditures  in  1931  as  coft 
pared  to  1929  kept  their  business  neait 
to  previous  levels  than  those  which  tri^ 
to  “save”  on  advertising,  it  is  shown  h 
figures  compiled  by  the  Department  if 
Hotel  .Administration,  Cornell  Univw 
sity.  The  former  held  their  room  sain 
within  21  per  cent  of  1929  figm^ 
while  the  latter  lost  24  per  cent.  ^ 
restaurant  sales,  the  better  advertijk 
hotels  lost  27  per  cent  from  1929  mar^ 
in  part  reflecting  lower  food  pric^ 
while  the  lesser  advertisers  lost  31  ^ 
cent. 

The  effect  of  the  advertising  is  men 
plainly  shown  where  the  changes  i 
amount  were  greatest.  Two  hotd 
which  cut  from  60  to  80  per  cent  of 
their  advertising  lost  37  per  cent  • 
their  room  sales ;  29  hotels  which  ci 
20  to  60  per  cent  from  their  advertise 
lost  24  per  cent;  15  hotels  which  a 
advertising  20  per  cent  or  less,  lost  2 
per_cent.  The  continuity  is  broken  V 
the  group  of  hotels  which  increaid 
their  advertising  by  not  more  than  ] 
per  cent,  for  they  lost  25  per  cent  d 
their  room  sales,  showing  that  anioia 
of  advertising  was  not  the  only  facta 
However,  better  conditions  were  show 
again  by  the  13  hotels  which  increase 
their  advertising  hy  20  to  60  per  ceg 
their  room  sales  holding  up  to  wida 
15  per  cent  of  former  levels.  Tw 
hotels  which  increased  more  than  fl 
per  cent  held  their  loss  to  15  per  cea 

.As  regards  restaurant  sales,  a  tnidA 
group  of  39  hotels  which  decreased  thti 
advertising  not  more  than  20  per  cent 
or  increased  it  not  more  than  40  po 
cent,  suffered  a  28  per  cent  sales  lost 
Those  which  increased  their  advertisiiii 
hy  40  to  60  per  cent  kept  the  loss  to  21 
per  cent,  and  those  which  increaiif 
more  than  60  per  cent  held  the  loss  to 
23  per  cent.  On  the  other  hand  tho* 
which  cut  the  advertising  funds  mon 
than  20  per  cent  saw'  their  restaurai 
sales  fall  off  30,  32,  and  even  51  per 
cent  in  cases  where  the  cut  was  betwea 
60  and  80  per  cent. 

Reviewing  this  evidence,  the  Cornel 
report  says  conservatively:  “It  is  n« 
contended  that  the  increase  in  advertis¬ 
ing  brought  about  the  lesser  decrease  i* 
.sales,  but  it  is  unquestionably  true  tie 
reductions  in  advertising  associate  wit* 
the  sharpest  decreases  in  sales.” 

The  report  is  a  preliminary  one,  ba^ 
on  the  advertising  of  182  hotels  rangiis 
from  222  rooms  to  “very  large.”  Thej 
spent  from  36  cents  to  $114  per  rooa 
a  year,  averaging  $23.16.  The  lar^ 
figure,  presumably  reflecting  appropris 
tions  of  $1(X),000  or  more  each,  is  obw 
ously  a  substantial  percentage  of  grot 
receipts. 


MICHAELSON  HAS  NEW  JOB 

Will  Join  Anti-Prohibition  Ai>< 
After  Election 

(Special  to  Editor  &  Pubusheb) 

Washington,  Aug.  25 — Charles  < 
Michaelson,  publicity  director  for  i 
Democratic  National  Cornmittee,  is 
take  a  similar  position  with  the  Am 
ciation  .Against  the  Eighteenth  _Anw 
ment  as  soon  as  the  Presidential  cai 
paign  is  over,  it  is  learned  on  gO 
authority. 

Mr.  Michaelson  resigned  about  ta 
vears  ago  as  chief  of  the  Washii^ 
bureau  of  the  A’ca*  Vork  IVorld  to  0 
his  present  position.  He  is  held  in  tu 
esteem  by  John  J.  Raskob,  former  chi 
man,  and  by  Jouett  Shouse,  until  i 
cently  chairman  of  the  DemocratK 
tional  Committee.  . 

The  .Association  Against  the  _  D 
tenth  Amendment  was  reorgamitt 
week  ago  and  Mr.  Shouse  was  elects 
president.  Raskob  is  one  of  the  ha 
contributors  to  the  association._  • 
association  has  already  moved  its  I 
tional  headquarters  to  Washington., 


